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Introduction

With tourism gaining immense popularity the world over, there has been focus in recent years on
rural tourism and eco-tourism. It is generally-agreed-that'of properly planned, developed and managed, eco-
tourism can improve the living standards-of the local population while, supporting the conservation of the
natural ecosystem. While tourism as‘such has emerged as a dynamic-industry in India, the challenge is to take
advantage of the situation by ensuring best use of the nature’s assets. One may ask “what is rural tourism?”
The government has taken a broad view. “Any form of tourism that showcases rural life, art, culture and
heritage at rural locations, thereby benefitting the local community economically and socially as well as
enabling interaction between the tourists and the locals for a more enriching tourism experience, can be
termed as rural tourism”, a Tourism Ministry policy paper pointed out. Rural tourism is essentially an activity
which takes place in the countryside. It is multifaceted and may entail farm/agricultural tourism, cultural
tourism, nature tourism, adventure tourism and ecotourism. As against conventional tourism, rural tourism
has certain typical characteristics: It is experience oriented; the locations are less populated, it is based on the
preservation of culture, heritage and traditions.

Not everyone applies such a broad definition. Ecotourism — which concerns with the preservation of
the environment — has become fashionable these days. And some in government and the tourism industry
would like to focus on ecotourism rather than rural-tourism, which could have a down-market, rough-it-out
connotation. Ecotoeurism and rural tourism are not exactly the same but can be together for greater benefits.

One may mention-here that way back at the Earth Summit two'decades-back, chapter 13 of Agenda
21 of the global.blueprint for sustainable development was devoted to maintaining fragile ecosystems and
sustainable mountain development with special emphasis on mountains and hilly terrains. This was
significant from the viewpoint of eco-tourism as most tourists flock to hill areas in India.

Several research programs and projects have been carried out with mountains and rural areas as the
focus for further tourism development. The national tourism policy introduced in 2002, identified rural
tourism as a focus area to generate employment and promote sustainable livelihoods through development of
art, craft, culture, heritage, handloom, etc. According to the 2002 policy, special thrust was to be imparted to
rural tourism and tourism in small settlements, where sizable assets of our culture and natural wealth exist.

The tourism policy placed a lot of emphasis on ecotourism, specially the mountainous areas of the
North East and the Himalayan region as also the islands of the Andaman & Nicober and Lakshadweep to tap
the natural resources of these areas and develop the as part of an overall strategy to improve the economic
conditions of the people of these regions. However, the interest of tourists for these places has greatly been on

the rise though not much development of infrastructure in some of the areas has taken place, especially in the
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far-flung remote areas.

Rural tourism is understood differently in different parts of the world. Ecotourism and rural tourism
are the same only in a sense. They are cousins really. Rural tourism may not necessarily be the protector and
enhancer of conservation. It is much more community-oriented while ecotourism is much more holistic and
has a role in environmental protection and development.

The point about community involvement was also made by Mott MacDonald, a global management
engineering and development consultancy that the Ministry of Tourism asked to evaluate the rural tourism
scheme. Its report, submitted in June 2007 after five years of operation, observed: “In order to make the
scheme more meaningful, it is very important that'the sustenance issues be discussed with the community
before the start of the project”. Fear of the unknown once was-common, but it has disappeared in the projects
undertaken. “Xenophobia has been removed from the minds of the local people”, the report noted.

At one point of time, the fear of foreigners was just one of the basic issues that hindered the flow of
tourists to the sites chosen by the government and the UNDP. From the start, the sites had the advantages of
historical importance, craft, culture, cuisine and natural beauty. But hindrances included a lack of basic
infrastructures including sanitation, drinking water and wayside amenities; a lack of accommodation and food
facilities; and a lack of awareness about site importance and the need for local guides.

Thus at this juncture, when there is a raging debate all over the world.on the need for sustainable
development and creation of an eco-friendly and livable society, It would be imperative to give all round
encouragement to ecotourism and rural tourism in such a way that it could be availed by the national and the

international travelers and, in turn, help the process of rural development of the country.

REFERENCES:
e  Kurukshetra - March 2012, Page 21
e  Kurukshetra=May 2012, Page 39
e  Kurukshetra - May 2012, Page 3,4, and 5
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Introduction :

The post independence period of economy of India was a litmus test for the economic
planners. Having come out of the shadow of colonial rule, the nation had a huge challenge of
undoing the exploitation of colonial era. The founding fathers had to use economic upliftment as a
tool for nation building. The economy then was backward in nature.

Industry was characterized by ill equipped technology and unscientific management.
Agriculture was still feudal in nature and characterized by low productivity. Transport and
communication systems were not properly developed, educational and health facilities insufficient
and the complete absence of social security measures.

Poverty was visible and unemployment widespread, resulting in a low standard of living. To
guide the Indian economy towards a path of growth and development, the economic planners
decided to adopt a course of mixed economy, assigning a vital role to public sector enterprises and
economic planning. Private enterprise participation was negligible. A system of License Raj
developed, by which entrepreneurs had to seek permission from government to set up manufacturing
units. The government effectively controlled everything. During this period the banks were
nationalized between late 1960's and early 1970's.

The introduction of reforms in 1991 resulted in sweeping changes in the Indian Economy. The
reforms process consisted of three processes, liberalization, privatization and globalization (LPG
model). Under liberalization markets were deregulated, under privatization private participation was
encouraged and many a public sector undertaking (PSU) were privatized and under globalization
restrictions on foreign investments were removed. The Indian economy moved away from its
isolation, to be integrated with the global economy and to competitively utilize its advantages to
make rapid strides in terms of growth.

In India today 60% of the population is dependent directly and indirectly on agriculture and
agriculture contributes 17% of GDP.

The Industrial sector has witnessed massive restructuring by the way of mergers and
acquisitions, process reengineering, foreign joint ventures, technological up gradation. Certain

sectors like cement, steel, aluminium, pharmaceuticals, and automobiles have been witnessing
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unprecedented growth.

The service sector has been one of the major beneficiaries of the economic boom. The
outsourcing industry comprising of IT and ITE’S became the new poster boy of the Indian economy.
The huge pool of engineering talent was absorbed by the IT industry, while graduates could carve
out a career in the ITE'S industry. The purchasing power of the booming middle class was enhanced,
who went on a consumption spree, which in turn allowed the retail sector to flourish. The booming

economy also created a wave of real estate boom across the country.

Indian Service Sector

In alignment with the global trends, Indian service sector has witnessed a major boom and is
one of the major contributors to both employment and national income in recent times. The activities
under the purview of the service sector are quite diverse. Trading, transportation and
communication, financial, real estate and business services, community, social and personal services
come within the gambit of the service industry.

One of the key service industry in India would be health and education. They are vital for the
country’s economic stability. A robust healthcare system helps to create a strong and diligent human

capital, who in turn can contribute productively to the nation’s growth.

Post Liberalization
The Indian economy has moved from agriculture based economy to a knowledge based
economy. Today the IT industry and ITE'S industry are the dominant industry in the service sector.

Media and entertainment have also seen tremendous growth in the past few years.

Information Technology Industry

The Information Technology industry has achieved phenomenal growth after liberalization.
The industry has performed exceedingly well amidst tough global competition. Being knowledge
based industry; India has been able to leverage the global markets, because of the huge pool of

engineering talent available and the proficiency in English language among the middle class.

ITES sector
The ITES sector has also leveraged the global changes positively to emerge as one of the

prominent industries. Some of the services covered by the ITES industry would be:

o Customer interaction services -Non voice and Voice.

o Back office, revenue accounting, data entry, data conversion, HR services.
. Medical Transcription.

. Content development and animation.
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o Remote education, market research and GIS
Retailing

Prior to liberalization, India had one of the most underdeveloped retail sectors in the world.
After liberalization the scenario changed dramatically. Organized retailing with prominence on self
service and chain stores has changed the dynamics of retailing. In most of the tier I and tier II cities
supermarket chains mushroomed, catering to the needs of vibrant middle class. This indirectly

contributed to the growth of the packaged food industry and other consumer goods.

Financial Services-Banking And Insurance

Prior to liberalization these two sectors were controlled and regulated by the government.
Nationalized banks and insurance companies had a firm grip over the market. After liberalization the
banking and insurance domain opened up for private participation.

Banking Sector

The three major changes in the banking sector after liberalization are:

e Step to increase the cash outflow through reduction in the statutory liquidity and cash
reserve ratio.

e Nationalized banks including SBI were allowed to sell stakes to private sector and
private investors were allowed to enter the banking domain. Foreign banks were given
greater access to the domestic market, both as subsidiaries and branches, provided the
foreign banks maintained a minimum assigned capital and would be governed by the
same rules and regulations governing domestic banks.

e Banks were given greater freedom to leverage the capital markets and determine their
asset portfolios. The banks were allowed to provide advances against equity provided as
collateral and provide bank guarantees to the broking community.

Insurance Sector

The Insurance Regulatory and Development Authority Act 1999 (IRDA Act) allowed the
participation of private insurance companies in the insurance sector. The primary role of IRDA was
to safeguard the interest of insurance policy holders, to regulate, promote and ensure orderly growth
of the insurance industry. The insurance sector could invest in the capital markets and other than
traditional insurance products, various market link insurance products were available to the end

customer to choose from.

Some of the prominent insurance companies are:
. Bajaj Allianz Insurance Corporation

o Birla Sun Insurance Co Ltd
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. HDFC Standard Insurance Co Ltd
. ICICI Prudential Insurance Co Ltd
. Max New York Insurance Co Ltd
. Tata AIG Insurance Co Ltd

Future Trends
. Globally outsourcing industry would continue to grow.
. Following the success of US and UK, more countries in the European Union would

outsource their business.

. Technological power shift from the West to the East as India and China emerge as major
players.

. Political backlash over outsourcing would come down as companies reap the benefit of
outsourcing.

Summary

To summarise, post liberalization the Indian economy is one of the fastest growing
economies in the world. It can also be said that the Indian economy has coped well to the pressures
of the global recession, far better than most other nations. The future looks positive for India and one
can expect the nation to progress strongly in the path of development.

Service sector is the lifeline for the social economic growth of a country. It is today the largest
and fastest growing sector globally contributing more to the global output and employing more
people than any other sector.

The real reason for the growth of the service sector is due to the increase in urbanization,
privatization and more demand for intermediate and final consumer services. Availability of quality
services is vital for the well being of the economy.

In advanced economies the growth in the primary and secondary sectors are directly

dependent on the growth of services like banking, insurance, trade, commerce, entertainment.
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Abstract:

India economy is one of the fastest growingeconomy.in the world. It is point of attraction
to many business organizations -for investment. Business players thinks that it is perfect
investment avenue and hence already started to invest in various avenues. Service sector in India
is one of the growing sector. Many entrepreneurs, business organizations have identified
importance of services in business organizations. Services are important to satisfy business
stakeholders which includes customers, shareholders, suppliers, investors and direct and indirect
employees. With the increasing size and scope of business organizations, nature and scope of
services are also increasing. There is increase in the work load on service area and hence it
requires proper management. Because of this need of service management is increasing. Service
management system can be-seen in many business areas. Tourism, banking, shipping, IT,
consultancy, production business are some of the businesses where importance of service can be

identified. Many of them are also using innovative techniques for attracting customers.

Keywords: Service Sector, Trend.

Introduction:

Service sector is;one of the tempting business avenues where business organizations are
investing themselves for better returns. It is one of the growing sectors. Customers use to give
preference to such kind of business organizations who are providing good services to their present
and prospective customers. Service is the essential factor in any business organization. Without
proper quality of services it is difficult to any business organization to sustain in the market. Hence
business prosperity depends on the quality of service delivered by the organization to their
customers and other stakeholders. When it comes to the large number of service delivery, it demands
proper execution of service system. Service management is require to handle large number of service
requests in the organization. Customers are giving preferences to those organizations whose service
quality is good. Now a days business organizations are not only introducing good quality of services
to their customers but also providing unique quality of services to their customers. It is also called as

innovations in service management.
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Objectives:
1. To understand the meaning of service.
2. To understand current trend of service sector through investment inflow of business
organizations.

3. To study economical position of service sector in India.

Methodology:
This paper is based on secondary information. Data is collected from various sources like

weblinks, reports and books.

Conceptual Outline:
Service is the intangible thing which comes with the product or without product with

ultimate aim to satisfy end user.

Economical Outline':

The services sector is the key driver of India’s economic growth. The sector contributed
around 66.1 per cent of its Gross Value Added growth in 2015-16, thereby becoming an important
net foreign exchange earner and the most attractive sector for FDI (Foreign Direct Investment)
inflows.

According to a report by leading research firm Market Research Store, the Indian
telecommunication services market is expected to grow by 10.3 per cent year-on-year to reach US$
103.9 billion by 2020.

The Indian digital classifieds industry is-expected to grow three-fold to reach US$ 1.2 billion
by 2020, driven by growth in horizontal classifieds like online services, real estate and automobiles.

Out of overall services sector, the sub-sector comprising financial services, real estate and
professional services-contributed US$ 305.8 billion or 20.5 per cent to the GDP. The sub-sector of

community, social and personal services contributed US$ 188.2 billion or 12.6 per cent to the GDP.

Investments'

The Indian services sector has attracted the highest amount of FDI equity inflows in the
period April 2000-March 2016, amounting to about US$ 50.79 billion which is about 17.6 per cent
of the total foreign inflows, according to the Department of Industrial Policy and Promotion (DIPP).

Some of the developments and major investments by companies in the services sector in the
recent past are as follows:

e Gadgetwood, an on-demand repair services & refurbishment company, has raised US$ 6
million from private equity fund Carpediem Capital, which will be used for expanding its

presence to other geographies, starting with the metros and moving to set up a presence
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across 10 cities by 2017, and broaden the scope of its repairs capabilities to include, laptops,
wearable tech and LEDTVs.

e Online food ordering and delivery service firm Swiggy, owned by Bundl Technologies
Private Limited, has raised US$ 15 million in a fresh funding round led by Bessemer Venture
Partners along with existing investors SAIF Partners, Norwest Venture Partners, Accel
Partners, and Apoletto Asia.

e Factset, a US-based financial data and analytics firm, plans set up its largest global office at
Divyasree Orion Special Economic Zone (SEZ) in Gachibowli, Hyderabad.

e LogixHealth Private Limited, a wholly-owned subsidiary of LogixHealthInc, USA, plans to
invest around US$ 15 millien and hire 1,000 people for its upcoming facility in Coimbatore.

e Meru Cab Company Pvt Ltd, the Mumbai-based radio cab service, has raised Rs 150 crore
(US$ 22.37 million) from Brand Capital, the investment arm of Bennett Coleman and Co,
which will be used to fund advertising and provide user incentives including discounts and
loyalty schemes.

e SSG Capital Management Group, a Hong Kong based Private Equity (PE) investor, has
acquired a 40 per cent stake in the logistics company Future Supply Chain Solutions (FSC),
for Rs 580 crore (US$ 86.5 million) from existing shareholders including Future Retail
(FRL) and Fung Group, promoted by billionaire Victor Fung.

e Vistra Group Ltd, a Hong Kong-based professional services provider, has acquired IL&FS
Trust Company Ltd, India’s largest independent corporate trust services provider, which will
enable Vistra to expand the platform to provide a broader suite of corporate and fiduciary
services andthereby gain a foothold inthe Indian corporate services market.

e Pink Blue Supply Solutions Pvt. Ltd, a clinical supplies provider, has raised Rs 1.5 crore
(US$ 0.22 million) in a seed round of funding from TermSheet.io, a.transaction-focused
service provider for start-ups and investors, which will be used to ramp-up technology,
improve customer experience and operational capabilities, put in place smart supply chain
management across hospitals and clinics, and hire larger teams.

e IcertisInc, a contract management software maker for enterprises based out of Pune and
Mumbai in India, has raised US$ 15 million in series B round of funding from Ignition
Partners and Eight Roads Ventures, which will be used to invest in marketing and expand its
global operations.

e OfBusiness, an online marketplace for business-to-business (B2B) commerce, has raised
USS$ 5 million in series A funding round led by Matrix Partners India, which will be used to
expand the team and build a technology platform for small and medium enterprises (SME:s).

e Credit Analysis and Research (CARE Ratings) has signed Memorandum of Understanding
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(MoU) with Japan Credit Rating Agency, Ltd (JCR) to collaborate with each other as
strategic business partners.

e Shuttl, an Indian bus aggregator platform headquartered in Gurgaon, has raised US$ 20
million in Series A funding from Lightspeed, Sequoia India and Times Internet Ltd.

e Indian logistics platform Rivigo has raised US$ 30 million in debt and equity in Series B
financing round, led by SAIF Partners. The firm aims to use the raised funds to achieve its
target of scaling 10 times in the next 12 months.

e Taxi service aggregator Ola plans to double operations to 200 cities in current fiscal year.
The company, which is looking at small towns for growth, also plans to invest in driver eco-
system, such as training centers and technology upgrade,“besides adding 1,500 to 2,000

women drivers as part of its pink cab service by women for women.

Conclusion:

India is fastest growing industry. Many foreign business players are! attracting towards Indian
economy. Business organizations are recognizing importance of service.management in the business
unit. Indian business units are facing direct competition from their foreign business rival. Foreign
business players are introducing new techniques of services for their stakeholders. This makes

Indian business units to bring changes in the industry also.

References:
1. India Brand Equity Foundation, ‘Service Sector in India’, Available from

< http://www.ibef.org/industry/serviees.aspx > [15th December, 2016].
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Abstract :

The services is not only the dominant sector in India’s GDP, but has also attracted
significant foreign investment flows, contributed significantly to exports as well as provided large-
scale employment, Indian’s services sector covers.a wide variety.of activities such as trade, hotel
and restaurants, transport, storage and communication, financing, insurance, real, estate,
business services, community, social and personal services, and services associated with
construction. The services sector is the key driver of India’s economic growth. The sector
contributed around 66.1 per cent of its Gross Value Added growth in 2015-16, there by becoming
an important net foreign exchange earner and the most attractive sector for FDI (Foreign Direct
investment) inflows! This research paper discuss the importance of service sector, types of service

sector, contribution if service sector in development.

Key Words - Service sector, Indian Economy, Economic development

Objectives of Research Paper:
e To through light on Service sector meaning.
® To study Importance of service sector
e To study Types of services
e To study contribution of service sector in development

¢ To understand major reasons for the growth of service sector in India

INTRODUCTION:

Service sector in India Indian Economy is in a great transition. It was an agrarian economy
then it moved over to rely on manufacturing strength & now it has been the turn of the services
sector to dominate its contribution to the GDP. Service industry is an industry that part of the
economy which creates services rather than tangible objects. Economist divided all economic
activity into two broad categories goods & services. Goods providing industries are agriculture,
Mining, Manufacturing and construction each of them creates same kind of tangible object. Service
industries include everything else banking, communications wholesale & retail trade. All

professional services such as engineering and medicine, non- profit economic activity all consumer
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services such as all government services including defense & administration of justices. Services
industry or sector involves distribution, transport and sale of goods from producer to consumer. The
service sector also includes the supply of a service like entertainment and other services. Principal
characteristic of a service industry is people to people interaction

Indian economy is classified in three sectors — Agriculture and allied, Industry and Services.
Agriculture sector includes Agriculture (Agriculture proper & Livestock), Forestry & Logging,
Fishing and related activities. Industry includes Manufacturing (Registered & Unregistered),
Electricity, Gas, Water supply, and Construction. Services sector includes Trade, repair, hotels and
restaurants, Transport, storage, communication & services related to broadcasting, Financial, real

estate & Community, social Services. Services sector is the largest sector of India.

Importance of service Sector :

Many productive systems, such as hospitals, beauty salons, consulting companies, banks and
airlines do not produce a tangible product that can be stored for later consumption. Instead, the
output of such systems is a service — for example, health care, good looks, advice, loans, and
transportation — that is consumed in the process of its production. From our day-to-day experience,
we know that the cost and quality of services provided even within the same industry can vary a
great deal. We have preferences and are willing to pay for different components of service, such as
speed, quality, degree of variety, and so on. Better management of the system that provides the
service, consistent with customer preferences and requirements, will lead to greater profitability for
the firm. We must therefore understand the nature of the various types of service systems and the
associated management tasks that are required to improve a service firm’s competitiveness.

In addition to the continuing growth of the service sector, the role of services in the
manufacturing sector has been increasing. With increasing automation and the use of computers in
the design of a product and its manufacturing process, technical and professional staffs will have a
greater role in the actual production of the product than will unskilled workers. Thus, in the factory
of the future the productive process may be guided by design engineers, computer operators, and
production planners.

Finally, service is part of the product. When we buy a consumer durable, such as an
automobile, a washing machine, or a solar heating system, a guarantee to service the product
accompanies the product itself. Often our decision to buy a product is influenced by the services
provided with the product. In the future, with greater customization and product variety, the service
component of the product will increase. It is anticipated that, by the turn of the century a customer
will be able to walk into an automobile dealership, order a car based on his or her preferences for

colour, style, optional equipment, and the like and arrange all necessary financing using a computer
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terminal. The order will be relayed to the factory, where a car meeting the customer’s specific
requirements will be manufactured and readied for delivery in a short time. It is clear that corporate
profitability demands that the design and implementation of the service component of a product be
strategically evaluated. The integration of product and service is vital for a firm’s success, as it
influences how a customer perceives the product. Operations managers must therefore direct
attention to both the product and the services that accompanies the product.

The inputs to a service productive system are the consumers themselves. The productive
process that transforms the inputs into outputs consists of labour, technology, information and the
like. The output of such a system is the altered state of the consumer, for example, a cured patient, a
transported traveler, or an informed client. The operations manager can control the design and mix
of the productive process to meet customer requirements.

The key distinction between service and manufacturing systems is that services are intangible
outputs that are consumed in the process of their production. The technology and process for

supplying the service can differ significantly from one industry in the service sector to another.

Types of services :

Professional Services - Any type of services that may be rendered by a member of a profession
within the purview of his profession including the services that by their nature can be performed
only by persons or firms with specialized skills and knowledge. Although a product may or may not
result from the transaction, the primary reason for the purchase is the service provided.
Personal Services - Personal Services includes, but not limited to, accounting, architecture, medical
or dental services, legal services, and engineering and surveying services

Health Services - Services that are performed by health care professionals, or by others under their
direction, for the purpose of promoting, maintaining, or restoring health. Health services include
Public health services, mental healthcare services, Essential public health services, Behavioral health
services, Home health services, School health services, Preventive health services

Ecosystem Services - The conditions and processes through which natural ecosystems, and the
species that make them up, sustain and fulfill human life. Examples include provision of clean water,
maintenance of liveable climates (carbon sequestration), pollination of crops and native vegetation,
and fulfilment of people's cultural, spiritual, intellectual needs.

Ancillary Services - Interconnected operations services for operating reserve, voltage control,
regulation and frequency response, scheduling and system control and dispatch and other power
supply necessary to effect a reliable transfer of electrical energy at specified contract terms between
a buyer and a seller.

Directory Service - A directory service organizes computerized content and runs on a directory
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server computer. It is not to be confused with the directory itself, which is the database that holds the
information about objects that are to be managed by the directory service. The directory service is
the interface to the directory and provides access to the data that is contained in that directory.
Senior or Elder Service - Senior or elder service is targeted to those who are beyond their
employment and family raising years. A senior may be defined from as early as age 50, depending
on the policy and program definition, which in turn is significantly influenced by a society's culture
and life expectancy. Participants may receive some type of support to enable them to serve.

Youth Service - Youth service is targeted to young people. Most often this is teens or young adults,
ages 16 to 24, but can also include younger children. Youth service programs are often structured as
intensive and extended experiences, say full-time for six months or a year, and participants often
receive some type of support to enable them to serve.

Corporate Service - Corporate service refers to service supported by an employer, typically in the
private for-profit sector. The form of support can range from sponsorship and financial resources for
the service to just allowing an employee the time off to serve.

Judicial Community Service - Judicial community service refers to service performed as a form of
restitution for a crime. Judicial community service is used as a form of alternative sentencing, to
avoid incarceration.

Community Service - Community service is a very general term that refers to service that is local
and typically organized by a non-profit organization. Faith-based service is organized by religious
organizations, to provide opportunities for service as an expression of faith. For GSI, this does not
include missionary and other evangelical activities, but rather service that contributes to social and
economic development, environmental protection, and other non-religious goals.

Transnational Service - Transnational service has a slightly different meaning; it refers to a service
project that is organized and carried out by two or more nations working in cooperation.
Transnational service may be led by either governmental or non-governmental organizations.
International Service - International service refers to a service project or experience that takes
place in a country that is not the home country of the server. International service may be led by
either governmental or non-governmental organizations.

National Service - National service is a policy or program initiated by government for citizens and
residents to serve the nation. The government may run the program, but more often non-
governmental organizations receive public funding to implement and administer the service
program. Higher education is a form of service that is sponsored by post-secondary colleges or
universities, in partnership with local organizations, to provide a supportive and active environment
for civic engagement and community development. Faculty, staff, and students are encouraged to

participate. Programs vary in purpose and design. Some are purely voluntary; in other cases, faculty
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and staff job performance is evaluated based on level of participation. Students may or may not
receive academic credit for participation.

Service Learning - Service learning is a pedagogical method wherein students learn through active
engagement and participation in service. Service learning may be sponsored by any organization, but
occurs most often in primary or secondary schools, trade and professional schools, colleges and
universities, and continuing education programs. Service learning is a planned and structured service

experience, with time for systematic reflection.

The contribution of services to development

The service sector is an important component-of any country’s economy. It makes a direct
and significant contribution to GDP and job creation, and provides crucial inputs for the rest of the
economy, thus having a significant effect on the overall investment climate, which is an essential
determinant of growth and development. Some service sectors such as the health, education, water
and sanitation sectors, are also directly relevant to achieving social development objectives. The
service sector accounts for a significant proportion of GDP in most countries, including low income
countries, where it frequently generates over 50% of GDP. The process of development usually
coincides with a growing role of services in the economy (alongside a reduced role for agriculture).
Thus services constitute an increasing percentage of GDP in nearly all developing countries
Mayjor reasons for the growth of service sector in India:

In recent times the service sector is increasing at a very fast pace. After the liberalization in
the year 1991, the contribution of service sector is continuously increasing in the growth of our
economy. However, agriculture is still dominating the Indian economy. Service sector are growing
not only in volume but also in sophistication and complexity. The growth of service industry is the
result of combination of several reasons, they are,

. Increasing affluence(wealth)

Here with the increasing affluence, there has been an increase in the demand for those

services, which the customers used to perform by themselves. For example, service provided

by the gardener, servants, car driver etc.
. More leisure(free time) time

This factor has lead to an increase in those services which are related to entertainment,

because of increase in leisure time in today's people life. For example tourism industry has

grown because of more leisure time available to the people.
. Greater life expectancy(hope)
With increase in the average life of the people, there has been an increase in the service

which is related to field of health care, for example medical services, pathology laboratory,
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nursing homes. Health care services etc.

. Greater complexity of the product
With the growing complexity of the product, there has been an increase in the services which
are indirectly supporting the maintenance of these complex products. For example Air-
conditioner, car, computer, and other complex products require service every yearly of every
half yearly.

. Higher percentage of working women
With the passage of the time, there has been an increase in the working women. This has
indirectly leaded to increase in the growth in the services such as, domestic servants, baby
sittings, etc.

. Increasing complexity of life
This has lead to an increase in the services of marriage bureau, legal service, income —tax
consultants, placement services, etc.

. Increasing number of new products
There are certain products which, if invented will lead to growth in the service sector.
computer being the invention of the 21* century has lead to software industry which is totally
a sieve industry.
Thus, above mentioned factors are responsible to the increase in the growth of the service

sector.

CONCLUSION:

An economy cannot be totally reliant on services alone. However a service-economy is a sign
of economic growth and development of the country and it shows the strength of the economy. The
services sector is not only the dominant sector in India’s Gross Domestic Product (GDP), but has
also attracted significant foreign investment flows, contributed significantly to exports as well as
provided large-scale employment. India’s services sector covers a wide variety of activities such as
trade, hotel and restaurants, transport, storage and communication, financing, insurance, real estate,
business services, community, social and personal services, and services associated with

construction .its shows the potential gains from service sector
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Abstract:

Service sector in India is in a swift gear. Service sector has. lot of dimensions and tourism
is one of the noticeable facets. Tourism industry is a gift in the form of employment and business
opportunities in the world. In the preceding few decades, the tourism sector has pouring effect in
developing as well as developed countries by providing massive economic and employment
opportunities. It has emerged as a highly exciting and energetic sector of the Indian economy over
the last two decades. Tourism industry plays a crucial role in providing huge employment
opportunities at relatively lower capital budget than other industries. In India tourism sector has
wide opportunities for the growth and development as well as it contributes maximum share in
nations GDP. The sector has played energetic role in reinforcement of basic infrastructure and as
outcome it backed giant opportunity for social as well as economic development of the country
and society too. World tourism is measured as a noteworthy aspect in the economy of many
nations and India_is-not an exception to this..As-a-whole, tourism has improved the quality of
lifestyle of the local people and helped to promote local arts and crafts. Tourism is a major growth
engine for economic development in providing employment and eradication. of poverty. It is the
sector which provides the employment opportunities through its facets like guides, hotels and
hospitality, tour operators. This paper deals with the study about employment opportunities in
hotels and travel agencies and its analysis in Nashik district. Nashik is one of the major tourism
city not only in Maharashtra but in India and in the world too. It provides the lots of tourism sites
Jrom religious to modern tourism trends. However, there is a need to established training institute
and it should be execute at the government level. It is also fact that government cannot bear all
the expenses but with the help of private public partnership model can resolve the problems and

convert it into prospects for employment in tourism industry in Nashik district.

Key words : Tourism, Employment, Hotels and Hospitality, Tour Operators.
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Introduction:

In the era of globalization the word ‘Tourism’ is legendary for service sector. Tourism works
awareness cohort, entrepreneurship education, skill up gradation, knowledge dissemination,
attitudinal modification and developing linkages with National and International organizations to
make entrepreneurship the most important component of State Economy. Tourism helps the human
being to enjoy the life in qualitative manner. It preserves and conserves the natural heritage of nation
and invites the foreign and domestic tourists. The growth in the foreign and domestic tourist arrivals
encourages the local to provide services to them. Therefore, it helps directly and indirectly to
generate employment and revenue to the nation and it earns the foreign exchange earning too. As per
the Second Tourism Satellite Acecount of India (TSA), the contribution of tourism to total GDP
during 2012-13 was 6.9% (3.7 per cent direct and 3.1 per cent indirect) and to total employment
12.4% (5.3 per cent direct and 7.0 per cent indirect). In 2013 travel and tourism directly supported
2,23,20,000 jobs (4.9% of total employment) and total contribution to employment including
indirectly supported by the industry, was 7.7% of total employment (3,54,38,500 jobs)." Tourism is
an important provider to enhance the fiscal backing of numerous countries. It has many facets from
employment generation to wealth creation. Recognizing tourism as an asset in the form of
employment generation and business opportunities, it has secured a status of largest industry in the
world because of its self-explanatory declaration as multi-dimension activity. The thrust area on
economic prospects has predominated the sustainability of the local environment and social and
cultural facet. Tourism is a people-oriented industry and prospect to generate employment in
particular area and it is one of the fascinations.to governments. Tourism creates direct employment
in the sector of .accommodation, transport,” travel agencies and tour operators while indirect
employment creates in the sectorldike custom, airport resorts, laundries, food products and so on. The
economic advantage can be computed on the basis of domestic as well as foreign tourist arrivals in
India and their expenditure at the tourist site, accommodation, food and beverages and transport etc.
Indian economy, which is the world’s 12th largest and Asia’s 3rd largest behind Japan and China as
a total GDP of about $570 billion. Services industry and agriculture account for 51.20%, 56.59%,
and 22.60% of GDP in the Indian Economy. Nearly 2/3rd of population depends on agriculture for
their livelihood. About 25% of population still lives below poverty line, but a large and growing
middle class of 320-340 million has disposable incomes to purchase customer goods.2 Majorly there
are two main problems in the tourism industry regarding employment generations are: untrained
staff and availability of staff. In earlier days Nashik was renowned for mantrabhumi then it convert
into tantrabhumi and now it become as paryatanbhumi (Tourism Centre). Tourism industry of
Nashik district provides employment opportunities from skilled to unskilled, trained to untrained and
literate to illiterate.
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Objectives:
The major objectives of the present study are:
1) To understand the concept of Tourism.
2) To understand the role of tourism in employment generation.
3) To identify the problems and prospects for employment generation in travel and tourism

industry in Nashik district.

Methodology:

The data for this research study were collected from businesspersons those who are engaged
in travel and tourism industry. Hotel owners and Tour operators were identified as a key factor in
development of Nashik district and in local communities. ‘This research is based on primary data
collection through questionnaires and observation made at hotels and travel agencies. The secondary
data such as policies of government on tourism and its aspects, books, newspapers, use of internet,
research papers, etc. Using the random sampling approach, the questionnaires were distributed to the
hotels owners/ managers and tour operators in Nashik district. During the survey period, only a total
of 10 hotels and 10 tour operators were select and data were collected from them through
questionnaires. The objective of this study is to explore and identified the employment opportunities

and economic empowerment of society in Nashik district.

Review of Literature:

1. Government of India, Ministry of Tourism (2005) points out the tourism has formulated and
adopted policy for tourism development in consultation with the representative of the travel
industry travel writers and central govt. agencies with the objective of bringing planned tourism
growth with local participation providing tourism facilities of international standards in selected
areas. Facilities for youth budget tourist generate employment especially in.the interior areas of
the state; promote its arts and crafts including handicraft and handlooms and folk arts, providing
recreational facilities near major business, industrial and urban center’s etc. along with
infrastructure development in its existing destinations.’

2. Raut Aditi (2012) discusses that Nashik (Maharashtra) is the capital of wine industry in India.

Inflow from wine industry is more to the particular district. Tourists enjoy tourism in wine
industry which is more value for money, gain more knowledge of wines and develop a taste for
wine. Today Indian customers are illiterate about wine tourism. Testing of wine will increase the
sale and it will be a boosting power to industry. Collaboration between local farmer and wine
industry will generate an employment and business opportunities to the locals. Wine is beneficial

for increasing the number of visitors and extending the length of stay and amount spent by
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travelers. She also discusses that wine tourism in Maharashtra, especially the Nashik district, is
still at a budding stage and needs a proper tourism development plan, but there is a need of
proper wine tourism road map which will support the implementation of policies. It is a fact that
wine tourism cannot play successfully without partnership within the local community. There
should be support of hotels, medical agencies, and environmental group.*

3. Sathe Suvarna (2012) states that agro-tourism is recently developed as an emerging concept in
Maharashtra state is a form of SIT (Special Interest Tourism). He also states that special interest
tourism is a wide concept having niche tourism part for instance adventure tourism, eco-tourism
etc. He explores that, interest ‘component is always a key determinant in agro tourism because
tourist seeking self-experience on the field. He explains that agro tourism provides employment
to local unskilled people in rural areas and it is observed that growth in connected to Agri
businesses in the district. She concludes that agro tourism can be sustainable form of tourism and
develops the rural backgrounds which can preserve and inculcate the culture and traditions of
rural areas to the urban people, and agro tourism will help in growth and development of the

state.’

Tourism:

Popularly perception of people towards tourism means leisure travelling or travelling for
religious purpose. But what is tourism? This-looks an easy question, but it is actually very difficult to
answer because of its multidimensional elements and ancillary services related to. tourism. There are
almost as many definitions and variations of definitions of travel, tourism, new trends, tourism

management, tour operator, tourist/ visitor and destination.

Tourism prospects in Maharashtra:

Maharashtra flourishes in plentiful tourist destinations from pilgrimage sites to new trends
like agro tourism, beaches, forts, caves, festivals, forests and hill stations, medical facilities and
healthcare facilities too at reasonable rate. Maharashtra has its natural heritage of Sahyadri mountain
ranges which attracts the tourists from all over the country and the world too. Maharashtra offers the
variety of sites which is a mixture of all kinds of tourism product from hill stations to adventure
sites, pilgrimage sites to historical sites, agro-tourism sites to winery tourism and so on. The

Government of Maharashtra announced its tourism policy through Department of Tourism and
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Cultural Affairs on 1st November 2006 for the period of ten years. In this policy government
emphasizes the need of tourism development and its prospects in the state; this may change the
scenario of Maharashtra. Maharashtra is in west zone of India and western zone is most visited by
foreign and domestic tourists. Maharashtra attracts a huge number of tourists to its popular tourist
venues which are regularly visited by locals as well as out of state and outside nation’s tourists.
Employment opportunities in tourism industry:

Tourism is a people-oriented industry and has a prospect to generate employment in
particular area and it is one of the fascinations to governments. Tourism creates direct employment
in the sector of accommodation, transport, travel agencies and tour operators while indirect
employment creates in the sector like custom, airport resorts, laundries, food products and so on.
Invisible export or imports are more valuable than visible. It includes Transport services, banking
services, insurance services, tourist trade services etc. The economic advantage can be computed on
the basis of domestic as well as foreign tourist arrivals in India and their expenditure at the tourist
site, accommodation, food and beverages and transport etc. In 2013 travel and tourism directly
supported 2,23,20,000 jobs'(4.9% of total employment) and total contribution to employment
including indirectly supported by the industry, was 7.7% of total employment (3,54,38,500 jobs).6

Employment in hotels:

Hotel owners provide huge employment from.skilled to unskilled and literate to illiterate.
Average numbers of working staff in_hotels are grouped.as -management, front office, service,
kitchen, housekeeping, security, marketing and publicity; public relation, guide, laundry and health
club with differentiation as trained and untrained. In case of Nashik district 97.52% staff employed
in hotels is trained while only 2.48% staff is untrained. Averagely 63% staff working in the
department of service followed by kitchen with 47%.

Employment in travel agencies:

In Nashik district averagely 53.49% staff is in trained category while 46.51% is untrained.
Dhule district (81%) has the highest trained staff followed by Nashik (70.59%). In Jalgaon district
(43.21%) the staff working at tour operators’ offices is in trained category followed by Ahmednagar
district (40.63%), while in Nandurbar district 32% staff in tour operators’ offices is trained. (Table
No. 1)
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Table No. 1
Staff Working in Hotels & Tour Operators
Department Trained/ Employment
Untrained |Hotels |Tour Operators
Trained 18 15
Management |Untrained 0 0
Total 18 15
Trained 19 20
Front office  |Untrained 0 0
Total 19 20
Trained 99 11
Service Untrained 0 0
Total 99 11
Trained 64 4
Kitchen Untrained 0 0
Total 64 4
Trained 28 7
Housekeeping |Untrained 5 0
Total 33 7
Trained 21 )
Security Untrained 0 0
Total 21 ?
! Trained 7 5
ﬁfhi‘;‘;“g & [Untrained 0 0
Total 7 5
Trained 2 7
Public relation |Untrained 0 0
Total 2 %
Trained 4 18
Guide Untrained 0 0
Total 4 18
Trained 11 16
Laundry Untrained 0 0
Total 11 16
Trained 8 8
Health club  |Untrained 0 1
Total 8 9
Trained 7 17
Other Untrained 0 2
Total 7 19
Total Trained staff (%) 98 94
Total Untrained (%) 2 6
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Problems faced by hotel owners in tourism industry in Nashik District:

The problems are the real inspiration of growth through solution, but more intensity of
problems becomes obstacles in growth and development. However, for analysis purpose the
problems faced by hotels in Nashik district are grouped as competent staff, climate condition, power
supply, government permission, local interference, availability of loan, government subsidy, water
availability and organic fruits and vegetables. Hotel owners in Nashik district face major problem of
competent staff (90.61%) followed by scarcity of water about 78% and organic fruits and vegetables
(75.62%). The problem of power supply averagely faced by 74.97% hotels, while other problems
intensity is less. The problem of climate condition faces by 19.26% hotel owners. The problem of
government permission faced by about 10% and local interference.is very low compared to other
problems.

Problems faced by Tour operators in tourism industry in Nashik District:

In Nashik district the majority (95.42%) of the tour operators face the problem of guide
followed by competent staff (93.77%) and government permission (91.65%). However, 82.67% tour
operators face the major problem of vehicles and 76.21% tour operators face the problem of
variation in climate condition..About 25% tour operators face the problem of availability of loan and
23.77% tour operators face the problem of local interference and 28.55%; tour operator’s face other

than the above mentioned problems. (Table No.2)

Table No. 2 Major Problems Faced'by Hotel Owners and Tour Operatorsin Nashik Distirct (Values in Percentage)

Oroani
Problems Compete| Climate | Power |Government| Local Auvailability |Government| Water frljizrgf Other

nt staff | condition| supply | permission |interferences| « ofloan subsidy | availability

vegetables

Hotels |88.89 | 22.22 [ 72.22 0:00 5.56 5.56 5.56 33.33 77.78 | 5.56
Tour

94.12 | 94.12 | 88.24 82.35 35.29 35.29 82.35 64.71
Operators

Problems of tourism industry in India:

Problem is a mother of invention and solution. In order to overcome the problems in the
development of travel and tourism industry in India, it is a need to have wide-ranging planning,
which increase the benefits and decreases the weakness of local residents who are the real sufferers
due to tourism action by the tourists. Apart from this the following are some major problems which
affects the growth of tourism in India. Transport network, Affordable accommodation,
Communication and information network, Terrorism, Communal riots, Contagious diseases,
Interpreters in case of foreign tourists, Income of people and economic factors, Political situations,
Technical factors, Sales and promotional problems, Reliance on natural resources and Absence of
Marketing.
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Prospects of travel business and employment in tourism industry in Nashik District:

Expansion of any business is a challenging task. However, travel business wants to expand it
through extending current business at regional level or at international level. The view of tour
operators about expansion of business for analysis purpose are grouped as extend the current
business, start new unit or agency, arrange trip at national areas, arrange festivals at international
level, effective promotion, amalgamation with international tour operators and others. Nashik is one
of the fastest growing district in Maharashtra and tourism is one of the reason for its development.
Nashik provides lots of tourism sites for tourist.- However, development of tourism encourage the

employment generation at the hotels and'tour operators in Nashik district.

Conclusions:

By analyzing the present situation, Public Private Partnership (PPPs) is a new and emerging
intellectual concept in tourism to enhance the private participation with public organization (state
owned industry), to initiate necessary reforms in public sector that would help to achieve equitable
tourism development. The findings of the study clearly show that the there are lots entrepreneurial
opportunities in tourism industry in Nashik district which improves income level, jobs opportunities
and standard of living of the local community too. The entrepreneurial opportunities are in the form
of tour operators, guides, hotel owners, handicraft, and small vendors and so on. Overall
development of tourism business depends on the tourists, local residents, hotels, tour operators and
the government, but while framing the*policies only business sectors (tour operators and hotels) and
the government get involvediin the activity while-local residents are ignored and they live with the
results of the tourism plan_and-decisions taken by the government. ‘Today. tourism industry
developed through its facets of new trends which have tremendous prospects all over the world and
Nashik is not an exception to this. Nashik also provides various facets of tourism and entrepreneurial
opportunities in the trends of tourism like wine tourism, agro-tourism, sports tourism, wild life
tourism, pilgrimage tourism and so on. 94.12% tour operators faced the problem of competent staff.
To overcome this problem there is a need to establish the training Centre in this field. However, tour
operators want to expand their business and arrange the trip at national area. Growth and
development of tourism in Nashik district generate employment prospects to local residents.
Tourism in Nashik district invite for investment in hotel business. There is a need of enhancement
for the promotion of tourism business in Nashik district and adequate infrastructural facilities must

be improved.
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Recommendations:

Following are some of key suggestions for the all-inclusive improvement of tourism industry in
Nashik district.
1. There is need to establish training Centre for students.
2. Government can organize workshops on entrepreneurship development.
3. Establish Public Private Partnership (PPPs)

To sum wup it is critical to note that none of the abovementioned suggestions and
recommendations is adequate without the help of local residents, local authority, tour operators and

the government.
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Abstract :

In India SEZ is established and there is boom in IT sector in the various areas in India.
Majority of students are doing BBA, BCA MCA, BE (Computer Engineering), ME (Computer
Engineering. Most of these students have a rural background. They studied in local schools at
their primary as well as high school level. Their language is also local language. For daily routine
they preferred the local language. Only for the Higher Education they use the English language.
But all regular activities they use local language. Up to the HSC exam they use local language for
their passing. Then they prefer English language for the study. But at this time they are not
interested to improve their language. They are interested in getting good marks in academic.
These students are interested to good job immediately after completing their Graduation or Post
Graduation. Most of the PG courses have a project report for the last semester. For this semester
they have to approach to the industrial sector for collection of data. Meanwhile they have to face
campus interviews. Here they have to use corporate language. Most of the industries are preferred
English language for communication. But because of use of local language our students get fail
in the interviews. After all they are very clever but they loses the various opportunities in getting
good job as well as promotions in their career. This research papers is focuses on the various
points related with the oral communication skills at the time of an interview faced by the students.
As well as because of oral communication problem industries are not getting proper candidates’
for the particular post.

Key Words — Communication, Language, Barriers

Introduction

The interview is a formal meetingin which a person or persons questions, consult or evaluate
another person or persons. Reporters and writer have meetings with eminent persons to ask
questions, to gather material for a media story and broadcast it. It is an oral face-to-face
communication. We generally face the interview after completing the basic qualification. At that

time use local languages for speaking. But at the time of an interview we have to use another
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language for speaking. Generally we use English language. In interview generally one person ask
questions to another person he may be candidate applied for an interview. Here we observe the
experts are taking an interview. He has fluent in speaking but majority time candidates fails to speak
fluently with the experts. There are chances to get rejection from the experts. Most of the industries
are facing such problems. They reject the candidates at the time of an interview. Sometimes they
have to rearrange the schedule of an interview. It is quite difficult to select the candidates. This
research paper is related with the communication problems at the time of an interview and it gives
the solutions for improves the language skills.

Definition

1. ameetingin which someone asks you questionsto see if you are suitable for

ajob or course: (Cambridge Dictionary, http://dictionary.cambridge.org/)
2. A meeting of people face to face, especially for  consultation.

https://en.oxforddictionaries.com/definition/interview

a formal consultation usually to evaluate qualifications (as of a prospective student or
employee) https://www.merriam-webster.com/dictionary/interview
Types of Interviews

Various IT companies are taking an interviews with the help of various types of interviews.
They select the candidates by testing them with the help of various tests conducted with the help of
interview. These interviews are ‘going on with the help of communication. The types of interviews
are as follows:
Screening Interviews

These interviews are generally done with the help of phone calls and-used when there are
number of applicants are there. Screening interviews are usually done by phone, tend to be very
short, and the questions will focus on basic qualifications.
Phone Interviews

These types of interviews are taken only with the help of an interview. Major reason is that
geographical obstacles. Means long distant between employer and candidates. Here are a few do’s
and don’ts of phone interviews in all situations:
& Be well prepared.
& Never conduct a phone interview in your car or in a public area — you need to focus all your

attention on the interview.

& Use a land line to avoid the possibility of a cell phone call being dropped or poor reception.
& Conduct the interview in a quiet private area.

& Ask family members and friends not to disturb you during the interview.
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& No eating, surfing the web, I/M or text messaging during the phone interview — avoid distractions
and focus on the interview.
One-on-One Interviews

This is the most common interview method and involves you and the interviewer alone in a
private office. Once you are face-to-face with the interviewer your dress, appearance, non-verbal
communication skills and other visual factors, as well as your verbal communication skills will come
into play. Building rapport with the interviewer is usually easiest in this setting.
Panel Interviews

Panel interview consists of five to seven members for taking interview of the candidates.
Here each and every person is an expert in his field. This panel is also called as selection committee.
Every expert is checking the candidates with different angels. The total of marks given by the
members of selection committee is refetred for final selection of candidate.
Serial Interviews

In serial interview the candidate has to give interview to the expert in a whole day. In a
particular day the experts are taking interview of the candidate and send to another expert for next
interview. This type of an interview is physically or mentally too hard for the candidates. After the
interview day the total of marks given by the experts are taking into consideration for selection of
candidate.
Lunch Interviews

Lunch interview is taken by-the expert while he is taking Tunch. Generally for lower level
selection these types of an interviews are-taking. Here social behaviours will be checked by the
experts.
Group Interviews

Here' group of the candidates are made for giving an interview. The.topic. given for the
discussion by the expert. Expert is not interfered to the candidates. He is seated another side of the
corner of the room. He analysis the candidates, he may be observed that social behaviours, command
of language, knowledge of subjects, etc..
Stress Interviews

Here stressful situation will be created for the candidate or may be asked such types of
questions to the candidates. Here, how the candidate will handle the stressful situation will be
analysed by the experts.
Communication at the time of an interview

When we see the above types of an interviews. We can easily understood about the how we
need the communication while we are giving interviews. We need use of language for the interview.

We have to talk to interviewer directly or indirectly. When we use phone we indirectly talking but in
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other interviews we have to talk directly to the interviewer. Here we get problems of
communications these problems may be as follows.
Different in Language

If the two persons are from different states then both have a language problem. They cannot
understood the language of other person.
Regional Accents, Dialects and pidgin

The style of using words are different, it may depends upon the place of the human being.
Languages are technically same but pronunciations may be different. We cannot understood other
person’s language properly.
Similarly, pidgin is the simplified language used between people who do not speak common
language. The implications of words and phrases can create misunderstandings.
e.g. the abbreviation “LOL” used in chat language used to mean Lots of Love before, which changed
to Laugh Out Loud.
No clear Speech

Some people speak very soflty on the otherhand many people speak loudly. Sender may be
say something different and receiver may heard different.
Use of Jargons and Slang

Jagrons are technical words used in communication. Means words have different meaning
according the field.

e.g.- Word BP may be used in -medical language, known as Blood pressure. But it has
another meaning in other field.
Similarly, the use of slang also makes communication ineffective. For example, the use of word
“grass” to describe marijuana can act as a barrier for the people who do not know the slang meaning.
Word Choice

There are various words are used for a same meaning. It is depend upon the person which
word will be used for speaking. If person use a correct word but another may be taken it as negative
meaning. Words with two meanings, homonyms, homographs, homophones should always be
avoided as it doesn’t send the proper meaning and can be interpreted in any way.
Literacy and Linguistics Ability

Most of the people use local language for daily routine. It is quite difficult at the time of an
interview to remember the proper word. Vocabulary of most of the people are less for speaking. It
may be difficult to understand what another person speaks and how we react to him with a proper
words.
Grammar and Spelling

While speaking we have to use tens and grammar. In speaking use of tens creates a problems
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and at the time of writing, there is a major problem of writing of spellings of the words. A person
may makes a mistake of typing of word.

There are another problems while we are giving an interviews. These may be includes while we are
giving an interview with the help of phone. There may be no proper range. Another problems may
be distance between two persons, external noise, mental or physical health, etc. To solve the
problems in language we have some solutions for solving the problems, these are as follows:

1.  Speak slowly and clearly.

Focus on clearly enunciating and slowing down_your speech. Even if you’re pressured for
time, don’t rush through your communication. Doing so often takes more time, as
miscommunication and misunderstanding can result ‘and you’ll ultimately have to invest
additional time in clearing up the confusion.

2.  Ask for clarification.

If you are not 100% sure you’ve understood what others say, politely ask for clarification.
Avoid assuming you’ve understood what’s been said.

3.  Frequently check for understanding.

Check both that you’ve understood what’s been said and that others have fully understood
you. Practice reflective listening to check your own understanding (e.g. 'So what I hear you
saying is...") and use open-ended questions to check-other people’s understanding. Ask,
'what's your understanding of this process?"instead of 'is that clear?'

4. Avoid.idioms.

Business language 1s often contextual, and therefore culture specific. For.example, in the US,
baseball terms are used extensively: ‘Straight off the Bat,” ‘Ballpark figures,” ‘Out in left
field,” “Touch base,” ‘Strike a deal’. As a good general rule, if the phrase requires knowledge
of other information— be it a game or metaphor—recognize that this may make your
communication more difficult to be understood.

5.  Be careful of jargon.

Watch the use of TLAs (Three Letter Abbreviations) and other organizational language that
may not be understood by others. If you use them, provide in parentheses a description of
what these are so others can learn to use the same language you do.

6. Define the basics of business.
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In international business contexts terms such as: °‘success’, ‘doneness’, ‘meetings’,
‘punctuality’, etc. may mean different things to different people. Spend time early in your
communication defining what these mean to you and others. Invest in building a shared

vocabulary.

7.  Be specific.
Spell out your expectations and deadlines clearly. Instead of, ‘Please get back to me shortly,’
say ‘Please email the completed report by S5.pm Eastern Standard time on Wednesday,
February 21.’

8.  Choose your medium of communication effectively.
Carefully choose your form of communication (phone or video conference, email, instant
message, etc.). Be mindful not to ‘overuse’ email. While useful, there are times when the
medium is likely to be ineffective. When a message is complex and complicated or there is
tension or conflict that needs to be resolved, switch to another medium.

9.  Provide information via multiple channels.
Follow phone calls with emails that summarize what’s been said. When possible, provide
presentations, agendas, etc. in advance so those working in their non-native language can get
familiar with materials.

10. Be patient.
Cross-cultural communication takes-more time. If not at all times, certainly initially you
cannot expect your communication to occur with the same speed and ease as when you are
communicating with someone from your own culture.

11. Readingof books
The regularly reading of books improves the vocabulary of the candidates. So the candidates

can read books, newspapers, etc.

Conclusions:

While an interview there is necessary to use of language. Companies use different modes for
taking an interview. They use various tools for an interview. It is necessary to use language
fluently by the candidates. If they fails in linguistic communication. They may get fail to reject in
an interview. So they have to develop the communication skills. As well as vocabulary and
grammar of language. If they use various such types of ways they can get an opportunities in the

various fields.
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INTRODUCTION:-

Insurance is defined as a co-operative device to spread the loss caused by a particular risk
over a number of persons who exposed to it and who agree to ensure themselves against that risk.
Risk is uncertainty of a financial loss. It should not be confused with the chance of loss which is the
probable number of losses out of a given number of exposures. It should not be confused with peril
which is defined as the cause of loss or with hazard which is a condition that may increase the
chance of loss. Finally, risk must not be confused with loss itself which is the unintentional decline
in or disappearance of value arising from a contingency. Wherever there is uncertainty with respect
to a probable loss is risk.

Every risk involves the loss of one or other kind. The function of insurance is to spread the
loss over a large number of persons who are agreed to co-operate-each other at the time of loss. The
risk cannot be averted but loss occurring due to certain risk can be distributed amongst the agreed
persons. They are agreed to share the loss because-the.chances of loss, i.e., the time, amount, to a
person are not know. Anybody of them may suffer lossto a given'tisk so; the rest of the persons who
agreed will 'share the loss. The.larger the number-of such persons the easier the process of
distribution of loss. In fact the loss is shared by them by payment of premium which is calculated on
the probability of loss. In olden time the contribution by the persons was made at the time of loss.
The insurance is also defined as a social device to accumulate funds to meet the uncertain losses

arising through a certain risk to a person insured against the risk.

DEFINITION OF INSURANCE:-
Insurance may be defined as a consisting one party (the insurer) agrees to pay to the other
party (the insured) or his beneficiary a certain sum upon a given contingency (the risk) against which

insurance is sought.

NATURE OF INSURANCE:-
1) Sharing of risk
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2) Co-operative device

3) Value of risk

4) Payment at contingency

5) Amount of payment

6) Large number of insured persons
7) Insurance is not a gambling

8) Insurance is not charity

A) ROLE OF INSURANCE TO AN INDIVIDUAL:-

The process of insurance has been evolved to safeguard the interest of people from
uncertainty by providing certainty of payment at a given contingency. The insurance principle
comes to be more and more used and useful in modern affairs. Not only does it serve the ends of
individuals or of special of individuals it tends to pervade and to transform our modern social
order too.

1) Insurance provides Security and Safety: - The Insurance provides safety and security against
the loss on a particular event. In case of life Insurance payment is mode when death occurs or
term of insurance is expired. The loss to the family at a premature death and payment in old age
are adequately provided by.insurance. Similarly the property of insured is secured against loss on
a fire in fire insurance. In other insurance too this security is provided against the loss at a given
contingency. The insurance provides safety and security against the loss of earning at death or in
olden age, against the loss at firey.against the loss at damage, destruction or disappearance of
property, goods, furniture.and machines etc.

2) Insurance affords Peace of Mind:.- The security wish.is the prime.motivating factor. This is
the wish which tends to stimulate to more works if this wish is unsatisfied. it will create a tension
which manifests-itself to the individual in the form of an unpleasant reaction causing reduction in
work. The security banishes fear and uncertainty, fire, windstorm, auto-mobile accident, damage
and death are almost beyond the control of human agency and in occurrence of any these events
may frustrate or weaken the human mind. By means of insurance, however much of the
uncertainty that centers about the wish for security and its attainment may be eliminated.

3) Insurance protects Mortgaged Property: - At the death of the owner of the mortgaged
property the property is taken over by the lender of money and the family will be deprived of the
uses of the property. On the other hand the mortgagee wishes to get the property insured at the
damage or destruction of the property he will lose his right to get the loan repayed. The
insurance will provide adequate amount to the dependents at the early death of the property

owner to pay off the unpaid loans. Similarly the mortgagee gets adequate amount at destruction
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of the property.

4) Insurance eliminates dependency: - At the death of the husband or father the destruction of
family need no elaboration. Similarly at destruction of property and goods, the family would
suffer a lot. It brings reduced standards of living and the suffering may go to any extent of
begging from the relatives, neighbors or friends. The economic independence of the family is
reduced or sometimes lost totally. What can be more pitiable condition than that wife and
children are looking others more benevolent that husband and father, in case absence of
protection against such dependency. The insurance.is here to assist them and provides adequate
at the time of sufferings.

5) Life insurance encourages saving:- The elements of protectionsand investment are present only
in case of Life insurance. In property insurance only protection element exists. In most of the life
policies elements of saving predominates. These policies combine the programs of insurance and
savings. The saving with insurance has certain extra advantages in individual life.

6) Life insurance provides profitable Investment:- Individuals unwilling or unable to handle
their own funds have been pleased to find an outlet for their investment in life insurance policies.
Endowment policies, multipurpose policies, deferred annuities are certain better form of
investment. The elements of investment i.e. regular saving, capital formation, and return of the
capital along with certain additional return are perfectly observed in life insurance. In India the
insurance policies carry a special exemption from income-tax and estate duty. An individual
form his own capacity cannot invest regularly with enough of security and profitability. The life
insurance fulfils all these requirements with a lower cost. The beneficiary of the policy-holder

can get a regularincome from the life-insurer if the insured amount is left-with him.

~
~

Life Insurance fulfils the need of a person:-
Family needs

Old-age needs

Re-adjustment needs

Special needs

Needs for education

Needs for marriage

D N N N N N NN

Insurance needs for settlement of children

R
=

Clean-up funds: - After death, ritual ceremonies, payment of wealth taxes and income taxes are
certain requirements which decrease the amount of funds of the family member. Insurance to
help for meeting these requirements. Multipurpose policy, education and marriage policies,

capital redemption policies are the better policies for the special needs.
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B) ROLE OF INSURANCE TO AN BUSINESS:-
v" Uncertainty of business losses is reduced
Business-efficiency is increased with insurance
Key man Indemnification

Enhancement of Credit

Business Continuation

D N N NI NN

Welfare of Employee

C) ROLE OF INSURANCE TO AN SOCIETY:=
v" Wealth of the society is protected
v Economic Growth of the Country
v

Reduction in Inflation

CONCLUSION:-

Insurance may be defined as a contract between two parties whereby one party called insurer
undertakes in exchange for a fixed sum called premiums to pay the other party called insured a fixed
amount of money on the happening of a certain event. Since insurance is a contract certain sections
of Indian Contract Act are applicable. Section 10 of this act says “All agreements are contracts if
they are made by free consent of the parties, competent to contract for a lawful consideration and
with lawful object and which®are not hereby declared to be veid” The insurance contract
involves:- 1) The elements of general contract. 2) The elements of special contract relating to

insurance.
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Introduction:-

India has one of the lowest female labor force participation (FLFP) rates— typically
measured as the share of women that are employed or seeking work as a share of the working-age
female population — among emerging markets and developing countries. At around 33 % at the
national level in 2012, India’s FLFP rate is well below the global average of around 50 % and East
Asia average of around 63 %. India is the second-most populous country in the world with an
estimated 1.26 billion persons at end-2014. Accordingly, a FLFP rate of 33 % implies that only 125
million of the roughly 380 million working-age Indian females are seeking work or are currently
employed. Moreover, India’s gender-gap in participation (between males and females) is the one of
the widest among G-20 economies at 50 percent. Furthermore, female labor force participation has
been on a declining trend in India, in contrast to most other regions, particularly since 2004-05.
Drawing more women into the labor force, along with other important structural reforms that could
create more jobs, would be a source of future growth for India as it aims to reap the “demographic
dividend” from its large and youthful labor force:

That gender equality plays an important tolé in economic development has long been
understood in the literature. Various-studies have highlighted how lower. female labor force
participation or weak entrepreneurial activity drags down economic growth, and that empowering
women has significant economic benefits in addition to promoting gender equality (Duflo 2005;
World Bank 2012). The World Economic Forum’s 2014 Global Gender Gap Report finds a positive
correlation between gender equality and per capita GDP, the level of competitiveness, and human

development indicators.

Objectives of Study:-

The women labour constitutes an important segment of the labour force in India and their
participation in the labour force is gradually increasing in the labour market. Wage work in India, as
elsewhere, in a number of fields is sharply differentiated along sexual lines. The objectives of the

studies are as follows:-
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1. To review the development of women in Maharashtra.
2. To study the various schemes for Economic Development of Women in Maharashtra

3. To study the various programme for Economic Development of Women in Maharashtra.

Research Methodology:-

Women and men often participate in economic sectors in sharply different proportions, a
result of gender clustering in occupations. Reasons for this may include a traditional association of
certain types of work with a particular gender. So the study of role of women in economic
development is needful. For this propose secondary .data is collected from various newspapers,

Magazines, visiting various websites and various government reports.

Women Development

Women empowerment plays a significant role in socio-economic and educational
development. Maharashtra is the first State in India to formulate Women Policy in 1994, which was
revisited in 2001 and new Women Policy has been announced in 2013. Several steps have been
taken to empower women, including formulation of women-specific schemes. In 2014-15 an amount
of Rs.7066.34 lakh is budgeted for women development and an expenditure of Rs. 4478.79 lakh has
been incurred up to December. Some of the important State schemes are-as follows:

1. Government Women Hostels: Government Women Hostels are set up to provide shelter,
protection and rehabilitation of the destitute, orphan, deserted, unwed mothers, victimized
women and also those found in difficult situations in the age group 16 to 60 years. There are 20
such government hostels in the State with total intake capacity of 2000. The inmate is paid Rs.
1000 per month under ‘Sudharit Maher Yojana’ on completion of 30 days stay in the institute.

2. Protective Homes (Mahila Sanrakshan Gruha): Protective homes are set up to provide protection
and rehabilitation of ' women and girls rescued by the police from prostitution under Immoral
Trafficking (Prevention) Act, 1956. There are two government protective homes in the State, (at
Mumbai and Nagpur) each with intake capacity of 200, five protective homes Tun by voluntary
organizations on non-grant basis having total intake capacity of 265. Two new protective homes
are approved by government.

3. Voluntary Supportive Homes: There are nine voluntary supportive homes in six districts with
intake capacity of 590. Government of Maharashtra provides assistance of Rs. 1000 to women,
Rs. 500 to her first child and Rs. 450 to second child per month as grant-in-aid. In addition to
this, Rs. 250 are provided under ‘Sudharit Maher Yojana’.

4. Counseling Centres: In order to prevent domestic violence, disputes, disintegration, atrocities,
etc. against women, counseling centres are established in some police stations. There are 136
such counseling centres and Rs. 2.35 lakh are given to each counseling centre annually.

5. Shubhmangal Samuhik Vivah Yojana: Under the scheme, an amount of Rs. 2000 per couple is
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given to voluntary organization for organizing group marriage ceremony and Rs. 10000 is given
to bride’s father for purchasing household utility items and mangalsutra for the bride.

6. Manodhairya Scheme: Government of Maharashtra has launched Manodhairya scheme in
October, 2013 for giving justice to the victim (women/children) of rape and sexual assault. The
victim is given minimum financial assistance of Rs. 2 lakh and in special cases maximum Rs. 3
lakh. In case of grievous injury caused due to acid attacks, the victim shall be given financial
assistance of Rs. 3 lakh and Rs. 50000 for other injuries.

Women specific centrally sponsored schemes implemented in the State are as follows:

1. Hostels for Working Women: Under the scheme, 75 % of construction cost of hostel at public
place is given to the voluntary‘organization in three installments as 50:40:10. In case of rented
building, rent as per PWD norms are also admissible. On satisfactory performance of hostel for
five years, grant up to Rs. 5 lakh is admissible for carrying out repairs and painting. The
Government of India has laid down the limit of annual income for admission to these hostels as
Rs. 30000 for metropolitan cities and Rs. 25000 for other cities. There are 127 such hostels with
9172 inmates.

2. Support to Training and Employment Programme (STEP): The main objectives of the
programme are to mobilize women in small groups, provide training for self-employment and
skill up-gradation to take up employment-cum-income generating projects. There are 16 projects
functioning with total intake eapacity 1050.

3. Swaadhar: Under this scheme, financial assistance is provided for protection, care, education &
vocational training for the rehabilitation of women. in difficult situation. There are 46 projects
run by voluntary organizations covering 2500 beneficiaries.

4. Ujjwala: To prevent the trafficking of women for commercial sexual exploitation and to facilitate
rescue, rehabilitation & re-integration of victims, 40 institutions are functioning, of which 14
institutions are residential.

5. Sukanya: Under the scheme, on the birth of a girl child on or after 1* January, 2014 in BPL
family, an amount of Rs. 21200 is deposited with LIC of India and on her attaining 18 years of
age she gets an amount of Rs. one lakh. Besides this, scholarship of Rs. 100 per month is given
for 10" std. to 12" std. for her education. During 2013-14, an expenditure of Rs. 4010 lakh was
incurred on 18915 beneficiaries under the scheme.

6. Participation in decision making:- The Government of India has decided to provide one-third
reservation for women in Local Self Institutions. However, the State Government has extended
this reservation up to 50 % in Local Self Institutions. At the end of December 2014, there are
total 199509 seats in local bodies of the State, of which 98,784 seats are reserved for women.

Performance of selected women development schemes ( Rs. crore)
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Schemes 2013-14 2014-15
Outlay | Expenditure B.en.e fi Outlay | Expenditure Ben.e fici

ciaries aries
Government women 1352
hostels/Protective homes/ 8.53 8.78 1368 9.39 6.30
Voluntary supportive homes
Counseling centres 4.5 2.30 85 4.20 1.83 136
Shubhmangal Samuhik 0.00 0.00 0 2.10 1.18 984
Vivah Yojana
Manodhairya 5.10 5.04 830 15.10 15.10 1,317

Source : Commissionerate of Women and Child Development, GoM.

Programme for Economic Development of Women

1. Mahila Aarthik Vikas Mahamandal

Mahila Aarthik Vikas Mahamandal (MAVIM) is the apex body for implementation of various
development schemes promoted by the Gol and GoM for women empowerment. It acts as a
liaisoning agency between concerned government departments and Self Help Groups (SHQG),
financial institutions, voluntary organizations: MAVIM received funds of Rs. 19.08 crore in 2014-15
SHG is a good
medium for economic empowerment of women, where women get some degree of financial

under the various schemes ‘and expenditure up to December is Rs. 8.93 crore.

autonomy. Congregation of women plays a dominant role in women-empowerment. By the end of
December, 2014, in all 9.98 lakh women from 10495 villages were participating in 68936 SHGs.
The total saving of these women was about Rs. 271.19 crore and the total internal loan disbursed
was Rs. 760.05 crore. SHGs received loan of Rs:"721:47 crore from various.financial institutions.
Schemes implemented by MAVIM given in below Table.

Schemes implemented by MAVIM

Schemes 2013-14 2014-15

Outlay | Expenditure | Beneficiaries | Outlay | Expenditure | Beneficiaries
Tejaswini 7.24 5.79 655806 5.60 3.36 701330
Women Empowerment
(four percent Interest 3.00 2.40 30564 2.10 0.70 53,784
Subsidy for Loans)
gg;)en Empowerment | 0.80 242999 2.00 0.67 242999
Women Empowerment NA
(Assit.to MAVIM) 10.00 10.00 NA 7.00 4.20
Grant in aid to give 0
skilled training to 5.00 0.00 0 1.75 0.00
women

Source : MAVIM, GoM.
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2. Employment Market Information Programme

Employment Market Information Programme (EMIP) is a centrally sponsored programme
implemented in the State. The main objective of EMIP is to provide information about the structure
of employment in public & private sectors to monitor the changes in the level of employment. Under
EMIP, data is collected on quarterly basis. The programme covers all establishments in the public
sector irrespective of their size and non-agricultural establishments in the private sector employing
10 or more persons. However, in Greater Mumbai only those non-agricultural establishments which
are employing 25 or more employees are covered. Total employment in the State, at the end of
December, 2014 was 59.32 lakh, of which 22.41 lakh (37.8 %) was in public sector. Of the total

employment, 31 % were female employees.

Details of employvment
as per EMI
Public Sector Private Sector

Female Female

el Male Male

Number *000
16T
056
T

1510

0

| $86

1290 | |04

o

W14
2014:15+4

00011 |

+ upto December

Conclusion:-
In developed countries the expansion of services has accounted for-the steady increasing

absorption of .women into.the-labour force. One of the biggest barriers that prevent women from
engaging in India’s labor market is societal. While parents in both ‘rural ‘and urban India are
increasingly willing to invest in educating their daughters, the idea of women working outside the
home is still culturally hard to digest. The social identification of “family honor,” deeply entrenched
ideas about gender roles, and concerns around the social implications of women’s economic
empowerment have further ossified patriarchal attitudes that intrinsically believe that the safest
space for a woman is at home. Gender inequality in the workplace has a negative impact on women,
and it also significantly impacts how economies and countries grow. A recent McKinsey report
shows that by bridging the gender gap in the labor force, India stands to gain as much as 2.9 trillion
of additional annual GDP in 2050. If India is to become the world’s third largest economy in 2030, it

can’t afford to continue bypassing its over 600 million women from equal opportunity in the

workforce.
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ABSTRACT :

India is a traditional country and there is.diversity in_religions, culture and customs. Now,
the role of women in India is both for the household and for the service sectors. Women can find
employment as nurses, doctors, teachers, bankers, actors etc. in different service sectors. The
present study investigated to identify the role of women in service industries. Further the study try
to explain the real condition of Indian working women and also make an effort to clear main
problems of working women.

Keywords : service sectors, women workers

INTRODUCTION:

Looking back over the last five decades, there has been enormous change in the status of
woman in India. Before 1950, very few woman engaged in work outside the home. Most of the
woman were uneducated and among the educated, majority did not engage in work outside home.
Few woman held position of responsibility in the workplace. A handful of woman were in the
service sector andsstill fewer were in positions of power and authority. But.this picture change
radically at thé beginning of the"21* Century. Woman established an identity of their own and
created a space for them in education and work sphere. Educational institutions started training for
woman to enter new areas and enable them to move away from traditional roles. Families began to
motivate woman not only to continue with higher education but also to persue any interests they
have in the service sector. And naturally after spending so many years in education and obtaining
various degrees they become interested in using the knowledge acquired productively. As a result,
modern Indian woman have made avenues in different services that were not though of in the past.
The number of woman in the services is increasing and they are making substantial progress that is
par with men and eventually balancing their work life.

OBJECTIVES OF THE STUDY
e To study the concept of service sector.

® To analysed the role of women in service sectors.
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e Evaluate the problems face by the woman in performing her duties in service sector.

e To find out possible measurement and to draw a conclusion.

IMPORTANT TERMS USED:
Service sector:

The service sector produces intangible goods, more precisely services instead of goods, and
according to the U.S. Census Bureau, it is comprised of various service industries including
warehousing and truck transportation services; information sector services; commodities, securities
and other investment services; professional, techmical and seientific services; waste management

services; health care and social assistance services; and arts, entertainment and recreation services.

REVIEW OF LITERATURE

It is Eggins (1997) advocates for more facilities to women in the workplace, suggesting that
“...it is an important part of developmental strategy as well as an act of social justice”.
Singhal (1995) is of the opinion that, “Participation of women in workforce is essential for economic
development and population planning.”
Somjee (1989) has some vety strong critical comments. She has said that “‘in the history of women’s
studies, which is not very long, a variety of approaches have been adopted in order to understand
women’s problems and find solutions to them. such approaches range from how women are
perceived in various cultures and historical settings, given their biological functions and what nature
‘intended’ them to do, to their decline in power and status -vis-a-vis men in the complex social
ISSN : 2230-9667 .

WOMENS IN DIFFERENT SERVICE SECTORS
. Women in‘mass media and communication
Radio, television and advertising have provided more scope for educated women.
Most women prefer editorial work to any other in a newspaper. There are womens who are
reporters and correspondents in the daily press. Most leading newspapers have a women or
children’s page and these are usually edited and produced by women members of the staff.
There is a prevailing view that women make better feature writers than men. Amita
Malik, Santh Rungachary, Padmini Sen Gupta, Kamala Chopra, Rammi Chabbra, Promilla
Kalhan, Rita Thapar, Kobita Sarcar and Razia Ismail are well-known feature writers in the
‘English’ press in India.
. Women in Radio and Television
Radio and television offer better facilities for women professionals. From their
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inception, women have been recruited to the posts of announcers, newsreaders, feature or
documentary producers and even engineers. There are segments of the daily radio station
schedule, which are exclusively for the concern of women. Every station has a Women and
Children’s hour besides programmes designed for specific audiences like rural women and
families of workers.

The most prominent of women professionals’ in broadcasting is Meher Masani, who
retired as Deputy Director General of AIR. There are number of women in the programme
cadres and in the category of casual artists, which include scriptwriters, feature writers, news
readers and participants in plays‘and documentaries. There are women who have qualified in
interviewing and discussion techniques. Miss Sen Gupta and Miss Meera Mazumdar have
specialized in problems of broadcasting' and have represented India at international
gatherings devoted to the problems of women broadcasters.

. Women in films

They are film directors, producers, writers, music directors, dance directors and
lyricists. The commercial films produced in the third world countries have had a tendency to
portray woman in the. stereotyped traditional roles of good wife, good mother and good
daughter. A few films, which portrayed women as strong individuals, have always been
careful to portray them  within the traditional framework of mother, sister and wife
relationships. This is especially true in the Hindi Indian film industry.

Today, in the small screen i.e. the television, none other than Ekta Kapoor is ruling.
She is known as the queen of the small screen.

. Women in-medicine

There are two-divisions in case of women doctors. One 1s those who are single. They
tend (to practice-medicine though it takes long working hours and are generally tedious.
Another is that of those women who are married. They generally prefer to be teaching
medicine. Those in private practices are better able to adjust their practice to demands of
family responsibilities. Some are motivated to opt for the course because they failed to get
admission in medical colleges.

Young women often choose nursing as a career because it offers substantial
opportunities for employment after training. During the period of training they receive a
stipend. They are basically motivated by a desire to improve the economic position of self
and that of the family.

. Women in Banking Sector
It is noteworthy that approximately out of 221004 bank employees at the officers

(executives) level as many as 9200 are women. Thus the ratio of female to male employees is
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1:23. At the clerical level, 82000 out of 4,68,200 are women. The ratio of female clerks is
1:5. Women are considered to be an asset in the banking industry. Banking is a service
industry where considerable importance is attached to customer service and dealings with
client. Where courteous and personalized service is called for, women by nature, by training
and disposition are better endowed to extend such type of service than their male
counterparts. Yet another important requirement is that of integrity and honesty and it is well
known that women are less prone to fraud and corruption. Women are found to be sincere,
conscientious and diligent in work. Even in_the matters of industrial relations, women
possess the needed tact and patience and human approach, which ensure healthy staff
relations. Once women have voluntarily opted for the higher.promotions they have not been
found shirking in their responsibilities and have accepted whatever work has arisen in the
course of their duties.
. Women in hotel industry

The increasing number of women working in the hotel industry establishes the need
of the women workforce in the industry. As you enter a hotel you see a number of women
behind the receptionists desk, in the lobby and in the driving area working as stewards but
these are not all there are a large number of women engaged in personnel and administrative

divisions as well.

PROBLEMS FACED BY WOMEN IN SERVICE SECTOR:

. Occupational problems as stress:
Work and family are the two most important aspects in women’s lives..They deal with home
and family issues as well as’job stress on a daily basis.

. Sexual harassment :
They face sexual harassment on way on transports, at working places, educational
institutions and hospitals, at home and even in police stations when they go to file
complaints. It is shocking that the law protectors are violating and outraging modesty of
women.

U Discrimination at Workplace :
However, Indian women still face blatant discrimination at their workplaces. They are often
deprived of promotions and growth opportunities at work places.

. No Safety of Working Women While Traveling :
In some families, it may not be acceptable to work after six o’clock. Those families that do
accept these working hours may experience considerable anxiety every day about a woman’s

safety while traveling
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. Lack of Family Support :
Lack of proper family support is another issue that working women suffers from. At times,
the family doesn’t support women to leave the household work and go to office. They also
resist for women working till late in office which also hampers the performance of the
women and this also affects their promotion.

. Insufficient Maternity Leaves :
Insufficient maternity leave is another major issue that is faced by a working mother. This
not only affects the performance of women employees at work, but is also detrimental to
their personal lives.

. Job insecurity:
Increased workload extremely long work hours and intense pressures to perform at peak
levels all the time for the same pay, can actually leave an employee physically and
emotionally drained. Excessive travel and too much time away from family also contribute to
an women employee’s stressors.

. Workplace Adjustment :
Adjusting to the workplace culture, whether in a new company or not, can be intensely
stressful. Making oneself adapt to the various aspects of workplace culture such as
communication patterns of the boss as well as the co-workers, can be lesson of life.

. Other reasons :
It include Personal demographics like age, level of education, marital status, number of

children, personal income and number of jobs currently had where you work for pay.

CONCLUSION:

Now' a day’s women workers are improved and promote in their. workplace and in
technological work. They are proven themselves that they can handle each type of work carefully
and efficiently. Their is need to improve their working condition so that Trade Union should try to
improve the conditions for woman’s workers in many parts for example maternity leave is easily
give to women and help the woman for achieve higher post. Actually women’s nature is promotion
to gain high quality in every field but if the condition is not ready then the reduction of promotion
and optimization in work will be occur and women workers are often subject to sexual harassment
then the Government should put strict rules for these types of crimes , also public transport system
sometimes danger for woman and Government should put more Inspection. Traditionally people

think that men should only work and gain money and women should work as house hold, but The
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financial demands on the Indian families are increasing that’s why women also should company in
gaining income for families. Therefore a fundamental change is required in attitudes of employees,

family members and public.
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ABSTRACT

India is the 3™ largest economy of the world after US & China. India is becoming the most
important service base economy of the world. Indian’s are called as the movers & shakers of the
world economy. Service sector comprises trading, transport, tourism, communication, financing,
insurance, real estate, social and personal services & construction. The services sector in India
contributes in national income, trade, FDI, and employment. Economic reforms since 1991 are
responsible for the remarkable progress of service sector of India. GATS provisions are also
instrumental in the changing nature & direction of services of India. The services sector
accounting for 53.3 per cent of India’s GVA at basic prices in 2015-16. The export of services was
merely $ 8.9 Billion in 1997 which is increased to $149 billion in 2011. India’s economic growth
rate is 7.6% which is highest in the world. The Research Paper explains the state & challenges of

service sector in Indian economy.

Key Words : Service base economy, GATS, WTO, European Union, Brain Drain, FDI & FII, GVA
& GCP

= Introduction

Service baseé economy.ds one of the important criteria of development. Services, are generally
classified as physical & intellectual services in economics terms. Most of the Indians are settled in
European countries on the basis of the intellectual talent while skillful as well as physical workers
are working in the Gulf countries. Services are invisible & it is an integral part of the human being
which is generally known as labour. Agriculture, industry & service these are the main sectors of an
economy. Transformation of economy from agriculture to service is the basic for the development of
an economy. World is classified as developed & developing countries on the basis of performance of
service sector in the economy. Most of the developed countries are service base economies of the
world. As per the economic survey of 2015-16, India’s economic growth rate is highest in the world.
Today, Indian economy is facing the problems due to depression in China & demonetization but still
manages the 7.5% growth rate with the help of performance of service sector. Our economy has

faced recent global economic crisis because of contribution of service sector. Trading, transport,
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tourism, communication, financing, insurance, real estate, social and personal services &

construction these are the main components of service sector in India.

= Research Methodology

This Research Paper highlights the contribution & challenges of service sector in India. India is the
3" Jargest economy of the world due to performance of the service sector. India has changed policies
as per the demand of the world to compete & achieve the target of development. The economic
reform era has opened the doors of the world for the India. The Paper explains the challenges of
service sector in detail. Information & data of the paper has been collected from the various
secondary sources such as websites, research articles & reports, journals & reference books.

= Objectives
e To study the nature of service sector in Indian Economy
® To highlight the contribution of service sector in Indian Economy

® To explain the challenges of service sector in Indian Economy

= Importance of Service Sector

The services sector in India remained the most vibrant sector in terms of contribution to national and

state incomes, trade flows, FDI inflows, and employment. India’s services sector covers a wide

variety of activities such as trade, hotel and restaurants, transport, storage and communication,

financing, insurance, real estate, business services, community, 'social and personal services, and

services associated with construction. “Service base economy is the basic criteria of economic

development of the eountry. Service sector contributes‘in the growth & development of an economy

through its all round performance:

e Service sector increases the economic growth rate of the country which is:the beginning of the
development.

e India ranks 13" in terms of output of service sector in the world.

* Among the top 15 countries with highest overall GDP in 2011, India ranked 9th in overall GDP
and 10th in services GDP.

e Service sector generates employment & self employment opportunities which is the burning
issue in country like India. Service sector provides 27% employment opportunities in India.

e Service sector provides global opportunities to the physical worker’s as well as intellectuals of
the country.

e Service sector earns foreign currency for the country through foreign trade. India ranks 7™ in the
export of services in the world. India has become one of the top five exporters of services

amongst developing countries.
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e India got the status of strong & super economic power of the world through performance of
service sector.

e Services are always instrumental in regional balance in terms of development.

e Human Development is the criteria of development as per the UNDP. Service sector contributes
in the human development through providing facilities of education & research.

e Service sector is complementary to the expansion, growth, modernization & development of the
other sectors of the economy.

e Service sector is the leader in bringing the highest FDI & FII in the country.

e Service sector is the medium of ‘social change.

® Service sector is instrumental in the global competitiveness of the country.

= State of Service Sector

India is the 3" largest economy after US & China. It is a leading developing nation & super
economic power of the world. India achieved impressive economic progress & rapid growth since
the reform era due to successful performance of service sector. India is moving towards the service
base economies of the world, Share of India in world trade is increasing & it is the creditor member
of IMF. Indian’s are the movers & shakers of the world economy. India is the biggest market of the
world. Performance of service sector is remarkable. As per the first,fevised estimates of real gross
value added (GVA) released by the Central Statistical Organization for the year 2014-15, i.e. GVA
at constant (2011-12) basic prices, services sector growth-accelerated to 10.3 per cent from 7.8 per
cent in the previous year. This growth acceleration was mainly-due to higher growth in subsectors
like trade, repair, hotels & restaurants, financial services, public administration and defense and
other services. The services sector accounting for 53.3 per cent of India’s GVA at basic prices in
2015-16. The total gross capital formation has increased consistently over the last four years from
53.3 per cent in 2011-12 to reach 58.3 per cent in 2014-15. Out of the 33 states and union territories
for which data is available, the services sector is the dominant sector contributing more than half of
the gross state domestic products (GSDP) in 21 states and UTs and more than 40 per cent in all
states except Sikkim and Arunachal Pradesh. The major services in most of the states are trade,
hotels and restaurants, followed by real estate, ownership of dwellings and business services. The
service sector has been growing relatively faster than other two sectors respectively primary and

secondary throughout the post independence period of the Indian economy.
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e [India's Global trade of Commercial Services

US $ (Billion)
Years Exports Years Exports Years Exports
1997 8.9 2002 19.1 2007 86.0
1998 11.0 2003 23.1 2008 107.2
1999 14.0 2004 38.5 2009 93.0
2000 16.0 2005 68.0 2010 124.0
2001 16.8 2006 73.0 2011 149.0

Source: ITC

The above chart gives explanation about export of setvices of India since 1997. The export of
services is increasing as per the chart. The economic reforms are responsible for the successful
performance of the service sector. The export of services was merely $ 8.9 Billion in 1997 which is
increased to $149 billion in 2011. The foreign reserve with the RBI is $ 366 billion which is the

result of contribution of service sector.

Global Comparison

Sr. No. Country SerfiEcior® Economic Growth Rate
Share of GDP

1 World 65.9 3.9

2 [N} 77.6 3.5

3 UK 78.4 2.3

4 France 79.8 1.2

5 Germany 69:1 i/

6 Russia 59.7 1'%

7 India 53.7 7.6

8 China 50.5 6.9

9 Brazil 76.0 1.5

10 Italy 74.0 1.0

11 Japan 71.4 -1.4

12 S. Africa 65.9 1.1
Source- CIA World Fact Book, Economic Survey of India 2015-16, India 2016, Govt. of India
Wikipedia

Note — All the figures mentioned above are the latest of 2015 & 2016

India is the most rapidly growing country as per the chart. India’s economic growth rate is 7.6%
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which is highest in the world. USA & other European countries are service base economies of the
world. The share of service sector of the developed countries is more than 70% as per the chart.
India & China are the leading developing countries which are accelerating their growth rate through
service sector. India’s service sector share is 53.7% in GDP as per the chart. The world growth rate

18 3.9% & the service sector share is 65.9%.

= Challenges of Service Sector in India
India is the leading developing country which connects the world through foreign trade &

business in especially of services. BREXIT, Chinese:depression, economic relations with the world

will decide & develop the future of our service sector. The growth rate of service sector is almost

10%. The performance of our service sector is remarkable but following challenges is the hurdle of

service sector.

e Service sector is facing the problem of adequate infrastructure especially in rural India &
particular components.

e Service sector creates skillful employment opportunities. Indian’s having such qualities prefers
to do jobs in abroad. Brain drain is the challenge of service sector as well as Indian economy.

e Tourism sector requires better treatment to the foreigners & social envitonment which is the
biggest challenge in the global era.

e Social business with ethics is the need of services.

® Good organization, Cleanliness; Unity, HR, Healthy environment these are the requirements of
the service sector.

e Unfair Competition is the biggest task of ourservice sector.

e Steep Competition from Other‘Countries is the challenge of our service sector.

e Service sector requires rapid growth and adding talent.

¢ Online marketing is also the problem of service sector. Computer literacy in India is barely
6.25%. Internet facilities, mobile banking is still limited in India.

¢ Information Security & cyber reforms requires for the betterment of the service sector. sector.

¢ Government incentives & reward needs to boost the performance of the service sector.

® Documentation for Visa and work permit is also the technical problems which freeze the doors
of the world.

= Conclusions
The slowdown of China, BREXIT & demonetization will affect the progress of service sector of
India. BREXIT will definitely complicate the performance of service sector of India. It will affect

the socioeconomic life of the world. Service sector has increased its importance over the decade with
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the advent of competition. Globalization fuelled the rapid changes in service sector. It widens broad
spectrum of commercial and social activities. The ultimate aim of service sector is to adopt
innovation strategies in delivering quality services to customers. India’s economic relations with the
World are better but the coming years will be acid test for the service sector. Today India has
emerged as a leading developing economy & third largest economy of the world which is facing the
problem of paradoxical situation of development. Highest economic growth through services is the
advantage of India but the certain challenges are hampering the performance of Indian economy.
India is the powerful economy of the world due.to contribution of service sector. Suitable policies &
healthy economic relations needed to overcome from the challenges of service sector. India needs to

tackle out the problems of entire setvice sector to achieve the target of development.
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Abstract :

The new economic policy was accepted by India in 1991 and drastic changes were taken place
in the economy thereafter. Liberalization, privatization and globalization are the outcomes of new
economic policy. In a changed economy, the scenario of ‘insurance sector has been changed
dynamically.

This paper discusses the positive as well as negative effects of liberalization, privatization,

globalization and information technology on insurance sector in changing business environment.

Key Words : Economic Policy, Liberalization, Privatization, Globalization, Information

Technology, IRDA, Employment, Insurers and Policyholders

Introduction:

In India, the new economic policy was accepted in 1991 and as an impact of which,
liberalization, privatization & globalization were taken place in the’economy’. As far as insurance
sector is concerned, Insurance Regulatory & Development Authority (IRDA) came in to existence in
the year 1999 and insurance-sector is opened for the private companies. During the last 16 years,
many developments are being witnessed-in the insurance sector’:

Till the; year 2000, LIC of India was the only-company dealing in life insurance business
whereas 4 companies were dealing in general insurance business - New India Assurance Company
Ltd., The Oriental Insurance Company Ltd., National Insurance Company Ltd. & United India
Insurance Company Ltd. After the year 2000, HDFC Standard Life, ICICI Prudential, Tata AIG,
Bajaj Allianz, Kotak Mahindra, Reliance and many more private insurers have entered in both the

types of insurance business- life and general.

Objective of the Study:
To study the effects of changed economy on insurance sector in the light of liberalization,

privatization, globalization and information technology.

Methodology used:
The discussions with selected officers and insurance agents are held and observation method is

also used to collect inputs for the study.
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This paper is prepared mainly on the basis of secondary data and inputs collected through

discussions and observation method.

Hypothesis:
‘The new economic policy has geared up the expansion of insurance sector tremendously after
the year 2000’.

Findings of the Study:
This paper focuses the positive and negative effects of the new economic policy with respect to
liberalization, privatization, globalization-and infermation. technology.

These effects are studied as under <

Positive Effects:
1) Entry of private insurers and expansion of the sector:

After the IRDA (Insurance Regulatory & Development Authority) is constituted in the year
1999, the insurance sector is opened for the private insurers. As a result of which, many private
insurers have been dealing in insurance sector not only in domestic market but in the global
market also. To name few. - ICICI Prudential, HDFC Standard Life, Tata AIG, Kotak Mahindra,
Birla Sun Life, Bajaj Allianz, Reliance etc. The tremendous expansion of this sector has become
possible due to the entry of private insurers in the market.

2) Employment generation:

The privatization of insurance sector has given rise to the creation of many career
opportunities for the young generation: The job opportunities at different levels are arisen which
include - insurance agents, field officers; executives, consultants, administrative officers and
many more.

3) Foreign investments':

After the globalization, the insurance companies get the business from foreign countries.
Foreign companies also run the business in India by investing the capital. The capital
investments and premium income from foreign countries help to increase the surplus of balance
of payment.

4) Introduction of new attractive schemes':

In the days of competition, all the insurers are launching the new and attractive schemes
after considering the needs and expectations of the customers. Such schemes include the plans
like - endowment, money back, whole life, pension, gratuity, personal accident, health &
medical, unit linked schemes etc. The customers get the better choice of selection of scheme and

the insurer because of variety of schemes and many insurers.
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5) Wider scope:

The insurance market is not limited to urban areas only. It is extended to villages and rural
areas. The private insurers have started working in rural areas. The global market has come in to
existence in the insurance sector.

6) Prompt and efficient services:

With the use of modern technology and methods, it becomes possible to render the prompt,
reliable and efficient services to policyholders such as - Direct deposits of maturity
claims/survival benefits/loan amounts in.a bank A/C through NEFT/RTGS, Payment of
premium at any branch office, online payment, SMS alert étc.

7) Customer benefit:

Due to heavy competition, the insurers are trying for their survival, growth and
development in the market. They focus more on customers, their needs & expectations. They
offer the schemes at reasonable premium rates with the better services. Hence, the customers are
ultimately benefited and satisfied.

8) Development of basic infrastructural services:

The funds generated by the way of premium income are invested for the development of
basic infrastructural seryices like - construction of roads/dams/bridges/canals, water supply,
electricity, medical & health services, telecommunication etc. The development of these basic
services becomes faster because of availability of funds to the government.

9) Growth of knowledge based industries':

The new economic policy promotes the faster development of knowledge based industries
in the market:"The emergence of insurance education, training centres, computer enabled
services, dinsurance based- softwares & hardwares, IT "based services; consultancy services,
underwriting services, claims settlement services etc. becomes ™ easier in new business

millennium.

Negative Effects:
1) End of government monopoly’:

The new economic policy brings the government monopoly to an end in the insurance
sector and the private insurance companies run the business by competing with nationalized
companies.

2) Dominance of private and foreign companies:

The private companies exercise their control and domination in the sector and the market is
captured by foreign companies because these companies use modern techniques, methods and
expertise whereas the nationalized companies can not afford to avail the same.
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3) Cut-throat competition:

As a result of liberalization, privatization and globalization, the cut-throat competition has
been arisen in the insurance market. To survive in the competition, sometimes the ethics and
values are ignored by the companies and finally, the customers have to suffer.

4) More focus on profitable schemes/planslz

The private insurers develop and introduce those schemes which involve high premium and
minimum risk. They focus on profitability side of the schemes and the interest of common man
is neglected.

5) Policies of heavy sum assured:

The insurance companies.issue the policies of heavy sum assured. The people who work on
daily wages basis, temporary and contract basis and economically backward classes of people
can not take insurance policy due to heavy amount.

6) Neglect of rural areas’:

The domestic and foreign private insurers neglect the rural areas. They focus on urban areas
only because the people are aware about insurance and the average cost to be incurred for
getting people insured is.less in urban areas. Hence, the urban area is more focused for the
business purpose.

7) Unit linked plans:

The changed economic ‘policy encourages the private companies to launch unit linked plans
whose ups and downs depend upon-the share market. The new policies and premium rates are
fixed speculatively. People look at these plans as a tool of earning maximum profits when the
share market goes up and hence, the basic philosophy of insurance is affected adversely.

8) Utilization of physical resources and fear of insecurity of jobs':
The LIC and GIC have their network of branches throughout the country and abroad. When

insurance sector is opened for the private companies, the business of these“corporations is
affected and a big question is raised before them about the utilization of physical resources and
employees fully. The physical resources and employees became excess more than the
requirement. Hence, the employees of corporations feel insecurity about their jobs.
9) Increase in employees turnover:

Due to the establishment of many private insurance companies, the employees of
nationalized companies are attracted by the private insurers by offering them attractive pay
packages and high positions. This causes the shift of employees from nationalized companies to

private companies.
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Conclusion:

After the new economic policy is adopted in 1991, the IRDA is constituted in the year 1999 and
insurance sector is opened for the private companies. During the last 16 years, the insurance sector
enjoys many positive effects like - Entry of private insurers and expansion of the sector,
Employment generation, Foreign investments, Introduction of new attractive schemes, Wider scope,
Prompt and efficient services, Customer benefit, Development of infrastructural services and Growth
of knowledge based industries. On the basis of positive effects and ever-growing scenario, it is
proved and accepted hypothesis that the new. economic policy has geared up the expansion of
insurance sector tremendously after the year 2000.

There are some negative effeets of the new economic policy on the insurance sector such as -
End of government monopoly, Dominance of private - and foreign companies, Cut-throat
competition, More focus on profitable schemes/plans, Policies of heavy sum assured, Neglect of
rural areas, Unit linked plans, Utilization of physical resources and fear of insecurity of jobs and

Increase in employees turnover.
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Abstract

Now days Medical Tourism has-emerged as the fastest growing segment in Nashik. Most
of people travel to Nashik to get the opportunity of the health care services offered by the
experienced healthcare professionals with the advanced medical facilities in affordable cost. In
last few years Nashik has taken the lead as one of the destination for medical travel because of
availability of variety of treatment options, improved infrastructure in terms of healthcare
Jacilities with attractive locations for spending time for treatment and after treatment. The State
government, Municipal Corporation, state tourism boards, travel agents, tour operators, hotel
industry exploring the medical tourism industry for tremendous opportunities. Besides Medical
tourism has its own weakness and threats, hence precautionary measures are required to make
the medical tourism sustainable growth tourism. This paper is an attempt to analyze opportunities

and challenges of medical tourism in Nashik.

Introduction:
Tourism is a traditional function of the city. Visitors come to the city on auspicious days in

large numbers to have a dip in river of Godavari and Trimbakeshwar, Sapatashringi temples attract
number of devotees which is suffered from infection-of - erowd and any other reason which ultimately
become a patient of the medical tourism. Nashik district has public aided 60 hospitals, 113
dispensaries, 134 delivery centers and 103 primary health centers. In all these almost 6000 total beds
were available, total doctors working almost 700 and they admitted number of patients per day, per
month, per year. There are only a few hospitals that offer advanced care in health care of various
diseases occurred in patients due to unavailable of advanced technology and infrastructure. Medical
Tourism is the practice of travelling across international borders to obtain health care. In Nashik
Medical Tourism has emerged as the fastest growing segment many people travel to Nashik to get
the world class healthcare services offered by the best healthcare Professionals with advanced
Technology and best medical facilities at affordable cost. Nashik is a growing destination for

medical tourism about 1.5 million medical tourist every year visit for their treatment
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Literature Review-

Leigh Turner 2007 concludes that with globalization increasing number of patients looking
for affordable medical care in global market.
Devin Herick 2007 notes that global competition in health care is allowing more patients from
developed countries to travel for medical reasons as called medical tourist for high quality medical
care

Annette Arellano 2007 observes that trade in health care services with the name of first class
services at third world prices.

Sandhya Anvekar 2012 conclude that India comparatively attract lesser medical tourist than
its counterparts arriving from poor-Countries.

Vijay Bhangale conclude that research provide insight into the challenges faced by medical

tourism in India.

Objectives of Research:-
1. To know the factors influencing the choice of Nashik as a medical tourism destination
2. To know the issues faced by patients with respect to medical tourism in Nashik

3. To know the perceptions of doctors on Nashik as a medical tourism destination.

Research Methodology-
1. Sampling Design- Random Sampling-
2. City of Survey —Nashik
3. Sample size-
1. Leading 5.Hospitals in Nashik City.
2. 10 Docgtors associated with these hospitals
3. 20 patient’s undergone treatment under these doctors.

Research Tool: Secondary Data and Personal Interview of doctors and patients

Opportunities and challenges for medical tourism in Nashik:

Tourism is a traditional function of the city. Visitors come to the city on auspicious days in
large numbers to have a dip in river of Godavari and Trimbakeshwar, Sapatashringi temples attract
number of devotees which is suffered from infection of crowd and any other reason which ultimately
become a patient of the medical tourism. In normal years tourist visit to perform certain religious
rites on banks of Godavari and at the numerous temples. Modern temple complexes Mukti dham
become new attraction of tourist. The religious tourism traffic to Nashik is tremendous all the year,
same thing many reputed companies like Mahindra & Mahindra company have established their

units in the district though it has got 30% working population from district and outside district hence
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this is the opportunity to medical tourism offer the medical services in the place of nearby tourist and
industrial locations. Nashik district has the public aided 60 hospital but due to the advanced
technology and specialist doctors patients form Nashik district and from other side is avoid to take
the benefit of medical facilities hence above hospitals and other hospitals have the opportunity
enhance his medical tourist with the help of tour operators, hotel industry and state government.
Challenges for these hospital is to offer the medical treatment with low cost because most of patient
from middle family and they are not afford the high cost treatment in selected hospital so that these
patient opted a other option for medical treatment available in Pune Mumbai charity hospital
which is nearby of Nashik. Medical tourism also suffer from trained manpower in sufficient number

and less infrastructure.

Observations: Medical Tourism in Nashik

1. Wokehardt Hospital in Nashik is the first corporate hospital which is dedicated super special
hospital comprehensive, end to-end care in Cardiology , Cardiac Surgery, Neurology, Neuro
Surgery, orthopedics and joint replacement. This hospital is equipped with 200 beds, 4 operation
theatre, and digital flat panel cardiac catheterization lab and dedicated cardiac ambulance for 24
hours.

2. Lotus Institute of Haematology, Oncology and Bone Marrow Transplantation is a first hospital
for blood diseases, cancer and steam cell research and transplant in Nashik very few in the
country. Hospital specialized interest in Myeloma, lymphoma. Few year ago old girls from Iraq
has done successful bone marrow transplant.

3. Shri Saibaba Heart Institute and research centre hospital equipped to deal with minor, major and
super major cardiac cases, this hospital operate round.the.clock and offer 24 hour cardiac
ambulance, medical store, radiology and pathology services.

4. Apollo Hospital“is an Indian hospital chain based in Chennai this hospital is super specialty
hospital offering each and every treatment under medical practice. Several of the group's

hospitals have been among the first in India to receive international healthcare accreditation by

America-based Joint Commission International
5. Nashik District Hospital- This hospital has a capacity of 650 beds, hospital offer the medical

services in primary level most of doctors are trainee doctors practices as a part time

Findings:
1. Study show that maximum number of patients coming to Nasik for medical treatment are
from rural area
2. Researcher observed that treatment undergone by patients mostly in Cardiac Surgery, Knee

Replacement, Spine surgery
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3. Majority of the survey patients who is rich family were in treated in Apollo Hospital and
Wokhardt Hospital, Saibaba heart Institute & research Centre, Lotus Institute of
Haematology, Oncology and Bone Marrow Transplantation.

4. Other patients were treated in Dr.Vasant Pawar Hospital and Nashik District Hospital.

Recommendation:
1. In order to exploit the huge potential for medical tourism hospitals should focus on average
cost of treatment, full time qualified doctors available for 24 hours.
2. These hospital should tie up with moresand more-multinational insurance companies to
minimize the insurance related problems like reimbursement given in specific criteria
3. Hospital, tour operators and state government should come ‘together to effectively promote
Medical Tourism.

Conclusion:

In Nashik Medical tourism has shown tremendous growth in providing quality services to the
patients. Nashik health care industry has the prime destination for medical tourist by upgrading its
technology and improving its.image in terms of quality and cost. The number of patients from the
Nashik district and from outside the Nashik district coming here for their medical treatment which is
turns in to reduce the cost of medical treatment by increasing per patients. If these hospitals acquire
national and international accreditation integrate traditional and clinical treatment and offer end to
end value added services by tying up with tour operators hotel companies the medical tourism have
brighter prospects in the medical tourism industry. the medical tourism industry on a commercial
platform is a new and upcoming industry and needs to be explored.
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Abstract :

Higher Education is the most powerful.tool to- build a knowledge-based society for the
Juture. Higher Education provides people with an opportunity to reflect on the critical social,
economic, cultural, moral and spiritual issues facing -humanity. It contributes to national
development through dissemination of specialized knowledge and skills. Being at the apex of the

educational pyramid, it plays a key role in producing quality teachers for the country's education.

Introduction:

The value of Education today has changed drastically because of the awareness and increase
level of literacy in our country. Competition 1s so stiff in education today that it can be treated as
business world and the educational institutions are expected to play a dominant role in providing
good quality of education. Hence Human Resource Management in Higher Educational Institutions
today becomes the need of the hour. It’s a challenge before all universities and institutions to recruit
professional staff that will in turn will make overall development of the students for becoming a
responsible citizen of the country. A college degree is a great way to get a foot in the door at many
respectable businesses. Education leads to social maturity, acquisition of knowledge, skills, getting
employment, improve quality of life and overall to become independent in-all aspect.

Strategies of .the institutions related with Human Resource Management-have not only the
effect on how the employees perform their duties and responsibilities but also on how the institution
work for accomplishing the goal. If Human Resource Management is done effectively in institution;
it can give results in improving quality of education, profitability to institution as well as helps
institution for surviving in competition. Although in India Universities and Institutions are trying to
provide HR knowledge and training to students for entering into corporate world; but still they are
not able to manage their own human resources effectively and efficiently. Today we all know that
Higher Education is still under the control of public sector and most of the universities are not

having a separate department for managing their human resources.

Present Scenario of Human Resource Management in Higher Education
India is at no three in Higher Education System after China and United States in terms of
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Students. University Grants Commission (India), which is the main governing body at territory level,
is responsible for setting up standards, advising government and to seek cohesion between Center
and State Government. Since Independence there is a tremendous increase in the number of colleges
and universities proving higher education. The number of Universities has increased from 20 in 1950
to 677 in 2014. At present there are 45 Central Universities, 318 State Universities, 185 State Private
universities, 129 Deemed to be Universities. According to the Department of higher Education
government of India, 16,885 colleges, including 1800 exclusive women's colleges functioning under
these universities and institutions and there are 4.57 lakh teachers and 99.54 lakh students in various
higher education institutes in India. Apart from these higher ‘education institutes there are several
private institutes in India that offer various professional courses in-India. Certification Courses as

well as Distance learning is also provided by Indian Higher Education System.

NEW APPROACH & INITIATIVES

1. SAMVAY (Skill Assessment Matrix for Vocational Advancement of Youth) — On 11"
November 2014 HRD Minister Smriti Irani announced launch of SAMVAY for Vocational
Advancement of Youth by aiming integration of Vocational and Conventional education. This is
a credit framework which will try to seek lateral and vertical mobility between vocational and
current education systems.-It provides rules for allotment of credit and tries to follow National
Skills Qualification Framework.

2. Pandit Madan Mohan Malaviya National Mission on Teachers and Teaching —This mission
is proposed for dealing with issues-concerned with teachers, teaching, teaching preparation and
professional development: Its long term goal is building a strong professional cadre of teachers .

3. Global Initiative of Academic Networks (GIAN) -"This program.is design for effective
utilization of country’s existing academic resources; to accelerate the pace of quality reform, and
elevate India’s scientific and technological capacity to global excellence it is essential to
encourage engagement of scientists & entrepreneurs internationally with the institutions of
Higher Education in India.

4. Regulator Review- By keeping in view need for restructuring UGC, the Central Government
has constituted a UGC Review Committee & for strengthening the All India Council for
Technical Education the MHRD has constituted AICTE Review Committee to meet the
imperatives and challenges within it.

S. SWAYAM (Study Webs of Active-Learning for Young Aspiring Minds) - This program is
design to provide online free of cost courses to citizens of India by professors of centrally funded
institutions through their universities. Learners can acquire a Verified Certificate by paying

nominal fees.
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6. Know Your College- This portal is made for helping the students as well as their parents to get
relevant information about various colleges by increasing transparency and awareness about the
opportunities available in higher education. The portal will be able to provide information about
college faculty, library, labs, infrastructure, hostel facility etc. and to find out discrepancies in
provided information by colleges so that students can make complaint for the same.

7. Imprint India- Ten goal posts have been identified and Research groups on each of eminent
experts are being set up to formulate time-bound plans of action for each. Idea is to identify the
needs of the country in terms of its research and-technology requirements and to enable proper
planning for a power, research infrastructure, and resources.

8. SAKSHAM- Saksham Scheme of AICTE aims at providing“encouragement and support to
Differently Abled children to pursue Technical Education. Scholarships as tuition fees and
incidentals are to be provided to needy and meritorious students for pursuing technical education
at AICTE approved institutions, aiding them to achieve their college goals, despite learning
issues, environmental challenges or medical bill.

9. Ishan Uday- Collective efforts of the MHRD and UGC to promote higher education in North
East Region has resulted in Ishan Uday Scholarship Scheme from 2014-15, by promoting higher
education & encouraging children belonging to economically weaker section. The Scheme
envisages grant of 10,000 scholarships to students whose parental income is below Rupees. 4.5
lakh per annum and would ‘be provided scholarship ranging from Rupees. 3,500 to 5,000 per
month for studying at under graduate-level in Colleges/Universities of the country.

10. Ishan Vikas - It is an initiative taken by MHRD to establish a contact between the
schoolchildren.& Engineering college students with IIT, NIT and IISERs: It aims at providing
participants of the program-along with traditional tours, campus life, hostel facility, mess facility,

engagement in social events, and visit to state of the art laboratories.

Role of Human Resource Management in Higher Education

1. Providing quality education- Higher Educational Institutions today are expected to provide
quality education to cope up with the global competitive world. A good HRM system in higher
educational institutions will provide quality education by recruiting most efficient staff to meet
the challenges of improved education system.

2. Concentration of Global Wealth- As we all know today the global wealth is concentrated not
in factories, land, tools or machinery but it is significant in human resources. Today’s critical
issue before world economy is human skill, knowledge and resourcefulness. In United States
human capital is estimated three times significant than physical capital.

3. Formation of Human Capital- Higher educational institutions are charged with formation of

www.goeiirj.com ISSN : 2278 — 5639 Page 67




i:‘ni'v";ﬁ‘::i‘!,m. Impact Factor : 3.541 Peer-Reviewed Journal ISSN : 2278 - 5639

Impact Factor (II1JIF)

Global Online Electronic International Interdisciplinary Research Journal (GOEIIR])

Theme : Emerging Trends In Service Sector

{Bi-Monthly} Volume - V Special Issue — I1 January 2017

Human Capital through teaching, building knowledge base through research, providing practical
experiences of education, giving insight to technical education etc.

4. Sustainable Economic Development- One of the fundamental factor of development can be
considered as education. Hence no country can achieve a sustainable economic development
without improving its education system because education increases peoples understanding with
themselves and world. It improves quality of their life and results in wider social benefits to
individual as well as to society as a whole. Education improves the efficiency and innovative &
intellectual ability also it encourages entrepreneurships and technological advancement. Overall
education leads to achieving economic and social progress.

S. Socio-Economic Transformation of Society- Education not only brings the change in the level
of thinking but also overall attitude of people towards their life. In India it is said that one
women of family if educated the whole family is educated. Hence there is vast transformation in
the Socio-economic system of society because of education. Now people belonging to different
cultural and social background are seems to be taking education together by forgetting about
their differences.

6. Creating responsible citizens- Higher Educational Institutions are required to create awareness
among students about their responsibilities towards society. It always tries to incorporate social,
moral and ethical values among students while giving them academic education. It has become
the need of the hour to make aware today’s youth about their responsibilities towards their nation
and education plays a vital role in this aspect.

7. To survive in global competition- After LPG the whole world has become a single market.
There is no restrictions to enter into foreign market for seeking employment hence we see
numerous multinational organizations are getting established in India for attracting Indian talent.
For entering into such organizations people needs to have an updated knowledge and education
of all the important aspects not only prevailing in India but also all over the.world. Hence to
survive in such global competitive world updated education is required.

8. Earn a livelihood- Education enables a boy or a girl to earn his or her living. It is true that
employment does not depend upon intellectual attainments alone. It is also determined by the
stage of economic development of a country. However, there are chances that an educated
person will get a good job with income sufficient to earn him his livelihood. An educated person

can easily meet the basic material needs of life.

Conclusion:
Human Resource Management in Higher Educational Institutions today becomes the need of

the hour. It’s a challenge before all universities and institutions to recruit professional staff that will
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in turn will make overall development of the students for becoming a responsible citizen of the
country. A college degree is a great way to get a foot in the door at many respectable businesses.
Education leads to social maturity, acquisition of knowledge, skills, getting employment, improve
quality of life and overall to become independent in all aspect.

Limitation of the Study:

The study is based on entirely on analysis of secondary data and as such all limitations
inherent to the primary data directly affect the reliability and validity of the secondary data. The
present paper has focused on the Need of Human Resource Management in Higher Educational

Institutes alone and there is ample scope for a"deeper research involving a comparative analysis of
HRM in Higher Education.
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ROLE OF CUSTOMER SERVICES IN BUSINESS

Prof. Pavan L. Gaikwad,
GMD Arts, BW Com. & Sci. College, Sinnar.

Introduction:-

With the changing environment of retail sales, where giant discount chain stores are gobbling
up market share, the chance of survival for the small business may hinge on its ability to provide
outstanding customer service. However,-the decision to- provide outstanding service is a strategic
management choice and should be interwoven into all facets of the business operation. A model is
introduced that depicts a customer’s expectations of. the retailer’s customer service system.
Expectations of the service encounter are depicted within a floating range. A small business must
first attempt to provide the basic customer service needs prior to implementing a complex scheme.
However, the service components designed to exceed customer expectations will be those more
likely to result in loyal customers. Customers have grown to expect top-quality customer service,
with little patience for brands that don’t provide it. With so much competition for every product and
service available, consumers can_easily conduct a Web search for a better option, leaving bad
reviews for poor-performing brands as they go. As a result, businesses eventually lose customers
instead of growing as they’d planned. This year’s customer service trends expand on emerging
technologies that are making a big difference in the way brands interact with their customers. Here

are seven of the top trends impacting customer service in 2016.

Advantages of customer services

1. Business Promotion
The best way to promote your business products and services is word:of mouth marketing.
When customers receive satisfactory and quality services from an organization, they tend to
discuss it in their social network, which leads to direct publicity and increased popularity of
an organization.

2. Satisfied Shareholders
Satisfactory response from consumers means increased sales, which ultimately leads to
increased satisfaction of shareholders. They tend to invest more in your organization, which
can dramatically improve the ROI of your business.

3. Increased Business Growth
Quality service can boost your business growth. Quality services can help you expand your
client base but great customer service is the key to retain your clients and stand out of the

crowd.
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4. Successful Business Strategies
Encouraging consumers for feedback and comments is an integral part of quality customer
service. Following consumers’ feedback for analyzing the strengths and weaknesses is
probably the best way to understand the expectations of consumers and adopt successful
business strategies.

S. Critical Learning Experience
Customer service can provide business owners a critical learning experience to understand

the dynamics of the corporate world and keep up with the latest business trends.

www.shutterstock.com - 230249590

6. Reduced Risk of Business Failures
Understating the expectations and mindset of consumers can considerably reduce the risk of
business failures and losses.

7. Consumer Satisfaction
If your customers are happy, your investors and business partners will be happy as well, and
this ultimately leads to higher profits. With a strong client base you can win the trust of
investors and make the most of every viable business opportunity.

8. Reduced Employee Turnover
With increased sales and higher profits, you can offer employees good salary packages and
additional bonuses, thus reducing employee turnover.

9. Employee Motivation
Client satisfaction directly influences the working environment of business organizations.
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With decreased pressure of meeting targets and financial stability, employees can work in a
comfortable corporate atmosphere, thus encouraging them to work to their maximum
capacity.

10. Increased Efficiency
The above mentioned benefits lead to overall increased productivity of the organization.Now
that you are familiar with the ways through which quality customer service can benefit your

business, implement creative and innovative strategies to value your customers.

A Story of Bad Customer Service

A customer is in the process of remodelling his home and is in need of supplies to finish
staining his hardwood floors. He is a novice home-repairman and goes to his local hardware store in
hopes of getting the needed supplies and some instruction on how to use them. He enters the store
and notices a young girl sitting at the cash register. She is wearing blue jeans and a sweatshirt. She is
reading a book and never looks up to acknowledge the customer. The customer wanders around the
store for about five minutes looking down the unmarked aisles but cannot locate any floor stain
products. He then notices several men seated around a desk. The men are dressed in blue jeans and
assorted work shirts. They are telling stories about a recent deer hunt. Thecustomer approaches this
group of men and is unsure if they even work for the hardware store. The customer stands at the
desk for several minutes while the stories continue. Finally, and with an air of annoyance at having
their story interrupted, one of the men looks up and asks if he can help with something. The
customer tells him what he is looking-for and the store clerk says, "Yeah, they're over there" and
points with his hand toward-a back corner. The story of the deer hunt resumes. The customer goes to
the back corner of the business and looks around until he finally-finds.the floor 'stain products. There
are three different brands, several varieties of colours, and' each product seems to have various
qualities that set-it-apart from the competing brands. After reading the labels to gain as much
information as possible, the customer returns to the desk to obtain some assistance. Again the deer
story must be interrupted and again the employees seem annoyed at being troubled by a customer.
The customer states that he found the products, states the type of project he is working on, and asks
which of the brands would best be suited for his particular task. The clerk replies, "Aw, they're pretty
much all the same.” Now in frustration, the customer returns back to the stain products and selects
one. He then searches throughout the store looking for a paint brush to apply the stain. Finally, the
customer has the materials he needs. The customer had planned to look at some other materials that
would be needed for future jobs but is now so frustrated that he simply wishes to leave the premises.
When the customer approaches the cashier, she looks up at him, puts her book down, and takes the

products from him without so much as saying a single word. She then puts the items in the bag and
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tells the customer the amount of the total purchase. After the products are paid for, the cashier places
the receipt in the bag, hands the sack to the customer, and as she is reaching down for her book says
very unconvincingly, "thank you." The aftermath of this situation of poor customer service is rather

astounding in terms of a lost customer, bad word of mouth, and, most important, lost sales revenue.
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Small retailers -are continually searching for a way to compete-against the retail giants.
Outstanding customer-service is one way in which they can compete. It is“important to note,
however, that not all small retailers should strive to deliver excellent customer service. The decision
to provide such service should be a methodical one that is based on industry analysis and hard facts.
The purpose of this paper is to examine the roles of strategic management and customer satisfaction
in the small retail firm. The integration of these two very important business concepts can be the key

to the survival of many small businesses.

Trends Impacting Customer Service

1. The Customer Perspective
Usability testing has created an ultra-competitive environment where tech-savvy brands are
testing their products, services and marketing efforts to improve the customer experience.

Everything from a business’s website to the products it puts in stores must be easy to learn
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and enjoyable. In 2016, brands will feel increasing pressure to see everything from the
customer’s perspective to win business over competitors. Here are a few trends impacting
customer service this year.

2. Mobile Wins
The Smartphone Movement is well underway, with mobile use exceeding PC use. The same
is true for mobile ad spending, as businesses seek to reach customers on the devices they’re
using every day. Brands will continue to shift their mindset to mobile when providing
customer service, finding ways to incorporate-better service into their mobile apps and make
customer service options easier to use when on a touchscreen-based device.

3. Omni channel is Here
The online experience is no longer considered separate from the in-store experience, with
customers researching and sometimes even buying items online, then picking the items up or
returning them in person. The opposite is true, as well, as customers research items in store,
only to purchase them online. Brands are increasingly realizing the importance of offering a
seamless transition between the brick-and-mortar, mobile, and desktop experience.

4. Knowledge is Power
Thanks to the emergence of data analytical services, brands are realizing that when they have
information, they can use it to improve ROI This includes monitoring how customers
interact with their websites and apps, then adjusting things accordingly. Brands will also
begin to log information and use it to personalize customer service, including their birthdays,
previous interactions they’ve had with company representatives, and prior purchases.

S. Self-service Tools
When customers can.search a database for the help they need, those customers benefit from
faster service and brands benefit by not having to dedicate resources to.assisting customers.
Mobile self-support is the hot tool in customer service software, offering.brands a way to
build knowledge bases directly into their mobile apps or websites. With so many customers
now using smart phones and tablets, self-service must be mobile optimized to succeed.

6. Location Customization
In addition to personalizing interactions, brands will also need to be able to connect with
customers based on location without having to ask. Help desks will be handed information on
a device’s location, allowing them to determine a customer’s area of the country to provide
better service. This information will also help marketing teams better reach out to customers,
deploying ads that match their proximity to a brick-and-mortar location.

7. Easy Customer Service
Customers no longer have the patience to spend 10 minutes pressing buttons to get through a
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phone tree, only to wait on hold for a half an hour. Call back options will increase in
popularity for phone-based customers, allowing them to leave a number for a call once a
representative is available. Online chat will prove a popular alternative, as well. Customer
service teams must improve their efforts in 2016 to remain competitive. Through
personalizing each experience and offering multiple ways to get help, brands can keep

customer service levels high without adding multiple employees to their teams.

Conclusion

Customer services is one of the important.factor -for-every organisation. The satisfaction of
customers increasing the demand & Sales . Customer service must be viewed from the customer's
perspective and not from the perception of the company. In the end; the customer is the final judge
of quality. To determine what the customer perceives as quality and what they expect from the
company, a learning relationship must be established between the both . The needs of the customer
will probably change over time and-may even change with every visit to the business. Producer &
Seller must determine the service expectations of their customers. They must also understand that
customers expect certain basics to be provided in the service system. If these expectations are not
met, dissatisfaction and defection may occur. It is also expected from the Producer & Seller to

understand it is what is done beyond expectations that results in loyal customers.
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BANKING SERVICE SECTOR : PRIMARY & SECONDARY FUNCTIONS

Prof. Shwetali Devidas Sonawane,
K. A. A. N. M. Sonawane Arts,

Commerce & Science College, Satana.

A. Introduction:

The service sector provides a service, not an actual product that could be held in your hand.
Activities in the service sector include retail, banks, hotels, real estate, education, health, social
work, computer services, recreation, media, communications, electricity, gas and water supply.The
service sector is an important part of the economy.

One good example of this are banks which went through big changes in the late 20th century.
For example, an automated teller machine is able to provide basic banking services 24 hours a day, 7
days a week, in many different places. Before this, banking services were only available from the
bank when it was open. Many banks and building societies have joined together to form much lower
cost businesses that can make more money from a wider customer base. The key to this process is
gaining information about their customers and constantly coming up with new services for them.

Banking is an integral part of the modern economy. But the function of modern banks have

evolved over a long period of time. Banking business is mainly linked to lending.

B. Meaning:

The financial sector is a category of stocks containing firms that provide financial services to
commercial and retail customers; this sector includes banks, investment funds, insurance
companies and real estate. Financial services perform best in low interest rate environments. A large
portion of this sector generates revenue from mortgages and loans, which gain value as interest rates
drop.

Bank is a financial institution which deals with deposit and advances and other related
services. It receives the money from those who want to save in the form of deposit and it lends

money to those who need it.

C.  Definition:

A. “The financial sectoris a category of stocks containing firms that provide financial
services to commercial and retail customers; this sector includes banks, investment funds,
insurance companies and real estate.”

B. The Indian Banking Companies Act, 1949

"Banking means the acceptance for the purpose of lending or investment, of deposit of
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money from public repayable on demand or otherwise, and withdrawal by cheque, draft,

order or otherwise".

D.  Primary Function of Banks:
There are two types of primary function performed by banks. They are as follows:
A. Accepting Deposit

B. Granting Loans and Advances

A. Accepting Deposits :

The most important activity of a commercial bank is to mobilize deposit from the public.
People who have surplus income and saving find it convenient to deposit the amount with banks.
Depending upon the nature of deposits, funds deposited with bank also earn interest.

Types of Deposits:

1. Demand Deposit
Current Deposit
Saving Account
No frills Account

A

Time Deposit

- Recurring Deposit

- Fixed Deposit

- Flexi Deposit( Auto Sweep )
B. Granting Loans :

The second important function of a commercial bank is to grant loans and advances.

The bank accepts the deposits from public for safe keeping and pays interest to them. They
then lend this money to earn the interest on it. In a way , the bank act as intermediaries between
the people who have the money to lend and those who need money to carry out business
transactions.

The bank provides loans and advances in various forms they are as follows:

1. Term Loan

a. Intermediate Term Loan
b. Long Term Loans

Short Term Credit
Overdraft

Cash Credit

Purchasing and Discounting of Bills

A

Loans And Advances
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E. Secondary Function of Banks :
Bank also performs the secondary functions which are very useful for customer and to the
society. They are as follows:
1. Agency Function
Payment And Collection of Cheque
b. Bills And Promissory Notes
c. Execution of Standing Instruction
d. Acting as a Trustee
e. Executor OR Attorney
2. General Utility Functions
a. Safe Custody
b. Safe Deposit Vaults
c. Remittances of Funds
¢ Demand Draft
¢ Mail Transfer Or Mail Orders
e Telegraphic Transfer OR Tele Orders
e Electronic Mode
d. Pension Payments
Acting as a Dealer in Foreign Exchange

F. E-Banking

E-Banking refers to electronic banking and it is widely spread over the entire world.
It is like E-Business in banking industry. E-Banking is also known as Virtual banking and
online banking.

There is no need of interface between customer and banks. It means that customer do
not have to visit the banks. Banking industry has also received various benefits due to growth
of E-Banking facilities. This has resulted in creation of a better enabling environment that
supports growth, productivity and prosperity.

G. Conclusion:

I conclude that Banking is the life blood of the commerce because it plays very vital
role in the economic development of over the entire world. Without the banking we cannot
work in the business as well as daily routine. Banking is the business like other businesses.
Banks not only performed the primary functions as well as secondary functions but also
provides the many services to the people.

www.goeiirj.com ISSN : 2278 — 5639 Page 78




a() Impact Factor : 3.541 Peer-Reviewed Journal ISSN : 2278 — 5639
Global Online Electronic International Interdisciplinary Research Journal (GOEIIRJ)

Theme : Emerging Trends In Service Sector

{Bi-Monthly} Volume - V Special Issue — 11 January 2017

H. References
1. Indian Banking System, Nirali Publication, Dr. Mukund Mahajan.
2. Banking & Finance (Fundamental of Banking), Success Publication, Prin. Dr. Babasaheb
Sangale, Dr. T. N. Salve.

3. www.google.com

www.goeiirj.com ISSN : 2278 — 5639 Page 79




a() Impact Factor : 3.541 Peer-Reviewed Journal ISSN : 2278 — 5639
Global Online Electronic International Interdisciplinary Research Journal (GOEIIR])

Theme : Emerging Trends In Service Sector

{Bi-Monthly} Volume - V Special Issue — I1 January 2017

A STUDY OF CHALLENGES IN TOURISM INDUSTRY IN NASHIK
DISTRICT

Author : Gangurde Swapnil Ratnakar,
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Tal. Shindkheda, Dist — Dhule, Maharashtra, India.

Abstract :

Travel and Tourism industries are the mostsignificant area for any kind of country in the
world and it’s playing a magnitude role for social and economic development of the country.
Tourism industry is the largest sector in India which is growing fast. Many destinations in India
contributing in GDP and attempt to decrease the unemployment. The Nashik District is an
important destination which contributing the same in State of Maharashtra’s and Indian
economy. But this sector is facing many problems and this study discussed it. This study attempt
to prove that the tourism industry of Nashik has the potential to contribute more in India’s

economy.

Introduction:

The economic development of a country is depend on mainly three sectors, these are
primary, secondary and tertiary. *The tertiary sector means service sector and the travel and tourism
is the major part of service sector in-India and Maharashtra is one of the leading state in India in this
area. The State of Maharashtra is third largest state by area in India and Nashik is one of the famous
district. The city is’ known for historical and pilgrimage place and geographical:diversity. There are
various popular destinations.in-Nashik but still it is facing many challenges and it is need to find out
the challenges and attempt to overcome it.

Destinations in Nashik
The Nashik District is known for historical places, fort, pilgrimage places and geographical
diversity. The city is known for most attractive tourist destination places, some major destinations
are discussed below.
e The city of pilgrimage, it is located on the bank of ‘Godavari’ river, which is originates in
‘Trimbkeshwar’, thus it is the main attraction for tourists.
¢ Nashik is the most famous place for ‘Kumbha Mela’. Nashik is the host city for ‘Kumbh Mela’
after 12 years and it is the attraction of huge number of tourists.
e The city is known for famous spot of bird sanctuary at Nandurmadhyameshwar. In winter

season many birds from other countries visited at this place.
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o The another attractions for tourists is ‘Pandava Leni’, the Buddha’s Caves.

¢ The father of Indian film industry Dadasaheb Phalke was from Nashik and ‘Dadasaheb Phalke
Smark’ is most visited spot in the city.

e [gatpuri is the hill station and world famous ‘Vippassanna’ centre is situated here. Most of the
tourist visited to Igatpuri in rainy season.

* ‘Saptashringi Gad’ is the pilgrimage place in Nashik situated in Vani at Dindori Tehsil.

Problems of Tourism in Nashik District

¢ High Cost
Nashik is the attractive destihation for tourists and number of. tourists visited every year it
increased in demand for food and living facilities but it causes to increase in the cost of hotels
and lodging.

¢ Lack of Advertisement
Marketing is the continuous process for selling the services and it is the integral part of business,
if it is ignored then the qualitative services results into fail. The government and private tourism
sectors are unaware about marketing and they are not constantly focused on it.

¢ Lack of Standardized Fare
The state government of Maharashtra provides transport facility but it has limitations, the tourists
need to hire private transport+facilities like auto, taxi etc. to reached the final destination. The
private transportation demanded high amount for nearest spot due to non-standardized fare.

e Parking Problems
Priority is not given to public transport facilities in Nashik district by the tourists, they preferred
private transport and their own vehicles for visiting the different destinations. It caused to
increased the number of vehicles and create the parking problems in the city. “Thus, it becomes a
major issue for tourist destinations at ‘Trimbkeshwar, Panchavati, Pandava Leni’.

¢ Problems related to Guide
‘Trimbkeshwar, Panchavati, Pandava Leni, Nandurmadhyameshwar, Saptashringi Gad, Phalke
Smarak’ are the important destinations for tourists and these places consists of tradition and
history but many tourists are unaware about it. The well known tourists guide is not provided by
the tourists company and local authority.

¢ Lack of Information Centers
The handbooks are published by local authority and other institutions for providing basic
information about tourist destination and how to reach there but this kind of information which

provided by the book is not sufficient for tourists from other state or country because maximum
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handbooks are written in local language so there is need of proper information centers.

e Unprofessionalism
The tourism industry has a wide scope and it consists of many local units directly or indirectly.
The owner of hotel and lodging, auto and taxi drivers, shop owner and so many small units and
business houses are not follow the professionalism for time bounding, fare, rates and prices.

¢ Coordination problems
Coordination of tourism with the various units is playing a significant role to achieve success in
tourism industry. But, it seems lack of coordination between various government department

and private sectors such as transportation, - hotels and lodging.

Suggestions:

Nashik is the rich district in the area of tradition, religion, nature and other natural resources,
but due to above mentioned problems it is negatively affected on economic system. So, there is need
to overcome this issues and set a goal and strategies to achieve the success in tourism industries.

The state government and local authority must be provide financial assistant for development
of tourism in Nashik. Most of.the tourists visited from other states and abroad and they are unaware
about the place and local languages, then it is necessary to established Tourists Information Centers
at different places in district.

Unprofessionalism is destroying the whole system and it cause to reduced the number of
tourists. The MTDC — Maharashtra Tourism Development Corporation and government must have
to provide Training Programs and Professional Ethics to all the small business units and local
transportation units to understand professionalism. The historical places, heritage, religious spot,
forts and ancient temples -have its own tradition and history, the tourism industry can appoint a
trained guide to provide proper information about these places.

Advertisement is the main key of success in any kind of business, the major problem facing
by tourism is lack of advertisement. Most of the tourists visited to Nashik as a city of pilgrimage,
they visited to ‘Trimbakeshwar, Panchavati, Pandava Leni, Saptashringi Gad’ but the information
about other places such as ‘Nandurmadhyameshwar’, area nearest to ‘Panchavati’ or ‘Kalaram
Mandir’, ‘Vaitarna Dam’, ‘Vipassanna’ Centre of Igatpuri, ‘Ozarkhed Dam’, ‘Gangapur Dam’, the
detailed information related to all these places must be given through the advertisement.

For the religious purpose many tourists visited to Nashik whole year and most of them are
preferred their own vehicles instead of public transportation and therefore, it is necessary to provide
sufficient parking facility for tourists by the local authority.

The state government, local authority, MTDC and tourism have to take collectively efforts to

develop the tourism in Nashik district.
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Conclusion:

Nashik district is known for it’s religious culture, tradition, dam, rivers, natural beauty,
ancient temples. These places are the main attraction for tourists since many years, then it is
necessary to develop the tourism in Nashik. Tourism sector is providing various opportunities for
business and jobs. The government and tourism sectors should have to take responsibilities to
overcome all these issues to developed the tourism in Nashik because it positively impact on whole
the system, it provides employment, foreign currencies and create a brand name of city and nation in

the entire world.
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AN OVERVIEW OF EMERGING HEALTH INSURANCE IN INDIA

Dr. Ganesh Raosaheb Patil,

H.O.D. Commerce,

M.V.P.Samaj’s Arts, Science & Commerce College,
Saikheda,Tal. Niphad.Dist: Nasik.

> Introduction

Evolution of Health Insurance The conceptsof Health Insurance was proposed in the year
1694 by Hugh the elder Chamberlen from Peter Chamberlen family. In 19th Century “Accident
Assurance” began to be available which operated much ‘like modern disability insurance. This
payment model continued until the start of 20th century. During the middle to late 20th century
traditional disability insurance evolved in to modern health insurance programmes. Today, most
comprehensive health insurance programmes cover the cost of routine, preventive and emergency
health care procedures and also most prescription drugs. But this is not always the case.
Healthcare in India is in a state of enormous transition: increased income and health consciousness
among the majority of the classes, price liberalization, reduction in bureaucracy, and the introduction
of private healthcare financing drive the change. Over the last 50 years, India has achieved a lot in
terms of health insurance. Before independence, the health structure was in dismal condition i.e.
high morbidity and high mortality, and prevalence of infectious.‘diseases. Since independence,
emphasis has been put on primary health care and we made considerable progress in improving the
health status of the country. But still, India is way behind many fast developing countries such as
China, Vietnam and Sri Lanka in health indicators. Health-insurance, which remains highly
underdeveloped and less significant segment of the product portfolios, 1s now emerging as a tool to
manage financialmeeds of people to seek health services.

The new economic policy and liberalization process followed by Government of India since
1991 paved the way for privatization of insurance sector in the country. The Insurance Regulatory
and Development Authority (IRDA) bill, passed in Indian parliament, is the important beginning of
changes having significant implications for the health sector. Health Insurance is more complex than
other segments of insurance business because of serious conflicts arising out of adverse selection,
moral hazard, unavailability of data and information gap problems. Health sector policy formulation,
assessment and implementation are an extremely complex task, especially, in changing
epidemiological, institutional, technological and political scenario. Proper understanding of Indian
Health situation and application of principles of insurance, keeping in view the social realities and

national objectives, are important.
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> Objectives of Research Paper:
° Review of health insurance scenario in India

. Various Health Insurance products available in India

> HEALTH INSURANCE SCENARIO IN INDIA

Health is a human right. It’s accessibility and affordability has to be ensured. The escalating
cost of medical treatment is beyond the reach of common man. While well to do segment of the
population both in Rural and Urban areas have-accessibility and affordability towards medical care,
the same cannot be said about the people who-belong to the poor segment of the society. Health care
has always been a problem area for India, a nation with a large population and larger percentage of
this population living in urban slums and in rural area, below the poverty line. The government and
people have started exploring various health financing options to manage problem arising out of
increasing cost of care and changing epidemiological pattern of diseases.

The control of government expenditure to manage fiscal deficits in early 1990s has let to
severe resource constraints in the health sector. Under this situation, one of the ways for the
government to reduce under. funding and augment the resources in- the health sector was to
encourage the development of health insurance. In the light of escalating /health care costs, coupled
with demand for health care services, lack of easy access of people from low income group to
quality health care, health insurance is emerging as an alternative mechanism for financing health
care.

Indian health financing scene raises number.of challenges, which are:

. Increase in-health care costs

. High financial burden-on poor eroding their incomes

. Need for long term and nursing care for senior citizens because of increasing nuclear family
system

. Increasing burden of new diseases and health risks

. Due to under funding of government health care, preventive and primary care and public

health functions have been neglected

In the above scenario, exploring health financing options became critical. Naturally, health
insurance has emerged as one of the financing options to overcome some of the problems of our
system.

In simple terms, health insurance can be defined as a contract where an individual or group
purchases in advance health coverage by paying a fee called “premium”. Health insurance refers to a
wide variety of policies. These range from policies that cover the cost of doctors and hospitals to

those that meet a specific need, such as paying for long term care. Even disability insurance, which
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replaces lost income if you cannot work because of illness or accident, is considered health
insurance, even though it is not specifically for medical expenses.

Health insurance is very well established in many countries, but in India it still remains an
untapped market. Less than 15% of India’s 1.1 billion people are covered through health insurance.
And most of it covers only government employees. At any given point of time, 40 to 50 million
people are on medication for major sickness and share of public financing in total health care is just
about 1% of GDP. Over 80% of health financing is private financing, much of which is out of pocket
payments and not by any pre-payment schemes.-Given the health financing and demand scenario,
health insurance has a wider scope in présent day situation in India. However, it requires careful and

significant efforts to tap Indian health insurance market with proper understanding and training.

> VARIOUS HEALTH INSURANCE PRODUCTS AVAILABLE IN INDIA:
The existing health insurance schemes available in India can be broadly categorized as:

1. Voluntary health insurance schemes or. private-for-profit schemes

2. Mandatory health insurance schemes or government run schemes (namely ESIS, CGHS)
3. Insurance offered by NGOs/Community based health insurance

4, Employer based schemes

> 1.Voluntary health insurance schemes or private-for-profit:schemes:

In private insurance, buyers-are willing to pay premium to-an insurance company that pools
similar risks and insures them for health related expenses. The main distinction is that the premiums
are set at a level, which are based on assessment of risk status of the consumer (or of the group of
employees) and the level of benefits provided, rather than as'a proportion of consumer’s income. In
the public sector, the General Insurance Corporation (GIC) and its four subsidiary companies
(National Insurance Corporation, New India Assurance Company, Oriental Insurance Company and
United Insurance Company) provide voluntary insurance schemes. The most popular health
insurance cover offered by GIC is Mediclaim policy
* Mediclaim policy: - It was introduced in 1986. It reimburses the hospitalization expenses owing
to illness or injury suffered by the insured, whether the hospitalization is domiciliary or otherwise. It
does not cover outpatient treatments. Government has exempted the premium paid by individuals
from their taxable income. Because of high premiums it has remained limited to middle class, urban
tax payer segment of population.

* Some of the various other voluntary health insurance schemes available in the market are :- Asha
deep plan II , Jeevan Asha plan II, Jan Arogya policy, Raja Rajeswari policy, Overseas Mediclaim
policy, Cancer Insurance policy, Bhavishya Arogya policy, Dreaded disease policy, Health Guard,
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Critical illness policy, Group Health insurance policy, Shakti Shield etc.
* At present Health insurance is provided mainly in the form of riders. There are very few pure

health insurance policies under voluntary health insurance schemes.

> 2. Mandatory health insurance schemes or government run schemes:

* Employer State Insurance Scheme (ESI):- Enacted in 1948, the employers’ state insurance (ESI)
Act was the first major legislation on social security in India. The scheme applies to power using
factories employing 10 persons or more and non-power.& other specified establishments employing
20 persons or more. It covers employees’and the dependents against loss of wages due to sickness,
maternity, disability and death dueto employment injury. It also covers funeral expenses and
rehabilitation allowance. Medical care comprises outpatient care, hospitalization, medicines and
specialist care. These services are provided through network of ESIS facilities, public care centers,
non-governmental organizations (NGOs) and empanelled private practitioners. The ESIS is financed
by three way contributions from employers, employees and the state government. Even though the

scheme is formulated well there are problem areas in managing this scheme. Some of the problems

are :-
. Large numbers of posts of medical staff remain vacant due to high turnover and low
. remuneration compared to corporate hospitals. f

. Rising costs and technological advancement in super specialty treatment. f

. Management information is not satisfactory. f

. The patients are not satisfied with the services they get f

. Low utilization of the hospitals

° fIn rural areas, the access to services is also a problem

All these problems indicate an urgent need for reforms in the ESIS Scheme.

> Central Government Health Insurance Scheme (CGHS)

Established in 1954, the CGHS covers employees and retirees of the central government and
certain autonomous and semi autonomous and semi government organizations. It also covers
Members of Parliament, Governors, accredited journalists and members of general public in some
specified areas. Benefits under the scheme include medical care, home visits/care, free medicines
and diagnostic services. These services are provided through public facilities with some specialized
treatment (with reimbursement ceilings) being permissible at private facilities. Most of the
expenditure is met by the central government as only 12% is the share of contribution. The CGHS
has been criticized from the point of view of quality and accessibility. Subscribers have complained

of high out of pocket expenses due to slow reimbursement and incomplete coverage for private
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health care (as only 80% of the cost is reimbursed if referral is made to private facility, when such
facilities are not available with the CGHS).

Universal Health Insurance Scheme (UHIS): For providing financial risk protection to the poor,
the government announced UHIS in 2003. Under this scheme, for a premium ofRs. 165 per year per
person, Rs.248 for a family of five and Rs.330 for a family of seven , health care for sum assured of
Rs. 30000/- was provided. Thisscheme has been made eligible for below poverty line families only.
To make the scheme more saleable, the insurance companies provided for a floater clause that made
any member of family eligible as against mediclaim.policy which is for an individual member. In

spite of all these, the scheme was not successful.

The reasons for failing to attract rural poor are many:-

f

. The public sector companies who where required to implement this scheme find it to be
potentially loss making and do not invest in propagating it. To meet the target, it is learnt that several

field officers pay the premium under fictious names.

f

. Identification of eligible families is a difficult task

f

. Poor find it difficult to pay the entire premium at one time for future benefit, foregoing

current consumption needs.

f

. Paper work required tosettle the claims is.cumbersome

f

. Deficit in availability of service providers

f

. Set back due to health insurance companies refusing to renew the previous year’s policies.

. In 2004, the government also provided an insurance product to the Self Help Group(SHG)

for a premium of Rs.120 and sum assured of Rs.10000/-. However, the intake is negligible. The

reasons for poor intake are similar to those cited above.

> 3. Insurance offered by NGOs/Community based health insurance:

Community based schemes are typically targeted at poorer population living in communities.
Such schemes are generally run by charitable trusts or non-governmental organizations (NGOs). In
these schemes the members prepay a set amount each year for specified services. The premia are
usually flat rate (not income related) and therefore not progressive. The benefits offered are mainly

in terms of preventive care, though ambulatory and inpatient care is also covered. Such schemes tend
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to be financed through patient collection, government grants and donations. Increasingly in India,
CBHI schemes are negotiating with for profit insurers for the purchase of custom designed group

insurance policies.

> 4. Employer based schemes:

Employers in both public and private sector offers employer based insurance schemes
through their own employer. These facilities are by way of lump sum payments, reimbursement of
employees’ health expenditure for out patient care and hospitalization, fixed medical allowance or
covering them under the group health insurance.schemes. The Railways, Defense and Security
forces, Plantation sector and Miningsector run-their own health services for employees and their

families.

> Conclusion:

No doubt health insurance is one of the growing segments of insurance industry but there
exists several problems on behalf of all stakeholders such as insurance companies, consumers
(policyholders), Third Party Administrator and hospitals also. Insurance companies have high claim
paid-out ratio, consumers are less aware about health insurance basic terms, hospitals charges more
expenses from insured patients and TPA make delay in payment of claims which are made on behalf
of insurer to insured. For healthy growth of health insurance sector all stakeholders should work
with great honesty and faith and not involve themselves in fraud .activities which harm health

insurance business.
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ABSTRACT :

Retail is currently the flourishing sector of the Indian economy. This trend is expected to
continue for at least the next two three decades, and it is. attracting huge attention from all
entrepreneurs, business heads, investors as well as real estate owners and builders. Availability of
quality, retail space, wider availability of products and brand communication are some of the
Jactors that are driving the retail in India Retail sector is also supporting to create huge
employment. The rationale of the study is twofold: First, to examine the nature of the today’s
retail sector in India Secondly, the emerging trends in retail sector. The broad objective of the
study is to understand the concept of retailing as one of the service sector as well as to study the

current retailing formats and practices and to provide with some suggestions to improve them.

Key Words : Retail, Retailing, Formats of Retailing.

INTRODUCTION:
Retailing in India:

In the ancient'India, Barter system was known-as the first form of retail. As the time passes
the currency was exchanged with“goods and services. Hawkers was carried out the first form of
retailing in push carts and then foHowed by kirana stores and mom & pop stores. After that finally
manufacturing era necessitated the small stores and specialty stores. Some economist says that boom
has started in retail is because of liberalization of the Indian economy. The changes in economic and
industrial policies of India, growth in the size of middle-income household, changes in consumers
buying and consumption habits, technology & the information access to consumers and changing
life styles are some prominent reasons for boom in the retail sector of India. Retail is the largest
private industry in India and second largest employer after agriculture. This sector is growing at a
phenomenal pace. According to the Global Retail Development Index 2012, India ranks 5™ among
the top 30 emerging markets for retail. This industry is one of the pillars of Indian economy &
accounts for 14% to 15% of its GDP (Mokinsey and company, May 2007; The Rise of Indian
Consumer Market). There are around 450 malls in India now, it is likely to have more than 715

malls in 2015 and the number is expected to reach 1000 by 2020.India is one of the fastest growing
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retail market in the world, with 1.2billion people(Majumdar Sanjay, 25th Nov,2011, “Changing the
way Indians shop”). This is the sector that is poised to show the highest growth in next 5 to10 years.

India’s retailing essentially consist of unorganized stores like local mom & pop stores,
owned manned general stores, convenience stores, hand carts and pavement vendors etc. They offers
consumers low prices, convenient locations, longer store hours and home delivery at no extra charge.
They have low operating cost as they employ household labour. Now these days organized corporate
retailing is poised to become the business of this decade in India and it accounts for 4% of the
market as of 2008(The Economist, 29t may, 2008 “Retailing in India”). In 2012 government of
India permitted 51% FDI in multi brand'retail and 100% FDI in single brand retail. It promises to be
the sunrise segment of Indian economy & it has such an intrinsic.part.of every day’s life. They offers
large variety of product assortment under one roof, parking facility, fast billing, entertainment
facility, game zones, eating counters etc. The fact is that today the big and small retailers are fighting
for the same consumers. In the changing scenario, the studies of consumer opinion regarding small
scale retailers will prove to be vital for this sector and to the policymakers.

OBJECTIVES OF THE STUDY:

e  To understand the basic concepts of retailing.

e  To study the different formats of retailing.

. To understand the problems,associated with the Indian retail sector.

e  To get known the emerging trends in the retail sector.

IMPORTANT TERMS USED:
] Retail:

The word. 'retail'-is derived from the French word 'retaillier' meaning 'to cut a piece off" or 'to
break bulk' . In simple words it implies a firsthand transaction with the customers.
] Retailing:

Retailing involves selling of goods and services in small quantities directly to the consumers. It
consists of all activities involved in marketing of goods and services to consumers directly for their
personal, family and households use.

TYPES OF RETAILING IN INDIA:
. Organized Retailing :
Organized retailing refers to trading activities undertaken by licensed retailers such as those

who are registered for sales tax, income tax.
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. Unorganized Retailing:
Unorganized retailing refers to the traditional formats of low cost retailing such as the local
kirana shops, general stores, convenience stores, hand carts etc. They do not keep records of each

and every transaction and have no association for shopkeepers or small kirana shops.

RETAIL FORMATS IN INDIA:
. Hyper marts/supermarkets

Large self-servicing outlets offering products from a variety of categories.
° Mom-and-pop stores

They are family owned business catering to small sections; they are individually handled retail
outlets and have a personal touch.
. Departmental stores

Are general retail merchandisers offering quality products and services.
. Convenience stores

Are located in residential areas with slightly higher prices goods due to the convenience
offered.
. Shopping malls

The biggest form of retail in India, malls offers customers a mix of all types of products and
services including entertainment and food under a single roof.
. E-trailers

Are retailers providing online buying and selling of products and services.
. Discount stores

These are factory outlets that give discount on the MRP.
. Vending

It is a relatively new entry, in the retail sector. Here beverages, snacks and other small items
can be bought via vending machines.
. Category Kkillers

Small specialty stores that offer a variety of categories. They are known as category killers as
they focus on specific categories, such as electronics and sporting goods. This is also known as
Multi Brand Outlets or MBO's.
. Specialty stores

Are retail chains dealing in specific categories and provide deep assortment. Mumbai's
Crossword Book Store and RPG's Music World are a couple of examples.
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KEY DRIVERS FOR GROWTH OF INDIAN RETAIL SECTOR:
. Changing habits, preferences, demands of consumers.

. Free flow of merchandise.

. 100% FDI in Indian retail sector.

. Emergence of new formats of retail.

e India’s open market to invest.

. Healthy competition in retail sector.

. Increased standard of living of today’s consumers.

. Growth in international marketing.

. Growth of Organised retail sector.

. Changing behavior of today’s customers.

PROBLEMS ASSOCIATED WITH THE INDIAN RETAIL SECTOR:
. International Standards:

Even though India has well over 5 million retail outlets of different sizes and styles, it still has
a long way to go before it can truly have a retail industry at par with International standards. This is
where Indian companies and International brands have a huge role to play.

. Inefficient supply chain management:

Indian retailing is still dominated by the unorganized sector and there is still a lack of efficient
supply chain management. India must. concentrate on improving the supply chain management,
which in turn would bring-dewn inventory cost, which'can then be passed on to the consumer in the
form of low pricing.

. Lack of Retail space:

Most of the retail outlets in India have outlets that are less than 500 square feet in area. This is
very small by International Standards.
. Cultural Diversity:

India's huge size and socio economic and cultural diversity means there is no established
model or consumption pattern throughout the country. Manufacturers and retailers will have to
devise strategies for different sectors and segments which by itself would be challenging.

. Real estate issues:

The enormous growth of the retail industry has created a huge demand for real estate. Property
developers are creating retail real estate at an aggressive pace. With over 1,000 hypermarkets and
3,000 supermarkets projected to come up by 2011, India will need additional retail space of
700,000,000 sq ft (65,000,000 m2) as compared to today.
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° Human resource problems:

Trained manpower shortage is a challenge facing the organized retail sector in India. The
Indian retailers have difficulty in finding trained person and also have to pay more in order to retain
them. This again brings down the Indian retailers profit levels.

CURRENT AND EMERGING TRENDS IN RETAIL SECTOR:
e  Emergence of New retail formats :

Emergence of New retail formats and combinations are emerging and have opened a new
world of opportunities for Indian youth. Due to huge amounts of new investments and decreasing
charm for ‘kirana’ stores,” the retail sector.is expected to grow. Bank branches, bill counters,
saloons, internet cafe have opened in the malls. The ‘cash and carry’ activities are expected to grab
majority of attention.

] Internet age :

Increased computer awareness and shrinking usage charges have made people enabled buy
things online resulting in growth of non-store retailing. Retailers are informing about new
arrivals/fresh stock through e-mails, television, SMS and telephones to which anyone can respond to
through toll-free 16 digit numbers.

. Increase in sales promotion:

Sales promotion channels are increasingly becoming professional and targeting differently to
different lifestyle groups. Eventimanagers are hired and visual meérchandising professionals are
consulted.

e  Use of plastic money :

Use of credit and debit cards for buying merchandise will relatively increase and will get
immense popularity in-short span of time. Credit debit, cards are commonly known as ‘plastic
money’.

. Distance no bar:

Due to increased public transportation, better raods, highways and an overall improvement in
the transportation infrastructure that has enabled customers to visit from one place to another
smoothly than ever before.

e  Joint ventures:

Partnership and tie-ups among retailers, real estate developers, brands, franchisees and
financers have become the fashion of the day to spread risk related to huge investments and
uncertainty.
¢  Government initiatives:

The government infrastructure support, relaxation on foreign direct investments further has
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accelerated the growth of Indian retail sector.
. Sophisticated Customers:

Due to Internet revolution, customers are becoming conversant about the products they are
interested in buying. Survey says over 30% of Indian consumers collect information frm the internet
about prices, features, guarantee/warranty options before buying.

. Bridging the gap:

The gap between organized and unorganized retailing is coming close due to mall revolution
and increasing Indian middle class in terms of size and income.
¢ Need for retailing skills:

The success of organized retailing is yet to be proved.- The. success will be felt once an
equitable stage is achieved. This requires enough store size, traffic flow besides these retailers have

started concentrating on recruiting qualified and trained retail staff.

SUGGESTIONS FOR RETAIL SECTOR IN INDIA:

The status of the retail industry will depend mostly on external factors like Government
regulations and policies and real estate prices, besides the activities of retailers and demands of the
customers also show impact on retail industry. As the retail market place changes shape and
competition increases, the potential for improving retail productivity and cutting costs is likely to
decrease. Therefore it is important for retailers to secure a distinctiyeé position in the market place
based on values relationships or experience. Finally, it is important to note that these strategies are
not strictly independent of each other; value is-function of-not just price quality and service but can

also be enhanced by personalization and offering a memorable experience.
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Abstract:

Today tourism has emerged as an important commercial activity in the India. It has also
played important role in regional development.Nowadays, travel and tourism is considered as the
Jastest growing sector in India. Maharashtra attracts many tourists from different states and
Joreigners too and was the fourth most visited state by domestic tourists in the country in 2014.
Aurangabadis the tourism capital of Maharashtra.There is no doubt that service sector is by far
the largest sector in the Indian economy. Travel and Tourism is noticeable facet of service sector.
In the preceding few decades, the tourism sector has pouring effect in developing as well as
developed countries by providing massive economic opportunities. The sector has played energetic
role in reinforcement of basic infrastructure and as outcome it backed giant opportunity for social
as well as economic development of the country and society too. World tourism is measured as a
noteworthy aspect in the economy. of many nations and India is not an exception to this. Today
tourism related business prospects are‘developed infrastructure in various parts of the country. As
a whole, tourism has-improved the quality of lifestyle of the local people and helped to promote
local arts and crafts. Tourism is.a major growth engine for economic development in providing
employment and eradication of poverty:.

The present paper analyses the opportunities and problems of travel and tourism in
Maharashtra.Maharashtra is the ultimate travel destination of India for tourists, pilgrims,
adventure lovers, artists and businessmen since ancient time. Moreover it was suggested that state
government should take more initiative to promote unexplored destinations which has potential to
attract the tourists. It is also fact that government cannot bear all the expenses to develop the
travel and tourism sector but with the help of private companies and enterprises tourism
opportunities can capitalized.

Keywords : Travel and tourism, opportunities in tourism, MTDC.

Introduction:

Today tourism has emerged as an important commercial activity in the India. It has also
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played important role in regional development. The development of this industry also helps to
develop other industries like hotel, transport, marketing, communication etc. The growth of tourism
in India has been rapid in the last ten years at regional and local level.

Maharashtra has diverse culture and geography which provide ample and unlimited scope for
the growth of travel and tourism business. There are an increasing number of tourists preferring non-
urban tourist spot. Hence, there is scope for promotion of non-urban tourist spots in interior villages.
Tourism is a pleasure giving activity in which a tourist spent for visiting the place and someone earn
money. Tourism consist many innovative concepts like rural tourism, health tourism, ecotourism,
adventure tourism, agro-tourism, religious tourism, monsoon tourism etc. . As per MTDC in the
coming years, travel and tourism would evolve as one of the fastest growing segments of service
sector of economy. It has great capacity to generate large-scale employment and additional income
sources to the skilled and unskilled peoples especially in Maharashtra. Maharashtra, the number of
foreign tourist also increased. Tourism is the right vehicle for a developing country like India which
is on the path of modern economic growth through structural transformation of the economy
(Dr.Rupel Patel, 2012). The tourism industry has helped growth of horticulture, handicrafts and
agricultural development process. Maharashtra is one of the major tourist centers in the India and
there is large scope and great potential to develop travel and tourism. Maharashtra is a state of
pilgrimage and tourism, with this there are lot of opportunities to develop the travel and tourism

sector as well as employment growth in the sector-

Objectives:

The main objectives of the present study are as fallows.

1) To explain the concept of travel and Tourism.

2) To highlight the present scenario of Travel and Tourism in the study area.

3) To examine the opportunities for Travel and Tourism development in the study area.
4) To analysis the problems of Travel and Tourism development in the study area.

5) To suggest measures for Travel and Tourism development in the study area.

Study Area:

Maharashtra state came into existence on 1st May 1960. It is major state of India, which is
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located in western coast of India. The east-west maximum stretch of Maharashtra is approximately

860 km. The north-south maximum stretch of Maharashtra is approximately 730 km. Maharashtra

state known to be progressive state of India. Its geographical area is 3.08 lakh Sq.k.m. Maharashtra

state is bordered by Gujarat to its northwest, Madhya Pradesh its north, Chhattisgarh to its east and

Goa, Karnataka and Telangana are located to the south of Maharashtra. Location of the study area is

showed in Fig No.1.
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Maharashtra is the second largest state in India in terms of population .There are 36 district

divided into 355 tahsils grouped them into 6 administrative divisions. It includes Konkan, Pune,
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Nashik, Aurangabad, Amaravati and Nagpur. The Maharashtra State divided into three major
physiographic divisions namely the Western Ghats (Sahyadri), The Deccan Plateau and the coastal
lowland of Konkan. Godavari, Krishna, Tapi and Pirna are major the rivers of Maharashtra. The
state enjoys a tropical monsoon climate. Monuments such as Ajanta, Ellora and Elephanta caves,
Gateway of India and architectural structures like Viharas and Chaityas attract tourists from all over
the world. Maharashtra Tourism Development Corporation (MTDC) is the nodal agency for

implementation of tourism policy in the State.

Methodology:
Present study is based on the secondary source of data. All secondary data obtained from the
Economic Survey of Maharashtra State, research papers, websites related to tourism and from

research articles, books, newspapers, use of internet, research papers, etc

Review of Literature:

1) Tourism is a multidisciplinary and encompasses various sectors like transport, hotel industry,
airlines, external affairs|and many allied industries. It is a labour intensive industry and the
activities undertaken are regarded as a mechanism of generating employment as well as income
in both formal and informal sectors (Khalil 2007) [6]. It is one of the major sources of economic
growth. Moscardo (2008) stated that the community based tourism encompasses the desire to
encourage empowerment, gender equity, capacity.building, education and cultural identity.[9]
Kamra K. K:(2002) has opined that what less developed countries and regions need and require
most is through going development or fundamental economic development that address the
poverty or pollution suffered by many in the less developed world.[7] Kanjilal G (2004)

2) India International Hotel, Travel and Tourism Research Report (2012)

The report reviews the results indicate that Indian hotel customers are less likely to rely on hotel
branding and price benefits and more likely to rely on client information needs and online
security as they have become more experienced Internet users. E-tourisms potential and
prospects analysis is an integral part of tourism study. Discussion was done on the women
entrepreneurship development which focused on analyzing the problems and prospective to local
women. Furthermore the discussion on Building links between education and tourism industry
was also done. Private Sectors should integrate together on one platform and constitute a Forum

to exchange ideas and form strategies to exchange ideas and methods of enrichment.
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Concept of Travel and Tourism:

The terms tourism and travel are sometimes used interchangeably. In this context, travel has
a similar definition to tourism, but implies a more purposeful journey.

IRTS 2008, para 2.4: Travel refers to the activity of travelers. A traveler is someone who
moves between different geographic locations, for any purpose and any duration.

IRTS 2008, para 2.12: Tourism is therefore a subset of travel and visitors are a subset of
travelers. These distinctions are crucial for the compilation of data on flows of travelers and visitors
and for the credibility of tourism statistics.

UNWTO defined it as indicated below; "Tourism-comprises the activities of persons
traveling to and staying in places outside their usual environment for not more than one consecutive

year for leisure, business, and other purposes."

The present scenario of Travel and Tourism in Maharashtra:

As Maharashtra is a major trade and tourist destination of India it attracts thousands of tourists
from across the world every year. There are international and domestic airports in Maharashtra.
Most of these airports have regular connections through the Indian Airlines and other domestic
airlines. Mumbai is the most connected international airport in.India and most of the important
international destinations are connected-with this place. It is the-hub of the railway network and most
of the important places in India are connected by rail-to-Mumbai. Many important tourist spots in the
state are directly connected to Mumbai by regular trains. Maharashtra hasthe best road connection
in India and all the places of importance are conveniently connected to each other. The Maharashtra
State Road Transport Corporation as well as private operators provides good services connecting all
the tourist centers in the state. Maharashtra offers excellent accommodation facilities ranging from
star category hotel to budget hotels, paying guest accommodation etc at various places of tourist

interest.
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Sl

No. Seatel UE 2013 2014 2015

1 Andaman & Nicobar Island 14742 17235 14674
2 Andhra Pradesh 69552 66333 237854
3 Arunachal Pradesh 10846 5204 5705
4 Assam 17638 21537 24720
5 Bihar T65835 229508 923737
& Chandigarh 40124 28365 20538
7 Chhattiszarh 3886 7777 6394
8 Dadra & Nagar Haveli 1582 1799 1797
9 Daman & Diu 4814 4620 5858
10 Delhi 2301395 2319046 2379169
11 Goa 492322 513592 541480
12 Gujarat 198773 235524 284973
13 Haryana 228200 314757 303118
14 Himachal Pradesh 414249 389699 406108
15 Jharkhand 45905 154731 167785
16 J&EK 60845 86477 58568
17 Kamataka 636378 561870 636502
18 Kerala 858143 923366 977479
19 Lakshadweep 371 514 1173
20 Madhva Pradesh 280333 316195 421365
21 Maharashtra 4156343 4389098 4408916
22 Manipur 1908 2769 3260
23 Meghalaya 6773 8664 3027
24 Mizoram 800 921 798
25 MNagaland 3304 2585 2769
26 Odisha 66675 71426 66971
27 Puducherry 42624 83291 106153
28 Punjab 204074 255449 242367
29 Rajasthan 1437162 1525574 1475311
30 Sikkim 31693 49175 38479
31 Tamil Nadu 3990490 4657630 4684707
32 Telangana 153966 75171 126073
i3 Tripura 11853 26688 34886
34 Uttar Pradesh 2054420 2909735 3104062
35 Uttarakhand 97683 101966 105882
36 West Bengal 1245230 1375740 1489500

Total 19951026 22334031 23326163

(Source: State/ Union Territory Tourism Departments)

THE REGION-WISE NUMBER OF FTVS DURING 2013, 2014 AND 2015

Region { *) 2013 2014 2015

West 6575213 6994179 7146094
South 5T66266 6385410 6784620
North 5400990 6405494 6628812
East 2123735 2431405 2647993
North East 84820 117543 118644
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Above table shows that 44.08 lakh tourist visited in Maharashtra in 2015 which Ranks first in
India as compare to other states. Latest authentic data of tourists visited in Maharashtra is not

available but it defiantly more than 45 lakh.

The opportunities for Travel and Tourism development in Maharashtra:

Maharashtra offers attractions of varied kind. It offers natural attractions in the form of lakes,
beaches, hill stations, wild life sanctuaries etc. Manmade attractions are forts, caves, palaces etc. It
also enjoys unique position in the realm of rock cut architecture, because of its peculiar rock
characteristics of Satpuda and Western Ghat. Apart from Mumbai, Pune, home of Maratha leader,
Aurangabad once the seat of the Mughal Empire now “Tourism capital Maharashtra’, Maharashtra
has a score of pilgrimage destinations, ranging from the ones that center around mythology (e.g.,
Nasik; Pandharpur) and those celebrating the achievements of religious leaders and reformers
(Shirdi, Haji Ali Shrine) to new age pilgrimage destinations such as the Osho Commune at Pune.
Nasik is one of the four sites of the KumbhMela. The scenic 720 km long coastline of the Konkan
has been included for development as tourist circuit has unexplored beaches. Maharashtra is the first
state to declare a tourism district for tourism development. Sindhudurg is the first district in
Maharashtra to be declared as "a tourism district. . The Vidarbha region, northern part of
Maharashtra, features dense forest. It is home to several wildlife sanctuaries and national parks. The
state has launched Unlimited Maharashtra advertising campaign through newspapers and television
channels to attract tourists as it is considered as low season.

Maharashtra has a greater potential of the development of the travel and tourism due to the
good natural condition, variety of rural tradition; diverse agricultural products, rural festivals, folk
dance, agro based industries,-Kokan coast, thousands of livestock, agricultural land and culture of
Maharashtra which mostly reflects in rural area. In MaharashtraMumbai Nashik, Aurangabad,
Kolhapur, Sangali, Nagpur, Jalgaon, AhamdnagarThane,Sindhudurg and Raigad are major districts
which have grate potential for travel and tourism development in future. It require proper planning
and government support. For example in the case of Nashik District, it is possible to attract urban
tourists from Mumbai, Pune and Aurangabad. They can visit within one day to such centres and
spend one holidays with their family. It refresh them from their daily urban routine. Tourist from
outside the countries also attract with help of proper marketing.

Tourism creates direct employment in the sector of accommodation, transport, travel
agencies and tour operators while indirect employment creates in the sector like custom, airport
resorts, laundries, food products and so on. Invisible export or imports are more valuable than
visible. It includes Transport services, banking services, insurance services, tourist trade services etc.

The economic advantage can be computed on the basis of domestic as well as foreign tourist
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arrivals in India and their expenditure at the tourist site, accommodation, food and beverages and
transport etc.As per the Tourism Policy 2016 Additional incentives for women have been introduced
and which will definitely help in the process of entrepreneurial development in women.

Maharashtra offers the adventure lovers over 45 adventures to choose from across its length and
breadth. It has over 550 forts to visit including over 20 Sea Forts, 720 km of coastline, the incredible
vistas of its western ghats that has superb wildlife and camping possibilities. From water to land to
aero, there is a host of adventures to choose from. Maharashtra has tremendous potential for Nature
Tourism. Many private and public organizations have begun unique and innovative forms of nature
tourism. Maharashtra boasts of a large’ number of popular and revered religious venues that are

heavily frequented by locals as well as out-of-state visitors:.

The problems of Travel and Tourism development in Maharashtra:

Though Maharashtra has a greater potential of the development of the travel and tourism but
still state not develop in this travel and tourism sector as per their potential. There are some
problems in the process of travel and tourism development in the state. If all factors related travel
and tourism co-operated to each other and do combine efforts then defiantly intensity of such
problems will be minimized: Important problems of travel and tourism are lack of perfect knowledge
about the travel and tourism function, weak communication skill and lack of commercial approach
of the small tour operators, lack of capital to develop basic infrastructure for the travel and tourism,
lack of organized sector in the travel.and tourism industry, ensuring-hygiene and basic requirements
visitors, sufficient support of government, poor road network-and medical facilities in rural area,
lack of proper data colleetionsand feedback information about tourism and self-willing of peoples to
starts travel and-tourism as an allied activity with other-businesses:

Apart from this the following are’'some major-problems which affects.the growth of tourism
in Maharashtra. Transport network, Affordable accommodation, Communication and information
network, Terrorism, Communal riots, Contagious diseases, Interpreters in case of foreign tourists,
Income of people and economic factors, Political situations, Technical factors, Sales and
promotional problems, Reliance on natural resources and Absence of Marketing.

The major problem for the development of tourism, government promoting tourism is not a priority.
Another factor is policy paralysis and poor co-ordination among the different agencies—
Maharashtra Tourism Development Corporation (MTDC), Mumbai Port Trust (MPT), State
Maritime Board (SMB), Ministry of Defence (MoD), Ministry of Environment and Forest (MoEF),

etc.
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Measures for Travel and Tourism development in Maharashtra:

1) Monetization of existing land bank with MTDC

2) Improving tourism infrastructure throughout the state by various concerned departments.

3) Promotion of tourism as an attractive sector for employment

4) A District Tourism Promotion Committee (DTPC) to be formed

5) The districts of Nagpur, Aurangabad and Sindhudurg will be earmarked as special tourism
districts

6) The state will notify other special tourism zones /estatesas when required. These regions will be
given additional incentives and incentive period. In addition, special marketing assistance will be

given to them to pro mote them’as major tourism destinations of the state

Conclusions:

Travel and tourism is an innovative activity. It has a great capacity to create additional source
of income and employment opportunities to the peoples. Maharashtra hasia greater potential of the
development of the travel and tourism. Maharashtra Tourism Development Corporation (MTDC) is
pioneer in the development and marketing of tourism concept in /Maharashtra. By analyzing the
present situation, Public Private Partnership (PPPs) is a new and emerging intellectual concept in
tourism to enhance the private participation with public organization (state owned industry), to
initiate necessary reforms in public sector that would help to achieve equitable tourism development.
In Maharashtra Mumbai, Nashik, Aurangabad, Kolhapur, Sangali, Nagpur, Jalgaon, Thane,
Sindhudurg, Raigad are major districts.which have grate potential for tourism development in future.
It require proper planning and government support. Tourism is a one of the business activity. So,
peoples have must of commercial mind and some marketing techniques for the success.

For the better success of tourism, marketing is very important, therefore techniques like publicity of
tourism center by. newspapers, television and use all possible advertisement means, develop contacts
with the schools, colleges, universities, NGOs, clubs, organizations etc.is vital. To train the staff
members for reception and hospitality to understand about the customers need and their expectations
and then serve. Develop the website and update time to time for attract foreign tourist. Take their
feedback and comments about the services, which is provided. Develop a good relationship with the
tourist for future business and chain publicity Provide the proper information regarding the bus,
railway and other modes of transportation with update timetable to the tourists. MIDC, ATDC, and
others for to frame future proper planning to develop and promote tourism in Maharashtra. To
overcome the problems of tourism there is a need to establish the training center in this field.
Government should support to tourism by providing infrastructure and financial help with subsidy.
MTDC can play vital role to promote the tourism with research activities and help as government

representative. MTDC must starts training centers with co-operation of other agencies.
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WOMEN IN SERVICE SECTOR

Dr. Ashwini R. Parkhi,
Marathwada Mitra Mandal College of Commerce,
Pune - 411 004.

Abstract

Women in India have gone through various changes in the few years. Women hold
various positions like President, prime minister, speaker.of loksabha, governors etc.Through this
paper it is an attempt to understand the role of women in the service sector and to focus attention
on the various challenges and issues faced by women. There are various fields today where
women are working, as stated in the paper but researcher has tried to focus mainly on the four
main sectors of women which is agriculture, household services, educational service and

bureaucracy.

Keywords : Service sector, educational service,household,bureaucracy.

Methodology:
Researcher has tried"to focus on the above sector through the secondary data through

research papers, journals ,website, and reference books.

Introduction:-

Service sector dominates the Indian economy today .The net profit margin is highest in the
service sector. There are three economic sectors'namely manufacturing, tertiacy and the agriculture
sector. Manufacturing sector contributes to 30.02% of total India’s GVA, Service sector contributes
to 52.9% of 'total India’s GVA ‘and-7:68% of total global agricultural output."As the above figures
indicate that service sector is playing a dominant role in India’s GDP.Indias service sector consist of
the services like transport ,health care ,communication,tourism,real estate, insurance ,financing.
social and personal services, storage and communication, courier services etc.As per the latest 2015-
16 data service sector contributes to 66.1% to GVA.

The working age for the women in India is considered as 15-59 years of age. According to
the 2011 census India’s total female population is 586 million. Majority of female workers in India
are unskilled and has only basic education. They are working with poorly paid jobs with minimum
daily wages and with no securities for the job.

As per the data collected and published by the national sample survey organization from one
lakh house holds the common nine fields where women are working are:-

e Agriculture

www.goeiirj.com ISSN : 2278 — 5639 Page 106




Impact Factor (II1JIF)

izt"irv":iiﬂufna' Impact Factor : 3.541 Peer-Reviewed Journal ISSN : 2278 - 5639

Global Online Electronic International Interdisciplinary Research Journal (GOEIIR])

Theme : Emerging Trends In Service Sector

{Bi-Monthly} Volume - V Special Issue — I1 January 2017

e Health care services

e Household services

e Schools/ Educational field

® QGrocery stores

¢ Construction

e Tobacco

e Personal care

® Bureaucracy

Researcher has tried to .focus on. the -major four sectors of women mainly,

agriculture.household, educational, and bureaucracy. The main aspects focused here are the position

of women in that sector and the issues and challenges faced by that women in that sector.

Agriculture Sector:
Women in agriculture sector or services related to agriculture are large in India. In the rural
India 84% of women are dependent on agriculture. They play the major role in the unskilled
work.The major contribution of women is in 46% in tree plantation,39% in vegetable production,46
% 1in cotton cultivation. From women the services like sowing,weeding,planting etc are taken and
paid for ,but are not considered farmers.
Challenges or issues faced by Women in agriculture sector:-
® 50 to 70% of women are illiterate in the agriculture field.
e Their services in agriculture-are undervalued and underpaid.
e Theyare also responsible for-household chore for which they.have to sacrifice the
productive time in‘their services.
e There is uneven distribution of land in the name of women.
e They hardly have ownership of land on their name. Even if they have they are not
having the decision making rights.
Few improvements in this sector:-
e  Women now prefer for organic farming.
¢ They are provided with the training for quality, and for the use of technology.
e  Women are organized through the self help group , working in the agriculture sector.
e Women in agriculture are provided with the training in new equipments and also
provided with the financial assistance for the purchase of these equipments.
¢ JCAR (Indian Council of Agriculture and Research) undertake research in the issues

of women in agriculture.
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Household Services :-

Women are largely involved with household services more in the urban sector. It includes
the services like cleaning, washing, baby sitting, cooking , taking care of the elderly etc. these
women are mostly ill-literate and that’s why opt for these services. This sector is also unorganized
sector where all the workers are paid different wages.

Issues related to Household women workers:-

e  Wages for these female workers are self regulated.

¢ They change according to the locality-in-many cities in state of Maharashtra and are
true in major cities in India.

¢ For many of the services there are intermediaries like*agencies, who decide the wages
due to which the women workers are exploited in the cases.

* Minimum wages are not specified in these services.

e Time rated calculations are expected in the wage payment but not commonly
practiced.

¢ There are wage cuts faced by these women workers if they take leave.

¢ No weekly holidays for these workers.

There are certain steps taken in the interest of these worker
¢ They are majority of the cases given at least two paid-leaves in a month.
¢ Financial aid is being provided for the education of their kids.

e Many trade unions are working for the rights of these workers.

Women in Educational field:-

Women are playing a-dominant position in the educational field. In:the urban area women
teachers outhumber men which 1s-only 5-10% males working as teachers. These changes are seen
mostly after liberalization. Female to male ratio today is increased 44 to 90% female..

Reasons for preference for this job:-
e Better pay packages

¢ Lesser working hours as compared to the corporate

Better skills then men for teaching and understanding the children psychology like affection,

patience, honesty, discipline.

Satisfaction of job is also high in this job.

® The presence of women teachers has shown increase in the admission of girl students.
Challenges faced by the women teachers:-

e Mental harassment at the work place.

e Less time left for the knowledge improvement or academic up gradation as they have to do
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many other routine administrative work other than teaching.

Gender bias faced at the time of promotions for the higher post.

Balancing work and family.

Highly politicized recruitment policies
e Lower income as compared to other professions.

But still these services are preferred by the women as it is one of the noble profession.

Bureaucracy:

Indian women are rising in number in choosing bureaucracy as career option which shows a
very positive graph of increasing wemen in this sector. The number.is now increasing but let’s see it
in the figures which shows that women percentage working in the central government is 7.53% of
which 24% are in All India civil services,18.5% in IPS and 18% in Indian foreign services. These
are all women working at the higher levels.

Issues /Challenges faced by women bureaucrats:-

¢ Male dominant society, so they do not like females in the same or at higher position.

e Balancing marriage and career

e The women bureaucrats are given social sector as considered incapable of handling key
sectors.

¢ No support from mail counterpart in various major decisions taken while working.

e Giving more working hours, as mostly all the important decisions are taken after working
hours.

e Sexual harassment.

Conclusion :

From the abovepaper researcher has tried to portray the women role in the service sector and
understand the challenges and the changing positive side of these sectors. Though there are also
issues discussed but the above fields are showing a rising graph for women in all the sectors. But due
to time constraint researcher could focus on the only four leading services where as there are many

other sectors were women are playing an important role.
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ROLE OF BANK OF MAHARASHTRA IN PROMOTING FINANCIAL
INCLUSION IN INDIA
Prof. D.V. Dokhale,

Dept. of Commerce,
KTHM College, Nashik

Abstract :

Bank of Maharashtra is the premier bank of Maharashtra, known as a common man's bank
since inception, its initial help to small units has given-birth to many of today's industrial
houses. The Bank has the largest.network of branches by -any Public sector bank in the state of
Maharashtra. The Bank was founded by a group of visionaries led by the Late V. G. Kale and the
Late D. K. Sathe and registered as Banking Company on 16 September, 1935 at Pune. Today, Bank
of Maharashtra has over 15 million customers across the length and breadth of the country served
through 1895 branches in 23 states and 2 union territories As on 05.04.2016. Bank of
Maharashtra is a major public sector bank in India. Government of India holds 81.61% of the total

shares.

Key Words : Role of Bank of Maharashtra, Promoting Financial Inclusion in India

Introduction :

Bank of Maharashtra is a nationalized, premier bank of Maharashtra, operating in the
country, registered on 16th Sept 1935 with an authorized capital of Rs 10.00 lakh and
Commenced business on 8th Feb 1936.

Known as a common.man's bank since inception its initial help to small units has given birth
to many of today's industrial houses. After nationalization in 1969, the bank expanded rapidly. It
now has 1895 branches (as of 04 April 2016) all over India. The Bank has the largest network of
branches by any Public sector bank in the state of Maharashtra. The Bank was founded by a
group of visionaries led by the Late V. G. Kale and the Late D. K. Sathe and registered as Banking
Company on 16 September, 1935 at Pune.

Today, Bank of Maharashtra has over 15 million customers across the length and
breadth of the country served through 1895 branches in 23 states and 2 union territories As on
04.04.2016."

The Bank attained autonomous status in 1998. It helps in giving more and more
services with simplified procedures without intervention of Government.

Bank is the convener of State level Bankers committee. Bank offers Depository
services and Demat facilities at 131 branches. Bank has a tie up with LIC of India and United India
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Insurance Company for sale of Insurance policies. All the branches of the Bank are fully
computerized. All Employees, posted in South Ex branch are doing excellent work for

Bank.

Its logo is made of the following items :

e The DEEPMAL-with it's many lights rising to greater heights.

e The PILLAR-our institution symbolizing strength.

e The diyas- branches symbolizing services.

e The three M's symbolizing --mobilization -of ~money --modernization of methods and
Motivation of staff.'

Theoretical Background:

The Reserve Bank of India (RBI) advised the State Level Bankers Committee (SLBC) of
all States / Union Territories to prepare a Road Map of Villages with population more than 2000 to
provide banking services through banking outlets. Accordingly, all SLBCs submitted the Road Map
to RBI before March 31, 2010. The original target date of achieving the target was March 31,
2011 which was extended to March 31, 2012. The RBI, Central Office, RPCD, Mumbai, is
monitoring the progress in opening of banking outlets in respect of these villages based on quarterly
reports submitted by SLBCs.

As per the Central Office Statement for. the position as en June 30, 2011, all banks
together had opened banking outlets ‘in 32,144 villages (43 per cent) as against the total of 74,386
villages included in the Road Map of “villages with more than 2000 population. Of which,
branches were opened in 809 villages and Business Correspondents (BCs).model outlets opened
under others category.

As per the RBI, RPCD, Central Office Statement, Maharashtra State was the sixth top most
achiever in implementing financial inclusion in 1910 villages as against the total of 4292
identified villages in the Road Map of Villages with population more than 2000.0f which, BC
model banking outlets had been implemented in 1878 villages. As per the information
available with SLBC, Maharashtra, as on March 31, 2011, the banks could implement
financial inclusion in 1,692 villages as against the target of 2,742 villages fixed for 2010-11 thus
achieving 62 per cent of the target. Of which, BC Model was implemented in 1666 villages,
branches were opened in 20 villages and six villages were covered under other models. In the
last quarter of 2010-11, financial inclusion was implemented in 800 villages thus accounting for
approximately 50 per cent of the target. Also, the bank-wise analysis of SLBC, Maharashtra data
revealed that ‘Bank of Maharashtra’ was one of the top most achiever with 108 per cent of the

target for 2010-11 and Central Bank of India was one of the low performing banks with 31 per cent
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achievement

Research :

Maharashtra state ranks IInd in the Index of Financial Inclusion (IFI).” Bank of
Maharashtra’ is a premier bank in Maharashtra and occupies the fundamental position as ‘lead
bank’in - Aurangabad, Jalna, Nashik Satara, and Thane.? With its roots in Maharashtra, Bank of
Maharashtra (BOM) have expanded over the years, have a pan- Indian presence and are recognized
well for their social commitments. The Bank has stepped into its 75th year of service, with a
total business of over Rs. crore, having 15 million customers and network of 1895 branches.

In the whole gamut of “inclusive growth™ process,. financial inclusion constitutes an
important corner stone to reach out to “excluded” section of the society, the ‘Aam admi’,
particularly the poor people, the people in unorganized sector, in rural areas, which are not
catered to by formal financial institutions, especially banks and Financial Institutions and this
requires a high level of penetration. With the experience gathered over last seven and a half
decades, Bank of Maharastra can and will play a definite catalytic role in stimulating the

commercial ties between the financial services and the people who need them.

Findings :

The Bank has done “well to complete networking and interconnectivity of all its
branches across India through core banking solutions (CBS). They have been participating in our
endeavor to promote financial inclusion with measures like‘No Frill Accounts’, ‘simplified
account opening’, ‘KYC Procedure’, apart from meeting Priority Sector targets.

With over 54.per cent of the branches.located-in rural and semi-urban areas, The Bank has
set up a Trust viz. Mahabank ~Agricultural Research’ and. Rural-Development Foundation
(MARDEF), for providing Credit.Plus-services to the farmers; their Gramin Mahila via Balak
Vikas Mandal (GMBVM) Trust would also help in forming, nurturing, training and linkage of
self-help groups. 25000 Self Help Groups are being financed making it a total of more than 75000
SHGs financed by them. Today, the Bank has adopted 75 more backward villages for an integrated
development for basic infrastructure in sanitation, healthcare, education, energy and water

conservation in these villages.’

Suggestions :

Bank of Maharashtra is the common man’s bank; it can understand the needs of
common person’s. Financial Inclusion is a path to overcome the virus of poverty, which is
engulfing the rural population There is no doubt that, the bank can be an important catalyst of

growth in the rural sector.
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Conclusion :
The Bank of common person’s (Bank of Maharashtra) is in the very best pursuit of 100

percent financial inclusion and can definitely take a place of pride in the Indian Banking
landscape.

References :
1. http://en.wikipedia.org/wiki/Bank_of_Maharashtra.
2. http://tbidocs.rbi.org.in/rdocs/PublicationReport/Pdfs/ANN280809_1.pdf.
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WOMEN IN SERVICE SECTOR
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ABSTRACT:

The services sector is not only the dominant sector in India’s Gross Domestic Product
(GDP), but has also attracted significant foreign investment flows, contributed significantly to
exports as well as provided large-scale employment. India’s services sector covers a wide variety of
activities such as trade, hotel and restaurants, transport, storage and communication, financing,
insurance, real estate, business services, community, social and personal services, and services
associated with construction. As a part of society women contribution in service sector is very
much important. Within the individuals (skills and ability) women are at par with men as far as
skills and ability are concerned. With respect to some personality, characteristics, they lack
communication skills in social interactions. Women are more sincere and diligent to their jobs.
Considering the diversity of roles they perform, their commitment is clearly visible. Women have
to work harder than men to prove professional competence in spite of having comparable abilities.
New female employees are bright, enthusiastic and willing.

Key words : Gender dimension in service. sector, employment-Opportunities for women in different

sectors, Government initiatives, examples of successful women.

Gender Dimension of Employment in Service Sector
(i) An Overview

In developed countries the expansion of services has accounted for the steady increasing
absorption of women into the labour force. But some OECD countries are now suffering from a
'service gap'—in particular a deficit of computer and information specialists and have taken
affirmative action to attract certain categories of professionals from abroad particularly from
developing countries. The service sector is also a source of employment for many women in
developing countries, but its relative importance and women's representation within services vary
among regions. In all countries, health and education sectors rely heavily on female labour, but for
the other parts of the sector the situation is variable. In developing countries, changes in employment
opportunities for women in the service sector are linked to globalization. New employment created

in the service sector spreads across both low and high skilled work. This has a two-fold effect on
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women's employment opportunities. New jobs are being created in information-based industries
which use telecommunications infrastructure. They employ cheap, educated female labour in
developing countries for operations such as data processing. This growth in female-intensive
employment in some service operations could be compared to the earlier expansion of production
capacity in clothing and electronics in developing countries that was facilitated by the improvement
in international physical transportation. Globalization is facilitating the establishment of branches of
service sector transnational corporations (TNCs) in developing countries, such as banks and

insurance companies catering to the needs of consumers, and specialist producer services (e.g.,

advertising, accounting, and legal services).

It is also encouraging the-telocation of some back-office functions within TNCs, on cost
grounds. The rapidly expanding international financial service sector employs a high proportion of
female workers in particular with respect to lower-skill applications such as data entry. Corporations
in data-based services, such as credit card providers, mail order businesses, airlines and rail systems
send transaction data to be processed offshore. Some Asian countries (China, India, Malaysia and
the Philippines) are established centers for such activities. Call centers have expanded fast. Other
customized, higher-skill business services such as software design, computer programming and
financial services (banking ‘and insurance) are also being relocated to .developing countries and
employ a relatively high proportion of women even at a higher grade. The rapid expansion of trade
and foreign investment flows has also had an impact on-the circulation of people. Nearly as many
women as men migrate across international borders. This increase has been driven by a growing
demand for a few activities such as domestic service, tourism, entertainment and, to a lesser extent,
nursing and teaching. The international demand for unskilled labour has-been partly filled by
educated women. Such a situation often involves a mismatch with the women's educational level.
There is also an international demand for professionals and highly-skilled werkers. The resultant
brain drain is a net loss for the country of origin and in order to prevent it some countries have
banned the emigration of some specific professions. The emerging scenario can be summed up as
follows:

(a) In a majority of countries relatively more women are employed in services than men Service
activities tend to disproportionately employ women, while the goods-producing sector tends
to disproportionately employ men.

(b) Gender segregation within the service sector is quite extensive. Personal and social services
are primarily female-dominated activities, while producer and distributive services are male-
dominated.

(©) The qualifications of the workforce vary significantly across sub-sectors but overall the shift

toward services increases the economic premium on formal education. Producer and social
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services employ better educated workers.

(i1) Sex Segregation of Occupations Occupational segregation by sex is a world-wide
phenomenon. Women are employed in a narrower range of occupations than men—male-dominated
non-agricultural occupations are 7over seven times as numerous as female-dominated occupations."
The largest female- dominated occupations tend to be concentrated in services. Generally, female
occupations tend to be considered less valuable with lower pay, lower status and fewer advancement
possibilities compared to 'male', occupations. Despite the small range of female-dominated
occupations in the world, there are important regional differences. The distinct regional patterns
reflect the different social, cultural, historical, and economic ‘and labour market contexts in which
occupational segregation by sex occurs:

(a) In the professional and technical occupational categories women are largely confined to two
professions—nurses and teachers—which are an extension of the traditional care giver
activities of women in the domestic sphere.

(b) Women are under- represented in the administrative and managerial occupations but are

dominant in clerical and secretarial jobs.

Literature Review:

Mishra Saraswati in her book in 2002 “Status of Indian Women” stated the problems of
women employees. The book covers level of status of women employees. However, the contribution
made by Mishra on the issues related to the women employees gives detail information about the
status of women employees in our society. The book covers intelligent conclusions on the same.
Pillai Kothari Jaya.in her book in 2003 “Women an in Empowerment” has emphasized that women
has to empower by themselves. It has explained that women should realize the reasons of inequality
of women in all sectors and should take strong action to change their status. The.book covers several
sections which include the problems of women employees. Pillai Jaya has given a.very meaningful

contribution towards women employees and intelligent conclusions on the same.

Women in different sectors

Women in mass media and communication, newspapers & periodicals, radio & television,
medicine, banking sector, hotel industry. These are various sectors were women are employed.
Government Schemes to Empower Women through skill Formation, Financial Assistance,
Education etc.

Development of women has been a policy objective of the government since independence.
Until the 70s the concept of women‘s development was mainly welfare oriented. In 1970s, there was

a shift from welfare approach to development approach that recognized the mutually reinforcing
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nature of the process of development. In the 80s a multi-disciplinary approach was adopted with an
emphasis on three core areas of health, education and employment. Women were given priorities in
all the sectors including SSI sector. Government and non-government bodies have paid increasing
attention to women‘s economic contribution through self employment and industrial ventures.
Further the government has come up with many schemes from time to time to educate females. To
name a few: Mahila Samakhya Programme, Kasturba Gandhi Balika Vidyalaya Scheme (KGBV),
and National Programme for Education of Girls at Elementary Level (NPEGEL). Also a Nirbhaya
scheme was started in the union budget in 2013 to support initiatives by the government and NGOs
working towards protecting the dignity and ensuring safety of women in India. Though the
government has come up with many schemes for social welfare of the weaker sex, the end result has
been depressing because the implementation process is either very slow or graft and nepotism is very
prevalent in the economy. Government should take special care to implement the policies with
honesty and on time so that the growth process of the nation speeds up. Along with it the private
sector should also take the initiative in assisting women skill formation. And finally well educated,
financially sound and resource full women should take necessary steps to help uneducated and poor
women in attaining education as well as vocational trainings for required skill formation which open

up employment opportunities for the

Some examples of successful women:

a) Nita Ambani, Chairperson of Reliance Foundation and director of Reliance Industries.
She leads India's biggest corporate CSR outlay of over Rs 1,500 crore annually. Reliance
Foundation's flagship programme Bharat India Jodo (BIJ) is an attempt.at capacity building
and rural transformationsto help make India a developed nation by the 100th year of
Independence. Her 13 schools teach over 15000 children. She launched the Health For All
initiative through community outreach programmes around the hospitals for the
underprivileged. Reliance Foundation has touched over 4.5 million lives till date.

b) Chitra Ramkrishna, MD & CEOQO, National Stock Exchange
She always believe that our women are unique in many ways as they come with stronger
social values, ethos, diversity, resilience, etc. Beyond corporates, our own lawmakers - both
at Central and several state governments - are also addressing legislative issues related to
women, child care, employment conditions, etc. Like NSE, where one-third of the workforce
comprises women - even at the entry level, she tries to consciously hire people only on merit
- many corporates are gender agnostic.

c) Neelam Dhawan, Managing Director, Hewlett-Packard India
Neelam Dhawan, the former MD of Microsoft India, is now preparing HP India to take
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advantage of new business opportunities.

And many more examples of successful women in service sector.

Conclusion:

Greater policy focus is required to ensure women are able to benefit from the remarkable
growth that has occurred over the last decade in India. This means policymakers will need to take
more effective measures to support women’s constructive engagement in the workforce through
greater investments in secondary and tertiary- education, vocational and skills training, and
developing and strengthening laws and policies to support working women. If India is to become the
world’s third largest economy in.2030, it can’t afford to continue.bypassing its over 600 million

women from equal opportunity in the workforce. Then only there is 100 % development of nation.
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Abstract :

Now days in developing countries-like Indiathe service industries are on the peak of their
growth. It proves that service industry plays a crucial role in individual life. Service industry is the
Jundamental, which provide base to develop the economy. Different indicators like shares in
national and states’ GDP, FDI, Employment and export indicate the importance of service sector
for the Indian economy. The services sector is a vital cog in the wheel of the Indian economy.

The paper highlights the operational issues, opportunities and challenges of service
industry in India. This paper also takes into consideration the importance of quality of services in
service industry. Interview session is conducted with consumers of various services to collect
primary information. Journals and internet is used as secondary sources of information. The
paper is bring to a close with conclusion that there is wide opportunities are available in service
sector especially in FMCG, Entertainment and IT industry. But the industry will succeed only if it
Jocus on quality of services provided to customers are adequate.

Keywords : Peak, crucial, opportunities and-operational issues.

INTRODUCTION
Service industry companies are involved in retail, transport, distribution, food services, as
well as other service-dominated businesses. The service sector also includes the supply of a service
like entertainment and other tangible and intangible, direct and indirect services like Financial
Services, Advertising services, Banking and Insurance services, marketing; Online services, Real
estate services, Education Services, Legal services, Public administrative and Defense services,
Medical and Health care services etc. (Service Sector Statistics) Principal characteristic of a service
industry is one to one interaction. Goods, however, may also be transformed when providing a
service.
Due to globalization the world of services has changed in dramatic ways, both in developed and
developing countries. India, being among the fastest growing economies has shown great dynamism
in its services sector. Opportunities for the services sector in India are fabulous. Services sector

alone contributes approximately 64% share in GDP, growing by 10% annually, further contributing
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to employment, Foreign Direct Investment, exports and so on. In India, while growth of the services
sector has been unusually rapid, it is yet to explore its full potential. LPG has opened the door for the

growth of service sector but it entered with so many challenges.

Objectives of Paper
To understand the operational issues, challenges and opportunities of service sector in India.
To understand the effects of globalization on the services sector in context of good governance
and humanity.
This study aimed to serve the importance of quality of services for the growth of service

industry.

Contribution of service sector India-

Now days in developing countries like India the service industries are on the peak of their
growth. One learned person can think life without fruits and vegetables for while but he cannot think
the life without IT, Internet or Mobile phone. It proves that service industry plays a crucial role in
individual life. The services sector is a vital cog in the wheel of the Indian economy.

Service industry is the fundamental, which provide base to develop the economy. Different
indicators like shares in national and states’ GDP, FDI, Employment and export indicate the

importance of service sector for the Indian economy.

Opportunities and Challenges in Service Sector in India —
Opportunities:

The Indian service industry has emerged as one of the largest and fastest-growing sectors on
the global landscape and hence has made substantial contribution towards. global output and
employment. Growing at faster pace as compared to agriculture and manufacturing sectors, Indian
service segment comprises of wide range of activities, such as trading, transportation and
communication, financial, real estate and business services, as well as community, social and
personal services.

LPG has opened the door for the growth of service sector but in India it has entered with so
many challenges. The Indian rural market has great potential. All the major market leaders consider
the segments and real markets for their products and services. It proves that large opportunities in
service industry are available. Development of tourism industries, innovation of new technology,
increasing the living standard has extended the scope of service industry. Development of
professional courses, Advertising, Entertainment, Marketing, IT industry, development of stock

market and financial services all field are giving opportunity to human resource to develop and to
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increase the living standard . E-commerce and internet are one of the fastest growing service sub-
segments in the Indian economy. Finding the Indian e-commerce space lucrative enough, Amazon,
the world’s largest online retail company, has entered the market with a promise of ensuring low
prices for users and a better platform for sellers. India is the tenth market where Amazon has come
up with a country-specific retail Web site

No doubt the contribution of service industry in Indian economy is tremendous, but still it is
not functioning smoothly. Emerging amid liberalization and increasing integration with the global

economy, India's service industry offers tremendous potential and daunting

Challenges.

The major challenge for service companies is to decide in what way they will be distinctive
and how they can bring that about. Many companies believe that bundling services to provide one-
stop shopping is the way. However, that bundling works only if companies add genuinely new
benefits beyond an integrated bill and a small bundled-price discount. Instead of thinking what
disparate offerings they can put together, companies should work with customers to understand
where opportunities exist to create real value.

Underdeveloped infrastructure, obsolete policies, complex cultural and inadequate exposure
to services standards are challenges that remain even after 67 years of Independence. Yet, we know
that an opportunity lies in challenges and adversities.

Quality of training transcends mere technical or product knowledge to include
communications, behavior and interaction.-This is because in a service transaction, even seemingly
minor or inconsequential issues like tone of voice, body language or personal grooming assume
great importance.

Other yardsticks' of service “are accessibility, convenience, efficiency and customized
solutions. These in turn call for high quality of manpower and stronger work ethics. With a few
exceptions, both are found wanting in the Indian service industry.

Inflation, increasing cost of petrol, Depreciation of Indian currency and Deficit Budget are
the major challenges for service sector, which is increasing cost of service sector.

The services industry calls for a highly trained and mature workforce. Unlike traditional

businesses, the degree and quality of training transcends mere technical or product knowledge to
include communications, behavior and interaction. This is because in a service transaction, even
seemingly minor or inconsequential issues like tone of voice, body language or personal grooming

assume great importance.
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Suggestions for service industry

The only way to achieve world-class service standards is to hone our human capital. Still
there are suggestions to improve the position of service industry in India.

Education and training are the first building blocks. Training is an expensive and recurring
cost but is an essential catalyst for growth. Hospitality and tourism industries are examples of how
training and education can not only transform raw talent into professional service provider but also
how training is linked to creating competitive advantage by enhancing service standards.

Services are intangible and cannot be judged by potential customers before the contract is
completed. For example, efficiency of an invested fund is judged after taking return of invested fund
for a time period. No guarantees are given for a specific outcome. These are coupled with the ability
and willingness of a service provider to go the extra mile and chase stretch goals to cater to customer
requirements.

Other yardsticks of service are accessibility, convenience, efficiency and customized
solutions. These in turn call for high quality. of manpower and stronger work ethics. With a few
exceptions, both are found wanting in the Indian service industry.

Customer service in any service industry is one of the most important parts of a company's
overall strategy to conducting business. Without customers you really don't have a business. In any
organization the commitment to customer service begins at the top. The company's leaders must buy
into the fact that they not only*need to meet their customer's expeetations, but actually strive to
exceed them.

Getting feedback from customers“is an excellent way to track and measure the level of
service provided by‘any industry. If one can consistently make this part of hew:to conduct business,
the customer's loyalty will continue to grow. Meeting and exceeding the customer's expectations in
the products and services provided today, is the best way to ensure future growth and success.

Quality of services, , Ambience, Proximity from your place and Price/ Cost Factor/Economic
values, Quickness of services, take care of customer, Hygienic Environment and Availability of bulk

services all are the factors which customers takes into consideration while using various services.

CONCLUSION

There is only one boss. The customer, and he can fire everybody in the company from the
chairman on down, simply by spending his money somewhere else. The major challenges for service
industry are day by day increasing cost due to inflation. Compounding cost, Confounding
communication, Dwindling demand growth, Stagnant innovation and Representative leadership are
major challenges for service industry (5 challenges facing the hoteliers of tomorrow, 2012). To

strike the companioning global market and to increase the contribution of service industry we should
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focus to provide the services with minimum cost, and with the maximum satisfaction of the
customer. Government should providing economic assistant for the development of service sector.

The success of service industries is depending on the quality of service provided by them to
customer. When customers come through the doors, they expect quality in every aspect of their
requirement.

No doubt Large opportunities are available in service sectors especially in FMCG industries,
IT industries, Tourism industries and in entertainment industries reason being today the trend among
the people have been developed to focus more on present instead of future due to impact of western
culture. Opportunities in education industries are also_on boom due to development of various
professional courses. Still, Manager should take care for the preper ways to handle customer
complaints if a customer got dissatisfied with his services or may find the quality to be below his
standards.
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THE ROLE OF WOMEN IN SERVICE SECTORS IN INDIA

Mr. Dhiraj R. Ovhal,
Assistant Professor, NSS College of Commerce & Economics,
Tardeo, Mumbai, Maharashtra, India — 400 034.

Abstract:

The services sector in India has remained the most vibrant sector in terms of contribution
to national and state incomes, trade flows, FDEinflows,-and employment. According to the
Economic Survey 2015-16 tabled-in Parliament today, the services sector contributed almost
66.1% of its gross value added growth in 2015-16 becoming the important net foreign exchange
earner and the most attractive sector for FDI (Foreign Direct Investment) inflows. Despite the
slowdown in the post crisis period (2010-14) India showed the fastest service sector growth with a
CAGR (Compound Annual Growth Rate) of 8.6% followed by China at 8.4%. In 2014 India’s
services sector growth at 10.3% was noticeably higher than China at 8.0%.

Women are in the developed countries proved themselves as successful entrepreneurs and
covered all the business fields which were dominated by men community. Our Indian economy is
in developing stage therefore role of women entrepreneur in economic development is inevitable.
The Planning commission as well as the Indian government recognizes the need for women to be
part of the mainstream of economic-development. The Current population of India is 1.27 billion,
which consists of 655.8 million male. populations and -614.4 million female populations
respectively. To achieve economic growth_or within few years like to seat within developed
countries line therefore there is _need strike balance-between male-as well as female population
and services. or entrepreneurial skills. Women form an integral part of the Indian workforce.

The Service sector is one of the emerging sectors of the country, which contributes to the national
and state incomes, trade flows, FDI inflows, and employment opportunity in the various fields. It
is major contributes for the economic growth of country under the phase of globalization. The
share of services in India’s GDP at factor cost (at current prices) increased from 33.3% (1950-
1951) to 56.5% in 2012-13,It keeps on Indian economy ahead and contributes 60% of country’s
GDP, 35% of total employment, more than 25% total trade and more than 50% foreign direct

investment comes in India in service sector only.

Keywords : - Service Sector, Women Entrepreneurs, Employment, employment,
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Introduction:

According to the information provided by the office of Registrar General & Census
Commissioner of India, As per Census 2011, the total number of female workers in India is 149.8
million and female workers in rural and urban areas are 121.8 and 28.0 million respectively. Out of
total 149.8 million female workers, 35.9 million females are working as cultivators and another 61.5
million are agricultural labours, the remaining females’ workers, 8.5 million are in household
Industry and 43.7 million are classified as other workers. Women working in the various fields have
long history in India .Rural Indian women are more busy domestic work and agricultural work force
and next is Animal husbandry which includes dairy products: " Woman contributes a share of more
than 75% animal husbandry operations like feeding, milking and sale of milk and now started their
self help group to empower themselves and poverty alleviation. Urban women work banking,
educational institute, hospitality, Tele communication, Information technology sectors, etc. Women
entrepreneurs may be defined as the women or a group of women who initiate, organize and operate
a business enterprise As per the last Employment Review by Directorate General of Employment &
Training (DGE&T), on 31° March, 2011, about 59.54 lakh women workers were employed in the
organized sector (Public and Private Sector). Of this, nearly 32.14 lakh women were employed in
community, social and personal service sector.

As per Census 2011, the work participation rate for women is 25.51 percent as compared to
25.63 per cent in 2001. The Work Participation Rate of Women has reduced marginally in 2011 but
there is an improvement from 22.27 per cent in 1991 and 19.67 per cent in 1981. The work
participation rate for women in rural areas.is 30.02 per cent as compared to 15.44 per cent in the

urban areas.

Significance of the Study:

The purpose-of this paper is to ascertain the vital role of women in service sector. Indian
economy is the one of the fastest growing major economy and second highest populated Country in
the world, which consists 614.4 million female populations are also backbone of various services
sector therefore there is need to understand the opportunities, growth and problems of women in
service sectors. To achieve economic growth and development in the era of globalization there is
need strike balance between male as well as female population entrepreneurs and emphasis the role

of women services sector.

Research Methodology:
The study was based on secondary data’s and the information had been collected from
various government sources such as census 2011, Ministries of Labour and Employment —

Government of India, books, journals, research papers and related webs sites.
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Objectives:

The objectives of study were based on

To understand the concept women in service sectors.

To know the role of women in service sector

To know the various type of service sector and women entrepreneur.
To understand the Challenges faced by Women in service sector.

A e

To know the remedies for Challenges faced by Women in service sector

Meaning and Definition of woman entrepreneur:

A woman entrepreneur means a group of women or woman who started, organized, or
run the business successfully in the competitive market. It is-also called female entrepreneurs.
Definition:

As per the government of India - Women entrepreneurs as owning and controlling an
enterprise with a woman having a minimum financial interest of 51% of'the capital and giving at
least 51% of the employment generated in the enterprise to women.

Meaning of service sector and women role in service sector

Service sector of India is one of the largest and fastest growing sectors in the competitive
environment of business. A comparison of the services performance of the top 15 countries for the
11 year period from 2001 to 2011 shows that the increase in share of services in GDP is the highest
for India with 8.1 percentage points. It is concentrated all efforts of both business to consumer (B2C)
and business to business (B2B) services. Common examples of service sectors are found Hospitality
sector, Tourism sector,Transportation, Information-and Technology, Communication, Trading,
Finances, Real Estate and Health oriented facilities all types-of other service.

It is also a source of employment for many women in our country but.its relative importance
and women's representation within services vary among regions. In most of the countries, health and
education sectors are dominated by women but other in other we can see different situation.

Recently globalization provides various opportunities in the field of service sector for the women.

Women in Services:

Service sector of India is one of the largest and fastest growing sectors in the competitive
environment of business. Common examples of service sectors are found Hospitality sector,
Tourism sector, Transportation, Dairy, Information and Technology, Communication, Trading,
Finances, Real Estate and Health oriented facilities all types of other service.

. Women in Education sector
Women had the highest share of employment in the education sector at 24.47 lakh workers in

April-June,2016 followed by manufacturing sector at 18.57 lakh workers, according to the revamped
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first round of Quarterly Employment Survey (QES). The survey is covered eight sectors of the
Indian economy, one of them Education sector providing largest employment to the women.
. Women in Hospitality sector

The hospitality industry is the single-largest employer of women, holding a job in this sector
is particularly demanding as it entails one-on-one interaction with customers, working nights,
staying away from home for days and, lastly, surviving stressful situations single-handedly., despite
the fact that around 50% of the employee strength in the hospitality sector comprises women. In
south India and West Bengal, 55 to 60% of the employees in hotels are women while in
Maharashtra, Punjab and Delhi, the figure is 40 to 50%. The percentage is lowest in Jammu and
Kashmir, UP and Bihar.
. Women in Dairy and Animal Husbandry:-

Millions of village women are quiet busy in dairy and animal husbandry which contributor
62% total milk produced. Livestock plays a vital role in the economy; animal husbandry is the most
important economic activity in rural areas. The dairy sector today provides 80million farm
households with the triple benefits of nutritive food, supplementary income and productive
employment for family labour, mainly for women. Animal husbandry provides self-employment to
millions of households in rutal areas. Women constitute 71 percent of the labour force in livestock
farming; there are 75 million women compared to 15 million men, engaged in dairying.
. Women in IT Sector

The number of women working in the IT-BPO sector grew 60 percent, as per a survey on
gender inclusivity conducted by HR consulting-firm Mercer and IT association Nasscom. The survey
that covered over45 leading technology companies in the country also revealed that HR practices
such as transportation policy-of @ company besides flexible working hours and leave policy play a
major role in attracting.women in an organization

"The Indian IT-BPO industry has set high standard in gender inclusivity. Women are a key
and vital part of our workforce,
. Women in banking sector

Women play a vital role in Indian economy in banking sector. Women play a vital role in
Indian economy in banking sector. The new employment mantra for the banking organizations, as
well as for the women aspiring to reach the top in India’s banking sector is perhaps best summed up
in the words of chanda kochhar EEO and MD of ICICI Bank. According to a survey by International
Executive research firm, around 11% of Indian Companies have women CEQO’s, where in US the
women CEQ’s is just account for 3% of the total consideration. Indian banking sector has witnessed
explosive growth and expansion ever since in the era of economic reforms was launched nearly

decades ago.
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Challenges faced by female enterprises:
Now days the female enterprises are more stable and aware but even also faced several
challenges in the phase of globalization such as
¢ Due to the male dominated society, many women entrepreneurs may surpass by society,
therefore it’s difficult to women entrepreneurs come forward with positive manner.
® As per International Finance Corp. nearly 80%of women owned enterprises are in the service
sector, most bank at the time lending loan often require collateral securities which women
often don’t have here because of social, legal and cultural restrictions on inheritance and land
ownership
e The literacy rate in the country has shown an increase of 9.24 % during the decade 2001-
2011 and is 74.04%, for all India, 82.14% for males and 65.46% for females create problem
in employment of women.
Remedies & Government measures for women
The bank should be taken initiative to create new products and services for women as well
as, to build a more welcoming environment for women entrepreneurs and provide them non-
financial services such as training as per IFC Report. Even also the following are the various
measures implemented by government for up uplift of women workers in service sector.
List of protective provisions for women employees:
e Safety/Health Measures
e Prohibition of Night Work
e Prohibition of Sub-terrain Work
e Maternity Benefit
e Provisions for Separate Latrines and Urinals
e Provisions for Separate Washing Facilities
¢ Provision for Creches

e "Vocational Training for Women" under Directorate General of -Employment & Training

Conclusions:

As per the ILO (International Labour Organisation) report on “Global Employment and
Social Outlook. Trends 2015 job creation in the coming years will be mainly in the service sector.
Women empowerment in India is a challenging task as we need to acknowledge the fact that gender
based discrimination is a practiced in India in many forms since thousands of years. Formulating
laws, legislations and policies are not enough as it is seen that most of the times these laws and
policies just remain on paper. There should be strict implement of these laws. Therefore Women

have been able to take advantage of new employment opportunities offered in the service sector for

www.goeiirj.com ISSN : 2278 — 5639 Page 149




a() Impact Factor : 3.541 Peer-Reviewed Journal ISSN : 2278 — 5639
Global Online Electronic International Interdisciplinary Research Journal (GOEIIR])

Theme : Emerging Trends In Service Sector

{Bi-Monthly} Volume - V Special Issue — I1 January 2017

women. Our Indian economy is in developing stage therefore role of women entrepreneur in

economic development is inevitable.
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Abstract :

In any organization HRD function plays a vital role. HR practices followed by
organizations provide job satisfaction and ensure job retention of employees. In the
manufacturing industries HRD function is concerned with job design, administrative work and
employees’ welfare etc. In the service sector the HRD function plays a more important role as the
chief sources of competitive advantage in these companies are the human resources. In this
article focused on the HR practices followed by manufacturing industry and service industry in
India.

Key Words : HRD, HR practice, Manufacturing industry, Service industry

1. Introduction :

Manufacturing process means converting raw materials into semi finished or finished goods.
Man, material, money and land are the important part of the manufacturing process. Public and
private sector are involves in this sector.

Nowadays not only the manufacturing sector but also service sector growing fast in the
economy. Manufacturing sector includes the sectors which are related to manufacturing i.e.
production of goods. Service sector is related education, finance, communications, wholesale and
retail trade, health care and transportation etc. KPO and BPO is increasing fast in today’s economy.

The main goals and target of service sector is to provide service to customers and society.

2. Key Concepts:
2.1. Meaning of Manufacturing:

The manufacturing sector can be described as agglomeration of industries engaged in
chemical, mechanical or physical transformation of materials, substances or components into

consumer of industrial goods. '

2.2. Meaning of Service:
The service sector can be described as the part of the economy that includes individuals and

businesses that produce services rather than goods.2
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3. Human Resource Management:
3.1. Definition: According to Wendel French:

“Human resource management is the systematic planning and control of a network of
fundamental organizational processes affecting and involving all organizational members. These
processes include human resource planning, job and work design, job analysis, staffing, training and
development, performance appraisal and review, compensation and reward, employee protection and

representation and organization improvement.”

3.2. Functions of Human Resource Management -
There is a process involved in management of human resources. The following is the process
of management of human resources consisting of four functions:

1. Acquisition of Human resources-It is concerned with securing and employing the people
possessing requires kind and level of skills necessary to achieve the organizational
objectives. It includes manpower planning, recruitment, selection, placement, induction and
internal mobility.

2. Development Function- It is the process of improving, moulding and changing the skills,
knowledge, creative ability, aptitude and values of the employees. This development function
involves employee training, management development, career development etc.

3. Motivation Function- This function focus on the using various motivational techniques
increase motivation of employees. It involves job security, job satisfaction, sound working
environment, goals and objectives, employee recognition etc. It provides the satisfaction to
employees.

4. Maintenance Function- This function involves those working conditions that provide
maintenance to employees. It involves sound working conditions, satisfactory labour
relations etc.

4. HR Practices followed in Manufacturing Industries-

1. MNC’s: CHEMICAL INDUSTRY Du Pont Du Pont- 1t is an American chemical company
which was founded in July 1802 as a gunpowder mill. DuPont is currently the world’s
second largest chemical company in terms of market capitalization and fourth in revenue. In
the 20th century, DuPont led the polymer revolution. This company is become successful the
brands of its material products such that their trademark names which is used than the
generic or chemical word/s for the material itself.

This company’s HR Practices are as following:
1. Family Leave 2. Career Planning 3. Flexible Work Practices 4. Dependant Allowance

5. Training and Development
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2. PHARMACEUTICAL I NDUSTRY: GlaxoSmithKline it is popular company in the world. It is
recognised as pharmaceutical company. It is the world’s third largest pharmaceutical company
measured by revenues (after Johnson &Johnson and Pfizer). It has a portfolio of products for major
disease areas including asthma, cancer, virus control, infections, mental health, diabetes and
digestive conditions.
This company’s HR Practices are as following:

1. The GSK Experience. 2. Performance and Development Planning 3. Career Innovation
Zone 4.My Learning 5. Coaching and Feedback 6. On-the-job development
3. STEEL INDUSTRY: TATA STEEL: This Company is popular as TISCO and Tata Iron and Steel
Company Limited is the world’s seventh largest steel company. Its main plant is located in
Jamshedpur, Jharkh.
This company’s HR Practices are as following:

1. Special Benefits provided for Employees: It includes medical benefits, Housing Facilities,
Higher studies, Tata Steel Officers Beach Club 2. Developing People 3. Equal
Opportunities Practices 4. Freedom of Association and Collective Balrgalining4 5.
Performance Appraisal 6. Career Planning and Development 7. Employee Training 8

Executive Developments 9. Organisation Development

. HR Practices followed in Service Industries-

1. IT Industry-
Wipro: With over 25 years in the Information Technology business, Wipro Technologies is
the largest industry in India. It was established in 1980 as subsidiary of WIPRO
limited listed on New York Stock Exchange.’
This company’s HR Practices are as following:
1. Internal people management 2. Leave Facility which involves annual leave, annual sick
days, and 3. Training and development 4. Recognition and reward 5. Education 6. Benefits
offered 7. External People Management etc. ’

2. Banking:
PUNJAB NATIONAL BANK (PNB) PNB was registered on May 19, 1894 under the
Indian Companies Act. Its office is in Anarkali Bazaar, Lahore.
This company’s HR Practices are as following:

1. Recruitment 2. Talent Retention 3. Career Path 4. Technology-Based HRMS 5.
Industrial Relation 6. Staff Welfare 7. PNB Samadhaan 8. Training and Development8
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6. Conclusion:

Manufacturing sector and Service sector developed fast in the economy. There are various
manufacturing industries in many areas such as cement, two wheeler, four wheeler; pharmaceutical
etc. There is a fast growth of the various Service sectors in hotels, hospitability, travels and tourism,
education, finance, telecommunications, health care and transportation etc. Both sectors human
resource management plays a key role. It makes sound industrial relationship through implementing

best HR practices for employees.9
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Abstract :

The sales of goods and services are exposed to a significant number of risks, many of
which are not within the control of the supplier. The highest of these risks and one that can have
a catastrophic impact on the viability of a supplier, is the failure of a buyer to pay for the goods or
services it has purchased. In today’s challenged domestic and global economic climate,
recognizing and managing future risks has become a priority for businesses. Losses attributed to
non-payment of a trade debt or bankruptcy can and do occur regularly. Default rates vary by
industry and country from year-to-year, and no industry or company is immune from trade credit
risk. Trade credit risk insurance is an insurance policy and a risk management product offered by
private insurance companies and governmental export credit agencies to business entities wishing
to protect their accounts receivable from loss due to credit risks, such as protracted default,
insolvency, bankruptcy, etc. This insurance product, commonly referred to as trade credit
insurance, is a type of property and casualty insurance and should not be confused with such
products as credit life or credit disability insurance, which the insured obtains to protect against
the risk of loss of income needed to pay debts. Trade credit insurance can also include a
component of political risk insurance, which is offered by the same insurers to insure the risk of
nonpayment by foreign buyers due to the actions or inactions of the buyer’s government. This
leads to the major role that trade credit insurance plays in facilitating domestic and international
trade. Trade credit is offered by 2 Trade Credit Insurance suppliers to their customers as an
alternative to pre-payment or cash on delivery terms, or the need for expensive bank letters of
credit, providing time for the customer to generate income from sales before paying for the
product or service. This requires the supplier to assume non-payment risk. In a local or domestic
situation, as well as in a crossborder or export transaction, the risk increases when laws, customs,

communications and customer’s reputation are not fully understood by the supplier.
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Objectives :

The major objectives of the present study are :

1) To understood the concept of Insurance

2) To understood the. In today’s challenged domestic and global economic climate.

3) To Identify the problems for insurance company in Nashik District .

Methodology :-

Trade credit insurance thus enables suppliers .to significantly increase their overall sales
turnover, reduce credit risk related losSes and improve the profitability of their business. At the
macroeconomic level, trade credit insurance helps to facilitateinternational trade flows and
contributes to the global economic growth, allowing transactions to occur that would otherwise have
been too risky. It also enhances economic stability by sharing the risks of trade losses with the trade
credit insurers, who are better equipped to absorb them. In the absence of trade credit insurance, and
in order to avoid credit risk related losses, suppliers would have no choice but to rely on either full
pre-payment for goods and services by buyers or to seek a third party which is willing to take the
credit risk for a price. Hence, traditionally, trade credit insurers have to compete with banking and
capital market products. The most common banking product has been the letter of credit, an
established substitute for trade credit insurance, and most commonly used in the export sector. Trade
credit insurers also compete with factoring, whereby a bank orrother financial firm buys a
company’s receivables for an immediate, but discounted payment. However, factoring companies
often buy credit insurance to cover the risk of not collecting on their trade receivables, and so the
two products complement one another. Until the recent credit crisis, large suppliers could also sell
their receivables at a discount-to capital market investors in the form of asset-backed commercial
paper. The essential value of trade credit insurance is that it provides not only peace of mind to the
supplier, who can be assured that their trade is protected, but also valuable market intelligence on the
finan- Trade Credit Insurance 3 cial viability of the supplier’s customers, and, in the case of buyers
in foreign countries, on any trading risks peculiar to those countries. As well as providing an
insurance policy that matches the client’s patterns of business, trade credit insurers will establish the
level of cover that can reasonably be provided to the supplier for trade with each individual buyer,
by analyzing the buyer’s financial status, profitability, liquidity, size, sector, payment behaviour and
location. To augment the information that trade credit insurers already hold (for example Atradius
already holds information on over 52 million companies worldwide), they also take into account the
valuable experience that the supplier may already have through previous trade with the buyer.
Definition Trade credit insurance (also known as credit insurance, business credit insurance or

export credit insurance) is an insurance policy and risk management product that covers the payment
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risk resulting from the delivery of goods or services. Trade credit insurance usually covers a
portfolio of buyers and pays an agreed percentage of an invoice or receivable that remains unpaid as
a result of protracted default, insolvency or bankruptcy. Trade credit insurance is purchased by
business entities to insure their accounts receivable from loss due to the nonpayment of valid debt by
their debtors. It can also be expanded to cover losses resulting from political risks such as currency
inconvertibility; war and civil disturbance; confiscation, expropriation and nationalization. The costs
(called a “premium”) for this are usually charged monthly, and are calculated as a percentage of
sales of that month or as a percentage of all outstanding receivables. Trade credit insurance insures
the payment risk of companies, not of private individuals. Policy holders require a credit limit on
each of their buyers in order for the sales to that buyer to be insured. The premium rate is usually
low and reflects the average credit risk of the insured portfolio of buyers. Additional premium is

payable if the cover is expanded to include political risks

History

Merchants have sought methods to minimize risks since early times. Pictured, Governors of
the Wine Merchant's Guild by Ferdinand Bol, c. 1680.

Methods for transferring or distributing risk were practiced by Chinese and Babylonian traders as
long ago as the 3rd and 2nd millennia BC, respectively.!\Chinese merchants travelling treacherous
river rapids would redistribute their wares across many vessels to limit the loss due to any single
vessel's capsizing. The Babylonians developed a system which was recorded in the famous Code of
Hammurabi, c¢. 1750 BC, and practiced by early Mediterranean sailing merchants. If a merchant
received a loan to fund his shipment, he would pay the lender an additional sum in exchange for the
lender's guarantee to cancel the loan should the shipment be stolen, or lost at sea.

At some point in the Ist millennium BC, the inhabitants of Rhodes created the 'general average'.
This allowed groups of merchants to pay to insure their goods being shipped together. The collected
premiums would be used to reimburse any merchant whose goods were jettisoned during transport,
whether to storm or sinkage.*!

Separate insurance contracts (i.e., insurance policies not bundled with loans or other kinds of
contracts) were invented in Genoa in the 14th century, as were insurance pools backed by pledges of
landed estates. The first known insurance contract dates from Genoa in 1347, and in the next century
maritime insurance developed widely and premiums were intuitively varied with risks."”! These new
insurance contracts allowed insurance to be separated from investment, a separation of roles that first
proved useful in marine insurance.

. Types of Insurance

o Auto insurance
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o Gap insurance
o Health insurance
o Income protection insurance
o Casualty insurance
o Life insurance
o Burial insurance
o Property
o Liability
o Credit
o Other types
o Insurance financing vehicles
o Closed community and governmental self-insurance

What are the Benefits of Trade Credit Insurance?

The need for trade credit insurance arises from the common practice of selling on credit and
the demand by buyers to trade-on open account, where they only pay for.the goods and services after
having on-sold them and are not willing to provide any form of security, for example by way of full
or partial advance payment, bank guarantee or letter of credit. It should be remembered that trade
receivables can represent 30% to 40% of a supplier’s balance sheet‘and companies therefore face a
substantial risk of suffering financial difficulties due to the impact of late or non-payment important
benefits:

. It transfers the payment risk to the trade credit insurers, whose credit expertise,

diversification.of risk and financial strength enable them to assume these risks;

. It provides insured suppliers with access to professional credit risk expertise and related
advice;
. It can help prevent insured suppliers from suffering liquidity shortages or insolvency due to

delayed or non-payments;

. It reduces earnings volatility of insured suppliers by protecting a significant portion of their
assets against risk of loss;

. It facilitates the access by insured suppliers to receivables financing and improved credit
terms from lending institutions, some of which will insist on trade credit insurance before

providing financing;
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Conclusion

In the face of the global recessionary climate, increased business failures both domestically
and globally, and the tightening of credit across the board, it is clear that business suppliers must be
ever more vigilant regarding the management of their accounts receivable. A trade credit insurance
policy, if used properly, provides a valuable extension to a company’s credit management
practices—a second pair of objective eyes when approving buyers, as well as an early warning
system should things begin to decline so that existing exposure can be effectively managed. Not
forgetting that should an unexpected loss occur,- the trade credit insurance policy provides
indemnification, thus protecting the policyholder’s revenues, profits, balance sheet and employees
from what could otherwise be a financially catastrophic event. By maintaining a strong relationship
between the insurer and the credit management department, trade credit insurance may be the wisest
investment a company can make to ensure its profits, cash flow, capital and employment are
protected. For the convenience of the reader we have provided links to a glossary of the terms used
in trade credit insurance in Annex 2 (provided by the International Credit Insurance & Surety
Association (ICISA) to its members).

Tips

. Check out your state's minimum insurance requirements. It's possible that the minimum
coverage required might not be that different than what you really need.

. When deciding how much coverage you need, make sure you're covered for an amount equal
to the total value of your assets.

. To keep premiums low, choose collision coverage with a high deductible, and plan to pay

routine repair costs with your own money.

www.goeiirj.com ISSN : 2278 — 5639 Page 159




a() Impact Factor : 3.541 Peer-Reviewed Journal ISSN : 2278 — 5639
Global Online Electronic International Interdisciplinary Research Journal (GOEIIR])

Theme : Emerging Trends In Service Sector

{Bi-Monthly} Volume - V Special Issue — I1 January 2017

THE ROLE OF STAFF TRAINING& DEVELOPMENT IN HOSPITALITY
SECTOR

Asst. Prof. Bhagwan Haribhau Sarate,
PhD Research Student,
KTHM College, Gangapurroad, Nashik.

ABSTRACT :

Contemporary hotel industry is facing many challenges which are closely connected to the
changes that occur both in the field of tourist demand and tourist supply. The changes refer to
quality of services at first place, since the needs of tourist change rapidly towards higher quality
and different products. Having in mind the character of the activities in hospitality industry where
a direct contact between employees and guests is necessary for providing and realizing the
services, the success of service realization and fulfillguest’s satisfaction depends most on the
employees.

KRYWORDS : staff training & development, Hospitality sector, Service quality, Training

programs, Employee, Hotel industry.

INTRODUCTION:

Training and development activities allow organizations to adapt, compete, excel, innovate,
produce, be safe, improve-service and reach geals. Training has successfully been used to reduce
errors in such high risk settings as..emergency. rooms,-aviation. and_the military. However,
training&deyelopment is also important'in more conventional organizations. These organizations
understand that training helps them to remain competitive by continually educating their workforce.

This Paper deals with findings from conducted research related to the issues& importance
of staff training&development inhospitality sector which is essential for the improvement in service
quality. It also covers theadvantages of staff training&development programs and the need for
continuing training&developmentin hospitality sectorfor improved service with higher quality and

achieves competitive advantage.

THE NEED OF STAFF TRAINING & DEVELOPMENT:
Staff training&development in hospitality sector is very important for continuous training of
currently employed staff, and for new employees, as well. Due to high competition they need to

upgrade their skills, according to the job positions. Scope of training courses includes different
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programs with wide range of issues that meet industry standards, and can lead to employee’s
professional development and improved service quality delivering.

Service in hospitality sector is an object of exchange within the relations between tourist demand
and tourist supply. It can be defined as an activity with main purpose to satisfy the needs of other
persons. The “other person” in hospitality sector is the guests/ tourists as clients. Usually the
structure of the service is consisted of the following:

¢ Professionalism

® Job responsibility

¢ The ways how they welcome guests

¢ Howthey handle with their‘demands

¢ Needs and wishes the attitude towards guest while serving them

¢ And all the activities and services that lead to complete satisfaction andexperience.

Having in mind the character of the activities in hospitality industry where a direct contact
between employees and guests is necessary for providing and realizing the services, the success of
service realization and fulfill guest’s satisfaction depends on the human factor i.e. the employees.
This implies importance for appropriate employee structure within the process of providing services.
A basic motto to which employees have to keep is “satisfying the guests’ needs”. By achieving this

motto, the guests will be satisfied, cheerful, in a good mood, and filled with positive experience.

EMPLOYEES - A KEY TO SERVICE QUALITY

In order to achieve service quality, the employees have to be trained and qualified to
understand and satisfy the guests’ needs. If contrary, they will fail. Therefore, in order to fulfill and
achieve these conditions; depending on organizational 'structure  of- employees.Training &
development Plays.a-very important role for human resources who apply different techniques and
methods towards the improvement and accomplishment of employees’ abilities, engagement of
appropriate professionals, selection, continuing training, specialization, courses or creating team
work programs. By implementing these techniques and methods with appropriate communication
and dedication to the job position and tasks, working environment and atmosphere will satisfy the
best guest’ needs. For that purpose, in many organizational structures, managers use different
methods that services with high quality, which in current conditions of high market competition
signify a necessary in orientation of all hotel business sectors.

Appropriate employee structure engagement is necessary for all types of job position and
levels. But most important attention has to be paid to those that are directly involved in contact with
guest, no job position whether receptionist, restaurant managers, waiter, chambermaid, sales

manager, banquet manager, animator, etc. Service is “care for the guest” and it is a task and duty of
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every employee who contacts with guest. Hotel employee is a person that takes care of the gests
during their stay, who is responsible to enable them to spend their time as much as more
Comprehend, pleasant, and fulfilled, after which they will leave with feel of satisfaction. There, an
employee can appear in different roles that come out of his/her main job task to take care for guests
needs, Depending on the job position, more or less, every employee takes care to deliver the guests’
services they paid for. As representative of its organization and Good host, the employee at same
time takes care to deliver the services that will be in best way organized, carefully and professionally
composed such approach will ensure good impression for guests about the hotel by providing high

level of service quality.

THE ROLE OF STAFF TRAINING &DEVELOPMENT:

A common human resource management cliché states that “people are your best asset”
Arguably an organization’ success or failure will depend in large part on the quality of its talent poll.
Recruiting the best talent is important to an. organization’s success, especially when it comes to
professional; and managerial personnel. However, an organization’s human resource can also be a
major liability for employers. From an organization perspective it is in the “how” a business
manages their talent that will account for success or failure.It should be take into account those
customer expectations and their perceptions of service quality very, so employees should be able to
and can evaluate and adapt as best they can to the needs of guests. Besides individual capabilities
commitment of employees to achieve high quality of service, teamwork is very important aspect of
this issue. Teamwork in hospitality industry is an important prerequisite for success and leadership.

Therefore it’S notable that employees are the major pillar in every organizational sector of

hospitality industry, because-of itevolves the meaning and the importance for their continuing
education through training&development. For improvement of work performanees in hospitality, it’s
necessary to implement different methods that will contribute in providing high quality of services.
Very common in staff training&development that is used for giving the employees new and
advanced knowledge or skills that will assist them to their better job performance.
Staff training&development concerns implementing effective behavioral interventions which require
that all those involved in the intervention thoroughly knowledgeable about and competent in the use
of specific intervention techniques “Staff training is about implementing rules and procedures, to
which staff has to be familiar with, before they start working in any organization. Additional
formulation is that staff training also shows them how to do the work properly and most effectively.
As selection matches a manager of employees with a job, training prepares manager and employees
to perform a specific job effectively, that will lead to satisfied guests.

Employees need to be trained on the job for better orientation at the beginning as new employee, and

www.goeiirj.com ISSN : 2278 — 5639 Page 162




Impact Factor (II1JIF)

izt"irv":iivﬂeniwna' Impact Factor : 3.541 Peer-Reviewed Journal ISSN : 2278 — 5639

Global Online Electronic International Interdisciplinary Research Journal (GOEIIR])

Theme : Emerging Trends In Service Sector

{Bi-Monthly} Volume - V Special Issue — I1 January 2017

then for better performance and organization of their work. Training is a process that provides
employees with the knowledge and the skills required to operate within the systems and standards
set by management. It is dedicated to develop and improve employees’ qualities that are related to
their knowledge, skills and competences, and improve employees’ qualities that are informing,
motivating, changing behavior, improving performance and even rewarding. Staff training
contributes to increased productivity to the organization, improved service quality and development
professional knowledge. Therefore training&development is accepted as important element of
human recourse management as a key to motivation of employees to improve their job performance.
It can be organized for the following purpose:

¢ To help everyone to be more united and to respect team work

e To build stronger ties between managers and operation staff

* To improve profession knowledge and skill that will help employees to meet clients’ needs

higher level of service quality
¢ To enhance the capabilities of employees and strengthens their competitive advantage
e To improve the personal characters and professional abilities

¢ To improve business performance.

Conclusion:

Hotel Industry is not only about providing guest quality services but also it is about providing
services that will be on time delivered, fulfill with appropriate employee attitude, knowledge, skills
and content. Service quality is in close relation 'with employee’s training weather on- the- job or off-
the —job. Training should be occasionally, periodically or once in a while. It should be continually
with different training programs that will upgrade employee skill according job positions. It’s not
enough to have employee structure that is engaged according to job positions requirement but more
important is to have skilled and trained employee which is definitely a key to service quality in hotel

industry.
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ABSTRACT -

Tourism as an industry has been flourishing and growing sector. Tourism has emerged as
an important as well as organized industry which has its benefits over large segments of the
population. There is a need to focus our attention to achieve the required prosperity, well-being
and high quality of life for the people of the region by generating the income in the tourism
sector. Tourism in India accounts for 7.5 per cent of the GDP and is the third largest foreign
exchange earner for the country. Tourism growth potential can be harnessed as a strategy for
rural development. The development of a strong platform around the concept of agro tourism is
definitely useful for a country like India, where almost 70% of the population resides in its
villages. There is a need to find out the importance of rural tourism in sustainable development of
the region and also to enhance socio economic environment of rural areas. Development of rural
tourism and betterment of the society are closely associated with each other. This research work
will address the issue of opportunities and challenges for agro tourism in Maharashtra. This
research work is based on secondary data and has opportunities to do research work in area of
agro tourism in Maharashtra.

Key words — Agro tourism, Tourism, Agriculture

INTRODUCTION -

On account of diverse geographical area of India, it is a large market for travel and tourism
India offers niche tourism products such as adventure, medical, wellness, sports, eco-tourism,
religious tourism, agro tourism. Total contribution by travel and tourism sector to India’s GDP is
expected to increase from US$ 136.3 billion in 2015 to US$ 275.2 billion in 2025. Travel and
tourism is the third largest foreign exchange earner for India. A sum of US$ 1.76 billion was earned
under foreign exchange through tourism during the month of September 2016.

India is most popular destination for tourism hence it has entered among top 10 tourist
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destination around the globe. Addition to this, agro tourism is novel product which would strengthen
the competitiveness of Indian tourism industry. Due to the large scale of urbanization and changing
life style of most of the Indians, agro tourism is emerging trend in tourism industry in India. Any
form of tourism that presents the rural life, art, culture and heritage at rural locations, thereby
benefiting the local community economically and socially as well as enabling interaction between
the tourists and the locals for a more enriching tourism experience can be termed as agro tourism.
Agro tourism is essentially an activity which takes place in the countryside. It is multi-faceted and
may involve farm/agricultural tourism, cultural tourism, nature tourism, adventure tourism, and eco-
tourism. As against conventional tourism, agro tourism has certain typical characteristics like; it is
experience oriented, the locations are less polluted and populateds. it is predominantly in natural

environment, it preserves the culture, heritage and traditions of the society.

OPPORTUNTIES
The world travel and Tourism Council forecasts Indian tourism sector to grow 7% annually
over the next ten years. There is a need to focus our attention to achieve the required prosperity,
well-being and high quality of life for the people of the region by generating the income in the rural
area through tourism sector. Toutism growth has potential which could generate employment to
many rural people which would increase the standard of living of rural people and thus will result in
to socio-economical reform, also can establish regional balance rand rural development. The
development of a strong platform around the concept of rural tourism is definitely useful for a
country like India, where almost 70% of the population resides in its villages. There is a need to find
out the importance of rural tourism in sustainable development of the region-and also to enhance
rural tourism development. Development of rural tourism and betterment of the society are closely
associated with each other. Rural tourism is win- win situation to both farmers and tourist as farmers
can earn extra money along with their agricultural activities and the tourist can get enriched
experience of rural life, can get a chance to understand the culture and traditions and rural life at
affordable price. In Maharashtra it has been observed that agro tourism observed socioeconomic
changes in life of rural people. Due to changing life style, every one want leisure time from their
routine life, agro tourism is best option for short duration holidays and at affordable rate. Agro
tourism has large capacity to generate employment and regular income generating
activity.Agri Tourism is growing at an average rate of 20% per annum in India. More than 70% of
the urban Indian class has not seen a village. So far, 7000 plus tourists have visited the farm.
Today agro tourism is become need for rural areas of Maharashtra because of below
mentioned features

. Maharashtra’s agricultural sector is extensively based on nature and most of the time climatic
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conditions are not favorable to farmers.

. Agricultural support prices are not favorable to the farmers.
. Intermediaries play dominant role in selling of agricultural produce.
. Most of the farmers have marginal farms and many agro tourism activities require only small

farm crew in order to be successful.

Elements of Agro tourism

CHALLENGES : .

India’s travel and tourism industry has huge growth potential. The tourism industry is also
looking forward to the expansion of E-visa scheme which is expected to double the tourist inflow to
India. As far as Maharashtra is concerned, population and area wise it is third largest state in India
with diverse natural resources. In spite of developing agro tourism culture in Maharashtra, tourism
industry specifically agro tourism of Maharashtra has observed challenges which are as under

. Entrepreneurial culture of Maharashtra

. Complex nature of services

. Government support for agro tourism

. Quality service

. Lack of infrastructure such as road, transport, electricity, hospital facility
. Problems of promotion and branding of agro tourism
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CONCLUSION

The development of a strong platform around the concept of rural tourism is definitely useful
for a country like India, where almost 70% of the population resides in its villages. There is a need to
find out the importance of agro tourism in sustainable development of the region, employment

creation, improvement in standard of living and also to enhance rural tourism development.
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Abstract

The Indian healthcare sector is growing at a brisk pace due to its strengthening coverage,
services and increasing expenditure by public as well private players. Healthcare has become one
of India’s largest sectors - both in terms of revenue and employment. Healthcare comprises
hospitals, medical devices, clinical trials, outsourcing, telemedicine, medical tourism, health
insurance and medical equipment. The Indian healthcare sector is growing at a brisk pace due to
its strengthening coverage, services and increasing expenditure by public as well private players.
Indian healthcare delivery system is categorized into two major components - public and private.
The Government, i.e. public healthcare system comprises limited secondary and tertiary care
institutions in key cities and focuses on providing basic healthcare facilities in the form of
primary healthcare centres (PHCs) in rural areas. The private sector provides majority of
secondary, tertiary and quaternary care institutions with a major concentration in metros, tier I
and tier II cities.

India's competitive advantage lies in its large pool of well-trained medical professionals.
India is also cost competitive compared to its peers in Asia and Western countries. The cost of
surgery in India is about one-tenth of that in the US or Western Europe.

Key words — Pranayam, Sadhak, AYUSH, Healthcare Hub, Gurukuls

Introduction

The overall Indian healthcare market is worth around US$ 100 billion and is expected to
grow to US$ 280 billion by 2020, a Compound Annual Growth Rate (CAGR) of 22.9 per cent.
Healthcare delivery, which includes hospitals, nursing homes and diagnostics centres, and
pharmaceuticals, constitutes 65 per cent of the overall market. The Healthcare Information
Technology (IT) market which is valued at US$ 1 billion currently is expected to grow 1.5 times by
2020. With increased digital adoption, the Indian healthcare market, which is worth around US$ 100
billion, will likely grow at a CAGR of 23 per cent to US$ 280 billion by 2020.Over 80 per cent of
the antiretroviral drugs used globally to combat AIDS (Acquired Immuno Deficiency Syndrome) are

supplied by Indian pharmaceutical firms. Rural India, which accounts for over 70 per cent of the
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population, is set to emerge as a potential demand source.

India requires 600,000 to 700,000 additional beds over the next five to six years, indicative

of an investment opportunity of US$ 25-30 billion. Given this demand for capital, the number of
transactions in the healthcare space is expected to witness an increase in near future. The average
investment size by private equity funds in healthcare chains has already increased to US$ 20-30
million from US$ 5-15 million. A total of 3,598 hospitals and 25,723 dispensaries across the country
offer AYUSH (Ayurveda, Yoga & Naturopathy, Unani, Siddha and Homoeopathy) treatment, thus
ensuring availability of alternative medicine and treatment to the people.
The Indian medical tourism industry is pegged at US$ 3 billion per annum, with tourist arrivals
estimated at 230,000. The Indian medical tourism industry is expected to reach US$ 6 billion by
2018, with the number of people arriving in the country for medical treatment set to double over the
next four years. With greater number of hospitals getting accredited and receiving recognition, and
greater awareness on the need to develop their quality to meet international standards, Kerala aims to
become India's healthcare hub in five years.

Government efforts

India's universal health plan that aims to offer guaranteed benefits to a sixth of the world's
population will cost an estimated Rs 1.6 trillion (US$ 23.72 billion) over the next four years.
Some of the major initiatives taken by the Government of India to promote Indian healthcare
industry are as follows

e The government has announced that 3,000 Jan Aushadhi Stores (JAS) will be opened under
Pradhan Mantri Jan Aushadhi Yojana (PMJAY) across the country by the end of March
2017.

e The Ministry of Science & Technology has launched the innovative and indigenously
developed fecal incontinence management system ‘Qora’, which was developed by M/s.
Consure Medical under Department of Biotechnology (DBT), Ministry of Science &
Technology supported Bio design Programme.

e The Union Cabinet has approved signing of an agreement with the World Health
Organisation (WHO) under which WHO will develop technical documents on traditional
medicines which is expected to lead to better acceptance of Indian systems of medicines at an
international level.

e The NITI Aayog (National Institute for Transforming India) seeks to bring reforms in India’s
public health system like outsourcing primary healthcare to private doctors and promoting
competition between government and private hospitals at the secondary level.
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Patanjali Yogpeeth

Patanjali Yogpeeth in Uttaranchal is one of the most popular Yoga institutes in the world.
The institute has been set up for treatment and research in Yoga and Ayurved. It proudly features
world's largest out patient department or OPD which will cater to 6 to 10 thousand patients
everyday.

The Yoga and wellbeing institute has been founded with several aims and objectives. The
prime among all the objectives is to make the world disease free with the help of scientific approach
to Ayurved and Yoga. Apart from ssOPD, Patanjali Yogpith in Haridwar also features an IPD and a
huge pathological laboratory research and treatment with the help of Yoga and Ayurved. The
premier institute is located on the Delhi-Haridwar National Highway, in close proximity to
Bahadrabad.

Divya Yog Ashram situated in the sacred land of Haridwar on the banks of the holy Ganges,
was built in 1932 by the erudite scholar and godman Param Pujya Swami Kripaludevji
Maharaj.Concomitant with this noble struggle, Swami Kripaludevji alongwith another great
spiritualist Swami Shraddhanand, the founder of the pure and chaste Hindus traditions of the
"Gurukul Kangri", organized a movement of rejuvenation of the pristine Indian traditions and the
renaissance of its glorius past whereby the country, its religion and all related aspects, after centuries
of neglect, were rediscovered and extolled. Shri Kripaludevji Maharaj was succeeded by his
illustrious disciple Pujya Swami Shri Shankardevji Maharaj, well conversant with Vedic knowledge
and an ardent advocate of noble human values. Swami founded the trust in 1995 alongwith his group

of disciples and a few families to exalt the traditions and enrich the future.

Objectives of Patanjali Yogpeeth

1. To make a disease free world through a scientific approach to Yog and Ayurved.

2. To establish a new World Health Organization and fulfill the resolution of making a new
world order - free from disease and medicine through research on the knowledge base of our
great saints and sages viz. Maharshi Patanjali, Charak and Sushrut.

3. To establish with a scientific approach, pran (breath) as a medicine for the treatment of all
curable and incurable diseases by extensive research in Pranayam/Yog.

4. To propagate Pranayam as a free medicine, for the treatment of diseases, across the globe,
through in-depth research within the parameters of modern medical science. This will enable
both the rich and poor to avail its benefts in order to attain sound health.

5. To make the world a peaceful and tranquil place by using yogic techniques to eradicate fatal
effects of medicines and weapons.

6. To study and research the subjects of yajna, organic agriculture, cow urine, nature and
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environment in addition to the study and research in Yog & Ayurved at the research centre of
the institution.

7. To form a new integrated system of treatment based on extensive research not only of the
techniques of Yoga & Ayurveda but also use of Allopathy for surgery and emergency cases
and other systems of medicine like Homoeopathy, Unani and Acupressure to soothe patients
suffering from unbearable pains and rid them of diseases.

8. To evaluate methods of treating the physical, etheric, astral, mental and causal body beyond
the present incomplete system of treatment which cures the physical body alone.

9. To begin degree and diploma courses in disciplines of Yoga & Ayurveda.

10. To set up an equalitarian society based upon values of spiritualism, nationalism and justice
by going beyond the boundaries of cast, creed, class and religion for the country's
development.

Brief History of Patanjali Yogpeeth

Subjects and Courses The proposed institute which is under different phases of construction
will feature University of Patanjali which will facilitate around 5000 students from all over the world
and will help them in their research and study with excellent infrastructure. The students will be
offered modern and classical job-oriented courses on subjects like Social Sciences, Natural Sciences,
Computer Science, Information Technology, Physiotherapy, Yoga and Medical Sciences. Apart
from offering different courses, the proposed university will also provide state of the art research
facilities to the students. Some of the highlights of the research facilities offered in the proposed
university at Patanjali Yogpeeth in Uttaranchal include: Research on incurable diseases like diabetes,
asthma, cancer and arthritis Apart from offering different courses, the proposed university will also

provide state of the art research facilities to the students.

Pranayam Revolution

Oxygen (Pran) we breathe fills our lungs, spreads in the entire body (internal and external
including neurons, veins and arteries) providing it with essential food, energy, oxygen and gentle
massage. Not only that the veins collect the dross elements from the body, take them to the heart and
then to the lungs, which throws the useless materials like carbon dioxide and other fatal toxins out of
the body through the act of exhalation.

Through pranayam and Meditation we attain a transcendental state of consciousness where
the mind has no thoughts or impressions. In that state, our neuro-endocrine system becomes limbic-
hypothalmic, pituitary, adrenal axis becomes strong and precise. As a result our stress hormones: -

ACTH, cortical, prolactin, adrenalin and noradrenalin go down and good hormones like beta
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endorphins, encephalin etc. go up. As a result stress-related diseases like hypertension, obesity, heart
diseases etc. start reversing.

So do the cases of diabetes, asthma, bronchitis, leucoderma, depression, parkinson's,
insomnia, migraine, thyroid, arthritis, cervical spondylitis, hepatitis, chronic renal disfailure, cancer,
cirrhosis of liver, gas, constipation & acidity etc.

Spiritually speaking, with the support of respiration the mind peers into the inner world and
enables the Sadhak (Practitioner) to experience divinity. It is with the objevtive that saints and sages
of ancient times formulated different methods of Pranayam. Swamiji has exhumed the Indian
ancestral Science of Pranayam from the grave of darkness, fear and monopoly of a few and
presented it in the simplest form for the welfare of the mankind. Swamiji has devised a sequential
practice of the seven Pranayams with allotted time periods periods for each which has become very
well known. Millions have benefitted from this simple package of breath control exercises. Across
strata from business establishments to government organisations, schools, colleges, judiciary,
legislature etc. people have taken to pranayam under Swamiji's tutelage. It has become common
place to see pranayam being practised at parks and gardens all over the country in morning and in

evening.

About Swami Ramdevji

Swami Ramdevji Maharahj has a dream of disease free world. This, he plans to achieve with
the help of the ancient science of Yog , which he feels will bring peace and happiness to mankind
and will bring an end to the unethical business of weapons and allopathic medicines. According to
him, "Our objective is to establish a new world health order that redefines the lives of human beings
across the globe for peaceful sustenance , by making the world free from the fatal effects of
medicines and rid sufferings from diseases and pains.Swami Ramdevji Maharaj, a celibate since
childhood, is well versed in Sanskrit Grammar, Ayurved and Vedic Philosophy. A strong proponent
of Indian cultural values, his services in the field of cow-breeding, research in the field of Ayurved
and his practical approach of Yog has won him several thousands of admirers throughout India and
made him a living symbol of Indian culture.

His detachment to worldly happiness and devotion to scholar service has made him a
phenomenon in the saintly world. Revered Swami Shankardevji Maharaj got him initiated in the
ascetic order on the sacred banks of River Ganga. He has taught Ashtadhyayee, Mahabhashya,
Upanishads alongwith six systems of Indian Philosophy in a couple of Gurukuls (traditional Indian
systems of education). Besides, during his travels in the Himalayan mountains, he performed severe
austerities inthe caves of Gangotri for the realisation of SELF and acquired several uncommon

capabilities. With the blessings of Reverred Swami Shankardevji Maharaj, he, in association with his
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learned companions, Acharya Balkrishan Maharaj, a great scholar and famous Ayurvedic physician
& others established Divya Yog Mandir (Trust) in 1995 of Kankhal, Haridwar, Uttarakhand, India.
He, while in the state of sadhna, has been guiding several service projects of medical, spritual and
educational pursuits through this trust then. Reverred Swamiji Maharaj, who has unfurled the flag of
Yog on top, cures about two lakh patients per month with his spiritual energy in his Yog
Camps.Over twenty lakh people from all parts of country and abroad derive benefit from live and
vibrating science of Yog by taking part in Yog camps every year, which helps in building a
prosperous, disease free new India.

Nearly 250 million viewers of our country and abroad, have a close association with the age
old Science of Yog and Pranayam through AASTHA INTERNATIONAL, SAHARA, INDIA TV &
STAR NEWS TV channels.Revered Swami Ramdevji Maharaj with his extraordinary talent, great
patriotism and deep leanings towards our ancient culture and traditions is establishing Patanjali
Yogpeeth, an institution for social and scientific research and treatment in Yog, Spiritualism and
Ayurved through which more than twnty lakh patients of various ailments would derive benefit year.
He envisages India as "Vishwa Guru" (Teacher of the world) which can become true only if every
citizen realises his duties and responsibilities towards the nation. May the science of Yog expand
virtues of consciousness, morality and brotherhood of human beings such that everyone sees his own

consciousness in all creatures and spreads fraternity and global brotherhood.

Turnover of Patanjali

According to reports surfaced last month, Baba Ramdev-promoted Patanjali Ayurved that
attained an INR 5,000 Cr turnover mark in 2015-16 is targeting a turnover of INR 10,000 Cr in
2016-17. The products offered on its portal include range of food, cosmetics, medicines, books,
CDs, DVDs, and Audio cassettes.According to government data, India is the second largest exporter
of Ayurvedic and alternative medicine in the world. India is expected to rank amongst the top three
pharmaceutical markets in terms of incremental growth by 2020.In March 2016, Healthtech
startup, Healthenablr raised about 800K (INR 5.5 Cr) in a seed round of funding by a mixed group
of professionals including names from Silicon Valley and Hong Kong. It assists patients to connect
with healthcare services and practitioners worldwide through its proprietary web and mobile
platform.

Earlier in January 2016, Pluss, the on-demand medicine and healthcare products delivery
service partnered with Baba Ramdev promoted Patanjali Ayurved in Delhi. Patanjali’s range of
FMCG products including staples, groceries, nutrition, hair care, skin care, dental care, and toiletries
are sold through the Pluss App across Delhi/NCR.The healthcare market in India is expected to
reach $280 Bn by 2020 at a CAGR of 22.9%.
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Patanjali at Glance
Care Redefined

Patanjali bring best of Herbal Home Care Collection comprising of variety of Incense Sticks
of different types like Jasmine, Vangandha, Amber, Sandal etc, to spread the fragrance at your
home. Best quality Detergents in Popular, Premium and Superior quality which not only take care of
your clothes but your hands too. Dental care products to protect your teeth and gums. Wide variety
of products like Shishu Body care, Lotion, Gel, Hair oil, massage oil etc. to take care of your little
ones.
Natural Healing

Patanjali Ayurvedic products heals you naturally, increases your immunity and does not
have any side effects or adverse effect on your body. Some of our products like Laxmivilas Ras,
Kumaryaasava, Chayawanprash, Badam Pak, Gulab Jal, Massage oil, Divya Herbal Pey, Gasher
Churan, Shankh Bhasm, Badam rogan and peedantak tail have gain popularity due to its best of
quality.
Media Management

Patanjali have wide range of CD's and DVD's based on the various topics of yoga,
Pranayama, Ayurveda, bhajans and education. One can easily learn yoga by watching the yoga cd's.
Our Ayurveda CD's provide extensive knowledge of the subject and importance of medicinal values
of various herbs and shrubs. Our devotional music cd's and dvd's are melodious to leave you
immersed in bhakti of God.
Books

Patanjali have a very good collection of books on Yoga and Pranayama written by Swami
Ramdev and eminent Yogacharya of Patanjali. These books are avalable on various topics like yoga,
pranayam, health, various Aasan and breathing techniques. These books help to learn the techniques
of yoga.
Divya Prakashan

Divya Prakashan is publishing various categories of books containing the material of Yoga,
Ayurveda, Culture, Customs and Patriotism and Medicinal plants. H.H. Yogarshi Swami Ramdevji
Maharaj ji teachings are published in , Yog Sadhana Yog chikitsa Rahasya, Pranayam Rahasya. Yog
darshan, Geet amrit, Bhakti Geetanjali. Sri Acharya Bal krishna ji Maharaj wrote so many on
ayurverda and yoga like ayurverd siddhanta rahasya, Vijnan ki kasauti par Yoga and Aushadha
darshan etc. Crores of people are benefited by them learning so many innovative things.
Food Products

Patanjali offers wide range of food products which are produced hygienically maintaining the

quality and nutrition of the food products. Be it pulses, flour, juices, biscuits or spices, we maintain
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the taste and nutritional value of the products. Relish the taste of purity and perfectly produced food

products.

Health & Nutrition
Patanjali offers wide range of health care products to take care of your health prepared from

naturally grown organic fruits and vegetables. We produce variety of juices, jam and sharbat from

Aloe Vera, Amla, Guava, Harad, Murabba, Karela, Khus, Lemon, Litchi, Mango and Mixed Fruits.

These products are hygienically made with finest of machines and brains to provide you excellent

products.Patanjali Ayurved, maker of ayurvedic consumer products, is the fastest growing consumer

company in India. Yes, you heard it right. Credit Lyonnais Securities, a foreign stockbroking
company, has put out a report wishing for the company promoted by Baba Ramdev, the yoga guru,
to be listed on the stock market.

1. Patanjali Ayurved: This is a company formed by Baba Ramdev in 1997. He collaborated
with Acharya Balkrishna, a scholar of Ayurveda, Sanskrit and Vedas in 1990s to
manufacture ayurvedic medicines. Ramdev focused on Yoga while Balkrishna assumed
responsibility of spreading Ayurveda medicine.

2. Revenue: Patanjali Ayurved is perhaps the fastest growing fast-moving-consumer-goods
firm in India with annual revenues reportedly at more than Rs 2,000 crore. Ramdev is
reported to have said in one of the interviews ithat he expects to take the revenue to Rs 10000
crore.

3. Discount and profits: Credit Lyonnais obersves that most of Patanjali products are available
at an attractive discount to competition. The company sources products directly from farmers
and cuts on middlemen to boost profits. It makes 20% operating profit. This is the difference
between total income and expenditure.

4. Ownership: Baba Ramdev does not hold any stake in Patanjali Ayurveda Ltd. Balakrishna is
believed to own 92%. The balance 8% stake is held by Sarwan and Sunita Poddar, a
Scotland-based non-resident Indian couple. The two are associated with the UK Trust of
Patanjali and have donated land in UK.

5. Food park: Patanjali Food and Herbal Park was established in 2009 under the food park
scheme of the Indian government. The company reportedly commissioned one of the largest
food parks in the world at a total investment of Rs 500 crore. The food park is spread across
100 acres and provides employment to over 6,500 people.

6. Distribution: Patanjali products are sold through three types of centres. These include
Patanjali Chikitsalaya which are clinics along with doctors, Patanjali Arogya Kendra which
are health and wellness centres and Swadeshi Kendra, non-medicine outlets. A typical
Patanjali centre is 500 to 1,500 square feet in size. The group has 15,000 outlets in India.

www.goeiirj.com ISSN : 2278 — 5639 Page 175




Impact Factor (II1JIF)

i:;i’:;ﬁ‘:’:i‘!,uma. Impact Factor : 3.541 Peer-Reviewed Journal ISSN : 2278 - 5639

Global Online Electronic International Interdisciplinary Research Journal (GOEIIR])

Theme : Emerging Trends In Service Sector

{Bi-Monthly} Volume - V Special Issue — I1 January 2017

They plan to grow to 1,00,000 outlets in next few years.

7. Store profits: Patanjali has 5,000 franchisee stores. Retailers told CLSA that their average
gross turnover is Rs 25,000 every day. Profit margins for retailers are 10-20% across product
categories.

8. Word of mouth publicity: Consumer companies typically spend 12-20% of revenue on
advertising and promotions. When a new company gets into the business, this spending is
significantly higher. Patanjali has followed a unique word of mouth publicity model and the
entire revenue is without any advertising.

9. Advertising agency appointed: Things are changing though. Patanjali has hired two top
advertising agencies McCann and Mudra to prepare the business for the next phase of
growth.

10. FMCG competition: The company is privately held and profitable. The revenue for 2014-15
of Patanjali Ayurved is digital health startups After taking on FMCG biggies in the country,
Baba Ramdeyv is turning his attention to digital health startups such as Lybrate and Practo.
Patanjali, Ramdev's Haridwar-based company, is lining up an online platform (chikitsalaya)

for ayurvedic consultation and treatment.
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A STUDY OF ITS MID-CAREER STAGE AND ITS EFFECT ON CAREER
PATHING OF WOMEN EXECUTIVES IN THE IT SECTOR.

Prof. Lazree Gokhale,

Marathwada Mitra Mandal’s College of Commerce, Pune

Abstract:

In today’s knowledge economy attracting and retaining talent is a key strategic concern for
organizations as Human Resources are one of the most critical sources of competitive advantage.
Furthermore in the face of a growing labour shortage of competent resources the race for retaining
talent is becoming fiercer by the day. Ironically, as the need to secure talent is mounting,
organizations seem to be failing in their efforts to retain the highly educated women who already
work for them. A better understanding of women’s careers, career choices and paths can help
organizations make positive efforts in order to retain female talent.

In India many organizations will now find that they employ if not a significant but a large
number of women who have reached midlife and mid-career. And while Ishaya and Ayman (2008)
report that in India the IT industry and service industries have pressurized employees to be present at

their work place for longer periods-of time which create work life integration issues.

Key Words : Work-life balance, Mid career paths; mid-career stage

Introduction :

India is an ancient society which prides itself on its culture, its traditions, its‘practices and its
scriptures many of which are devoted to the study of leading a balanced life. It seems ironic
therefore that in today’s modern India imbalance appears to be the new age mantra. Whether at
home or in the workplace people are finding it difficult to cope. One of the biggest imbalances felt
by almost all employees is the lack of satisfaction in the home and work spheres.

With growing affluence has come added stress, life expectancy has risen yet there is no
quality in this extended life. India is growing and will soon be in the race to become the next
superpower, yet there is an imbalance between urban and rural India, an imbalance between the
haves and the have not’s and just as strikingly an imbalance in gender equality whether at home or in

the workplace.
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Review of literature:

The term "work/life balance" was coined in 1986, although its usage in everyday language
was irregular for a number of years. This interest in the 80’s and 90’s into the strain between work
and life was chiefly driven by increased participation of women in the labour force and consequently
the erosion of the ,,male breadwinner model.(Gornick and Meyers, 2003; Lewis & Cooper, 1995;
Liddicoat, 1999).

It was from the early 1980s that organizations started recognizing the value and needs of
their women contributors, and pioneering-organizations such.as Merck, Deloitte, and IBM began to
change their internal workplace policies, procedures, and benefits:, The changes included maternity
leave, employee assistance programs (EAPs), flexi time, - home-based work, and child-care referral.
During the 1980s men also began voicing work-life concerns.

Over the last decade this concept has gotten more and more complicated gone are the days of
the traditional nine to five concept of work and office, it has today been replaced with the 24*7
concept. The lines and borders between work and life beyond work are becoming more and more
indistinct by the day; people are working harder and longer than ever before. These new trends are
shaping how we see work to the extent that being ar work is no longer associated with a specific time
or a physical location. This means that expectations about being available outside normal office

hours have increased.

Conceptual definitions:
° Work Life Balance/Integration: Greenhaus, Collins and Shaw define work/life balance as
the extent to which an individual'is equally engaged in and equally satisfied with his or her work and
family role.

Building on Marks and MacDermid (1996), Greenhaus, et al. (2003) assert that balance is an
inter role phenomenon with three components:
a) Time Balance — where time is divided equally between roles.
b) Involvement Balance — where an individual has equal psychological involvement in both roles.
c¢) Satisfaction Balance — where equal satisfaction is gained from both roles.
° Mid career women and career paths: Mid-career can be defined as a transition period of
intra-career role adjustment. (Schneer and Reitman, 1995).
Marcinkus et al. (2007) have put forward that, for women in this midlife stage, work-family balance
is a key issue as they deal with the potentially conflicting demands of their careers, children and

child care, elder care, and other personal issues. Auster (2001) further goes on to argue that women
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face serious work/life tradeoffs as they climb the career ladder, where efforts to juggle the needs of

children and organisational performance expectations collide.

Scope and statement of the problem:

The focus of this proposed study is on women because women not only continue to be the
primary care givers and have added home responsibilities but they also experience the phenomena
related to work life balance/integration far differently than men (Drew et al., 2003; Fine-Davis et al.,
2004; Drew and Murtagh, 2005) also from the-literature review it becomes clear that the work life

balance phenomenon becomes more critical and focused at the mid career stage of a woman’s life.

Objectives of the study:

1. To study the effect that specific Personal, Family and Work related variables will have on the
level of Work Life Integration achieved by the individual.

2. To study the nature of Work life Integration programmes provided to mid career women across
industries and suggest best practices and strategies that could be utilized across the board to
attract and retain women through a better understanding of what drives their career paths and

decisions.

Research methodology adopted:
Primary Data:
Questionnaire or Schedule
5 Point Scale

Interview.Method

Books

1.

>

>

>

2. Secondary data
>

» Periodicals and journals
>

Internet

Data analysis and graphical analysis:
® How many hours in a day do you normally work?

Nature of Graph: Simple Bar Graph

Conclusion: The graph shows variation in number of hours of work for women ranging between
7 -12. The graph shows 97% of women work up to more than 10 hours a day whereas only 3% of

women work in the range of 10-12 hours a day.
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® How many hours a day do you spend traveling to work?

Nature of Graph: Simple Bar Graph
Conclusion: The graph shows 20% women take less than half an hour 20% women take almost an
hour 50% women take nearly two hours whereas 10% women take more than two hours to

commute to and fro from the office premises.

®  Being an employed woman who helps you to take care of your children?

Nature of Graph: Simple Bar Graph
Conclusion: The graph shows that out of the married sample.population  considered 78% of the
women take help from their spouse, 16.67% take help from their parents and in-laws respectively

whereas 11% entrust the responsibility to servants and 22% prefer creche or day care centers.

® Do you generally feel you can handle a mid career crisis?

Nature of Graph: Simple Pie Chart
Conclusion: The graph shows 46% of the sample population feels that they are unable to handle mid
career crisis while 53% has a positive response on their it.

® Do you miss any quality time with your family or friends because 'of work after reaching a

certain level of your career?

Nature of Graph: Joint Bar Graph
Conclusion: The graph shows 6.66% of the women never miss any quality time with their friends,
20% of them rarely do so, 50% of them sometimes are unable to strike a balance while ,23.33%are

always busy.

® Do you ever feel theneed to quit your career because of its challenging nature?

Nature of Graph:-Joint Bar Graph
Conclusion: The graph shows 33.33% of the women never feel t the need to quit, 23.33% of them
sometimes feel so, and 40% of them are often feeling that they should call its quits whereas 3.33%

are always feeling the same.

® How do you manage stress arising from your work?

Nature of Graph: Simple Pie Chart
Conclusion: The graph shows that 15% of the sample population use face book as a means of
entertainment, 27% prefer music or TV,16% like to read books, 22% prefer spending free time with

friends or family and other 20% have other options like exercise, yoga etc.

®  What contributions can the organization make for improving your work life balance?
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Nature of Graph: Percentage Bar Graph
Conclusion: The graph shows 67% of the women feel they should be given COUNSELING
SERVICES while 33.33% of the women give a negative response for it.

® Do you take special initiatives to manage your diet?
Nature of Graph: Simple Pie Chart
Conclusion: The graph shows 60% of the sample population takes special initiatives to balance their

diet while 40% of them show a negative response for a special diet.

®  Should work life balance policy in the organization be customized to individual needs?

Nature of Graph: Simple Bar Graph
Conclusion: The graph shows that 40% of the population strongly agrees to the idea, 16.67% of the
women agree to it, 23.33% are indifferent to the concept, 13.33% disagree to it while 6.67 % are

strongly against the idea.

Limitations of the study:
e The study is conducted for 30 employees in karROX technologies, the sample population
however can be extended as-per the need and extent of research.
e The research can be conducted for both genders taking a cross-sectional study of the ages of
working population to identify their individual set of problems.

e The word limit specified for the research paper is a constrain limiting further scope of study.
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Introduction:

The pattern of Indian women's employment has changed markedly after the nationalization
of Banking Sector in 1969. Many major Indian banks are hiring highly qualified young Indian
women to their administrative levels and they are showing remarkable growth over the years. Indian
women are getting themselves out of the constructive frame works of housewives or teachers. They
are placing themselves in diversified areas. During the early nineties we can hardly find an Indian
woman at the top of a banking or financial institution. But now, the situation has changed. Women
play a vital role in the economic, social and political development of India. The bangle wearing
hands have experienced the power of putting signature on important documents. Secured family life,
attractive salary, favorable working conditions and the stability in work are some of the reasons that
make this sector more preferable to women.

Technology has.indeed played a significant role in this change. Increasing women literacy,
growing economic pressure, and desire to gain economierandgsocial-independence are pushing
womenfolk to take up gainful career in banks. The phenomenal growth of banks has created massive
employment opportunities for the educated women of our nation. The women job-seekers find jobs
in banks more attractive and more suitable to their nature. The paper focuses on the increasing role

of women in banking industry as this sector is the backbone of our Indian economy.

2. Objectives of the study

a) To find out the how far women play a pivotal role in the Indian banking sector.
b) To identify the problems faced by women in the Indian banking sector.
c) To suggest the measures to overcome the problems.

3. Methodology
The present study is based on secondary data and the data were collected from journals,

books, news papers and websites.
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4. Review of Literature

The number of talented women with a finance background joining into the banking sector is
increasing every year. Women constitute a little over 11% of the workforce in the banking industry
(Khandelwal, 1988)

Women frequently suffer subtle forms of discrimination that tend to get worse as they
progress up the career ladder. Their lack of visibility is a disadvantage that manifests itself when job
assignments and selections for training programs are made and they tend to be excluded (Goverman,
1992).

Indian women managers’ expresse interest to be included-in informal networks on the job
(Bhatnagar, 1988)

S. Scenario in Indian Banking Industry

The banking Sector in India.was male dominating till 1980*s but in last three decades the
gender equality became fairly poised. Banking companies like ICICI, HSBC and many others played
a significant role and has acted as a catalyst in facilitating its women to hold senior positions. There
is a list of women executives like Chanda Kochhar (CEO, ICICI Bank), Kalpana Morparia(MD and
CEO ICICI Holdings) and Naina Lal Kidwai (CEO,HSBC) who have contributed a lot to the
company’s growth and thereby changing the scenario at work place.
Chanda Kochhar
ICICI Bank, India's second largest bank after State Bank of India, is headed by a woman, Chanda
Kochhar. In mid-1980s the chairman and managing director of ICICL..Suresh S. Nadkarni
encouraged Lalita Gupte.who-was a trainee at that time to prove her potential in the organisation. He
challenged that.if she does not succeed there will be no other woman in that organisation.
KalpanaMorparia
Kalpana Morparia played a major role in transforming ICICI Bank from being a financial institution
to a “one-stop shop' providing an array of financial services right from project financing to retail
products and now she is the new CEO of J P Morgan.
Naina Lal Kidwai
There are many credentials to her credit. She is the first CEO of HSBC, the first Indian woman to
graduate from the Harvard Business School and also the distinction of being the first woman to head
the operations of a foreign bank in India.

According to a study by Standard Chartered Bank nine of the eleven banks listed on BSE-

100 have a woman on their board. In fact, through the recent recession, Reserve Bank of India had
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two women deputy governors on board, Usha Thorat and Shyamala Gopinath. Many people agree

that many banks that were headed by women CEOs performed much better at time of recession.

6. Problems faced by women in the Indian Banking Industry

As every coin has two sides the banking sector also has some advantages and some
disadvantages which include the burden of the dual role, sexual harassment in the workplace, and the
refusal of men to accept women as colleagues or seniors, and the lack of cohesion among women. A
lot of women play both primary breadwinner and primary care taker role which create a tension most
men do not experience when juggling work and personal responsibilities. The discrimination
experienced by women working in banks is mainly in terms of the lack of infrastructural facilities,
promotions linked with the transfer policy, late sitting at work place and assumptions that women
would not be interested in training or in promotions. According to a study by Kamala Srinivasan
(1991) 50 per cent of women complained that extra work is always shunted to women. The senior
management of financial firms have always been almost exclusively men and they remain the

strongly dominant group.

7. Strategies to Overcome the Problems

The first step is to inculcate a positive approach in one’s own thought and behaviour.
Management may require some training to help people to do this. Some firms are taking measures to
improve awareness of gender issues,*using workshops and reverse mentoring. The second most
important step is eliminating: biases and this can be overcome by bringing a change in the
recruitment and promotion criteria. by thesmanagement-and set targets for attracting and developing a
diverse set ‘of leaders. Employers must give flexible working" conditions. Banks should be
encouraged to have a formal mentorship program in which new employees are assigned mentors
who are responsible for helping the new recruit to fit into the central core of the organization.
Finally, increasing diversity must be a priority for the most senior management in the firm and not
merely for HR.

The Women's Wing of the All India Conference of Bank Officers Organisations took up

these issues systematically and the outcome of their work has been the charter of demands they

submitted to their union confederation which included:

1. Infrastructural facilities such as creches and day care centres.

2 Provision of hostels for working women, accommodation for divorced, separated and
widowed women with children.

3. Special leave with a lien on service
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4. Provision for a woman with a child less than three years old to work for fewer hours and
receive proportionate pay.

5. Family pension and voluntary retirement for men and women after twenty years of service.

Provision for flexi-hours and part-time employment in suitable cases.
Although maternity leave (12 weeks in all) is regarded as fairly satisfactory, additional
provisions required are medical benefits, hospitalization, leave for the purpose of child care,
paternity leave for at least ten days, and further leave for those who have to look after an
infant in special circumstances.

8. The specific demands put forward by the Women's Wing include a uniform transfer policy in
all banks for women officers, ‘and a cell to deal with women's issues in every bank's
personnel department.

Also, Government of India, Ministry of Finance and Department of Financial Services has
issued guidelines to all Public Sector Banks including IDBI & SBI Associates, so that transfers of
female officers and employees can be considered with compassion and their hardship can be

mitigated to the extent possible.

8. Conclusion

Increasing women literacy, growing economic pressure, and the burning desire to gain
economic and social independence are pushing womenfolk to take up gainful career. The
phenomenal growth of banks hascreated massive employment -opportunities for the educated
women of our nation. Feminine traits*no doubt help them perform better than male colleagues in
certain aspect of delivery-of-banking service Researches have shown that having women on boards
provides genuine value addition to-deeision-making.-We have-a. distance _to go, especially in the
larger society, whose attitudes determine’how women-are viewed and valuedy.including in corporate
life. Women today are more willing to take up activities that were once considered the preserve of
men, and have proved that they are second to no one with respect to contribution to the growth of the

economy.
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RETAIL SERVICE SECTOR IN INDIA
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Abstract :

Retail in India has taken a remarkable transformation over the last two decades. Rising
income levels, urbanization, and changing consumer behavior has given an optimistic outlook to
the retail sector, promising an undoubted growth in the future. The digital medium has influenced
retail with a powerful strike, reshaping customer behavior and expectations. To summarize, retail
business are in a constant need to retrospect their strengths, reinvent their offerings across the
purchase pathway, and rewrite their approach of retail economic. In this research paper
researcher tried to present new trends inretail service sector in India mainly intwo sector
Retaillndustry and FDI.

o Introduction

The Indian retail industry has emerged as one of the most dynamic and fast-paced industries
due to the entry of several new players. It accounts for over 10 per cent of the country’s Gross
Domestic Product (GDP) and around 8 per cent of the employment. India is the world’s fifth-largest
global destination in the retail space.The retail industry comprises establishments engaged in selling
merchandise or commodities for personal or household consumption, mainly consisting of apparel
and accessories, technology, food and beverages, home improvement, specialty, pharmaceuticals,
and others. Recently, as developed nations begin to emerge from recession, their economies recover,
and unemployment rates begin to fall, the market segments are experiencing some renewed growth.
FDI to developing countries in the 1990s was the leading source of external financing and has
become a key component of national development strategies for almost all the countries in the world
as a vehicle for technology flows and an important source of non-debt inflows for attaining
competitive efficiency by creating a meaningful network of global interconnections.

FDI provide opportunities to host countries to enhance their economic development and
opens new opportunities to home countries to optimize their earnings by employing their ideal
resources. India ranks fifteenth in the services output and it provides employment to around 23% of
the total workforce in the country. The various sectors under the Services Sector in India are

construction, trade, hotels, transport, restaurant, communication and storage, social and personal
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services, community, insurance, financing, business services, and real estate.
Objectives of Study:

To understand the evolution of retail sector in India

To study the popular retail formats

To study the emerging retail trends in India

To study the growth trends of Indian retail sector

To study the factors having impact on growth of organized retail sector
To study the future prospects of organized retail sector in India.

To study the FDI inflows in Indian Service Sector from 1991-2010.

To study the relationship between service sector growth and India economy

S A Al

. The Retail Service Industry In India:

The Indian Retail sector has come off age and has gone through major transformation over
the last decade with a noticeable shift towards organized retailing. A T Kearney, a US Based global
management consulting firm has ranked India as the fourth most attractive nation for retail
investment among 30 flourishing markets.

The retail market is expected to reach a whooping Rs. 47 lakh crore by 2016-17, as it
expands at a compounded annual growth rate of 15 per cent, according to the ‘Yes Bank - Ascham’
study.

The retail market, (including organized and unorganized retail), was at Rs. 23 lakh crore in
2011-12. According to the study, organized retail, that comprised just seven per cent of the overall
retail market in 2011-12, is expected to grow at a CAGR of 24 per cent and attain 10.2 per cent share
of the total retail sector by 2016-17.

In terms of sheer space, the organized retail supply in 2013 was about 4.7 million square feet
(sqft). This showed a 78 per cent increase over the total mall supply of just 2.5 million sqft in2012.
“Favorable demographics, increasing urbanization, nuclearisation of families, rising affluence amid
consumers, growing preference for branded products and higher aspirations are other factors which

will drive retail consumption in India,” said D.S.Rawat, Ascham Secretary General.

. Emerging sectors/trends in Indian retailing
Within retail, the emerging sectors would be food and grocery, apparel, electronics, e-
commerce, fashion and lifestyle.

Incorporation of technology in the organized retail segment has been something to reckon
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with in the past few years. Use of computers for merchandise planning and management, control of
inventory costs and supplies and replenishment of goods done electronically, internal store billing,
etc. has changed the face of product retailing.

Online retail business is the next gen format which has high potential for growth in the near
future. After conquering physical stores, retailers are now foraying into the domain of e-retailing.
The retail industry is all set to test waters over the online medium, by selling products through
websites. Food and grocery stores comprises the largest chunk of the Indian retail market.

An emerging trend in this segment is the virtual formats where customer orders are taken
online through web portals which are delivered at the door step the very same day or the following
day. This trend has been catching up with most of the large sized retail chains that have their

websites.

. Retail Service in FDI
. FDI Policy in India

‘FDI’ means investment by non-resident entity/person resident outside India in the capital of
an Indian company under Schedule 1 of Foreign Exchange Management (Transfer or Issue of
Security by a Person Resident Outside India) Regulations, 2000.

In India, the Ministry of ‘Commerce and Industry acts as a nodal agency for monitoring and
reviewing FDI policy on a continuous basis. The FDI policy is notified through Press Notes released
from time to time by Secretariat for Industrial Assistance (SIA), Department of Industrial Policy and
Promotion (DIPP):

The foreign investors are free to invest, except in few sectors, where prior approval from RBI
or FIPB would be.required. FDI Policy in Retail FDI policy related to Single Brand product Retail
Trading FDI in Single Brand product retail trading is allowed 100% viz. automatic up to 49%
andGovernment route beyond 49%. The circular shows that Foreign Investment in Single Brand
retail trading aimed at attracting investments in production and marketing, improving the availability
of such goods for the consumer, encouraging increased sourcing of goods from India, and enhancing
competitiveness of Indian enterprises through access to global designs, technologies and

management practices, as Per DIPP consolidated FDI policy circular of 2011

. FDI in single brand product retail trading is subject to certain conditions such as:
> Products to be sold should be of single brand only.

> Products sold should be of same brand internationally.
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> ‘Single Brand’ covers only products which are branded during manufacturing.

> In case of proposals involving FDI beyond 51%, sourcing of 30% of the value of  goods
purchased will be done from India, preferably MSME’s, village and cottage Industries,
artisans and craftsmen, in all sectors.

> Applications would be processed firstly by DIPP and then by the FIPB for

. FDI policy related to Multi Brand Retail Trading
FDI in Multi Brand Retail Trading is-allowed upto 51% through Government route, as per

DIPPpolicy.
. FDI in Multi brand retail trading is subject to certain conditions such as:
> Fresh agriculture produce (fruits, vegetables, flowers, grains, pulses, fresh poultry, fishery

and meat products) may be unbranded.

> The foreign investor must bring a minimum amount of US $ 100 million for investment.

> At least 50% of the investment bought should be invested in ‘back-end

Infrastructurewithin three years. Expenditure on land cost and rentals will'not be

Included in Infrastructure development.

> At least 30% of the products purchased must be sourced from Indian micro, small and
medium industries(total investment in plant and machinery not exceeding US $ 2.0 million)

> Government possess-the first right of procurement on agriculture produce.

> Retail outlets are allowed to-be-set up in cities-with-a population of more than 10 lakh as per
2011/ census survey, or .any other cities—as—per the decisions of.the respective State
Governments.

> The policy for FDI is an enabling policy, the State Governments are set free for
implementation of the policy.

> Applications are to be processed firstly by DIPP followed by the FIPB for Government
approval.

> Retail trading in any form by means of e-commerce is not permissible for FDI, engaged in

multi brand or single brand retail trading.

The flow of FDI in Indian service sector is boosting the growth of Indian economy, this
sector contributing the large share in the growing GDP of India. This sector attracting a significant

Portion of total FDI in Indian economy and it has shown especially in the second decade (2000
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2010) of economic reforms in India. Is this contribution of FDI in this sector is stimulating the
Economic growth or not, this knowledge thrust of research scholar create the interest in conducting

this study

Conclusion:

To summarize, retail business are in a constant need to retrospect their strengths, reinvent
their offerings across the purchase pathway, and rewrite their approach of retail economic. FDI
provide opportunities to host countries to enhance their economic development and opens new

opportunities to home countries to optimize their earnings by-employing their ideal resources.
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CRITICAL ANALYSIS OF MOBILE PHONE RELATED SERVICES
PROVIDED BY BSNL IN INDIA
Prof. Ashish Yashwant Sonawane,

Arts, Commerce and Science College,
Tryambakeshwar, Dist. Nashik. PIN 422212 (India)

Introduction

Undoubtedly India has seen growth from the service sector in contribution to GDP in the last
two decades and the growth of service sector is supposed to continue in the coming decade also.
This future growth is based on the assumption that the service sector will continue to provide quality
services and expand its reach. Telecom is one of the major players that constitute service sector.
Telecom sector forms part of basic.infrastructure for other businesses so the development of this
sector in crucial in development of the country with respect to GDP. This research paper focuses on
performance of one of the biggest mobile service provider of the country that is Bharat Sanchar
Nigam Limited.

Being a BSNL’s mobile services user, I always wonder that BSNL should have been the
most preferred mobile phone service provider in India not just for being the PSU (Public Sector
Undertaking) but for being the first'company in India providing mobile phone services to a very
large scale. My this expectation cum anxiousness led me to start finding the information related to
the various services'provided by BSNL (Bharat Sanchar Nigam Limited — A-public sector enterprise
by Government of India).to.the mobile phone users and the satisfaction level of its users. So it’s my
attempt to find out whether BSNL is really a most preferred mobile service provider in India or not?

and the reasons behind the same.

Objective of the study
The main objective of this is to suggest the possible remedies to overcome the threats with

the help of SWOT analysis of the company.

Research Methodology
The population for the study is the customer base of the company. Taking into consideration
the vast geographical area covered by the company, very large customer base and variety of the

services provided by the company, it is difficult to select a proper sample to study which will
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properly represent the population. So it was decided to study the secondary data available for the
study. Various other studies made on the topic, various surveys conducted relating to the subject
and their reports and data available on various trusted sources on the internet was studied for this

research paper.

Literature Review:

If a company is a pioneer in any kind of business and that too when it is promoted and
funded by government itself, it has got ne limitsstegprogress. All the products and services can be
designed to satisfy all kinds of customers. With the huge infrastructure and experience such a firm
can be the leader of the market. Here the satisfaction of the customer is the key to success.
Satisfaction of customer is a measure of how products and services supplied by a company meet or
surpass customer expectation. In a competitive marketplace where businesses compete for
customers, customer satisfaction is seen as a key differentiator and increasingly has become a key
element of business strategy. There is a substantial body of empirical literature that establishes the

benefits of customer satisfaction for firms.

SWOT analysis
Strength of BSNL
1. Funded by the Government: Government of India is the.promoter of this company. Funding
was never the issue.for BSNL. When this company was formed in the year 2000, various
existing Govt. departments were-clubbed along with-their-infrastructure and staff.
2. Experience in the field: BSNL has got vast-experience in planning, installation, network
integration & maintenance of switching & transmission networks. The training facilities are
world class. It has 3 training institutions and 4 specialized telecom units, all are ISO 9000
certified.
3. Coverage and infrastructure: BSNL’s service courage is available in any remote part of India.
It has one of the quality Telecom Network in the country. Further improvement and
expansion of the Network is still going on. This has helped the company to improve its
customer loyalty. It has about 4.37 crors line basic telephone capacity, more than 37,000
fixed exchanges, 68,162 GSM BTSs, 12,071 CDMA Towers 88.3 lakhs WLL capacity, 7.26
crors GSM capacity and about 200 Satellite Stations. Apart from all these the Optical Fibre

cable network is also huge. It has covered 623 districts, more than 7000 cities and about
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5,80,000 villages. A 7 lakhs RKm OFC network, more than 50,000 RKm of microwave
network is a major strength of BSNL

4. Collaboration with various companies: It got into many strategic alliances for IT & hardware
requirements like with Ericsson, Cisco , HP, Compaq , NFL , MTNL etc. which assures

timely supply of hardware and help to progress smoothly.

Weaknesses:

1. Mobile communication hardware and services are getting cheaper day by day, this has helped
to expand the market. BSNL hasn’t been successful in capturing this increased tele-density,
having an overall market share shrank to just 10 per cent pulling down it to 5™ position in
market.

2. As mentioned in strengths though BSNL has best of all network capabilities it is not
optimising the capacity. Other private sector players are trying hard to get the best out of
their limited resources.

3. We need to remember, here that this set up is formed from various existing Govt. department,
their style of operating is still of a Bureaucratic type. This sector is open for private players
also, due to this the level of competition is high, still BSNL i§ not performing to its best just
due to its style of working.

4. BSNL hasn’t.ever tried to overcome its. weaknesses nor had ever advertised its strength. The
quality of advertisement of the competitors is far better as'compared with BSNL. In the eyes
of the consumer.the image of BSNL is not so promising.

5. The network capacity is lying in some rural parts and hasn’t been put touse due to some
political pressure also. This is reducing the profitability of the resources. It may have the best
of its kind network but most of it is out dated.

6. If we look at the data BSNL is losing its market share day by day. It has not tried hard to
retain its customers. The sales promotion schemes are not compatible.

7. The marketing strategies of BSNL reveal that they have never experimented on selling new
products. Most the schemes are formed on the basis of the schemes of the competitors, that
too not superior to that of the opponents’. Some of its products are cheapest and far better but

never marketed in the proper manner.
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Opportunities:

1. Retention of the customers is with help of innovative schemes, loyalty offers, better
connectivity, low call drop ratio, simple and affordable tariff plans is necessary.

2. Partnership with the smartphone companies is going to be smart strategy as far as MNP
(mobile number portability (India)) is concerned which will ensure fixed cash flows in the
future. Partnering with other telecoms to revamp their loss making, poorly managed,
extensively stretched infrastructure will help them in turning around the company.
Redeployment of unutilized capacities; Integrating IT-infrastructure should be considered.

3. Company is well placed in tangible capabilities like resources, infrastructure but they need to

work on intangible capabilities like skill & motivation, Knowledge & Aging workforce.

Threats:

1. Government Regulatory Framework: With the auction of spectrum’ & change in the policies
on a regular basis, there is a lot of instability in the telecom industry.

2. Competition: Price war in the home market, technologically advanced private players and
declining margins is adversely affecting the overall business of the sector.

3. MNP (Mobile number portability): MNP gives the customer independence to change the
service provider while retaining the number and the number and due to high call drops,
network issue & worst CRM will result into slump in subscriber base in the next fiscal with
PAN India MNP.implementation from May 3rd-2011

Suggestions:

1. An efficient feedback mechanism should be implemented to make sure that the customers are
satisfied with the services.

2. Itis suggested to BSNL to enhance its service quality, and prevent customers from shifting to
other service providers either for want of technology up-gradation, quality of connectivity,
attractive packages, or any other.

3. The tariff plan should be designed according to the area. Optic Fibre Cable Network need to
be expanded so as to provide more bandwidth and faster transmission of data.

4. Customer care centre needs to be made more efficient to handle more lines. This way BSNL
can solve the customer complaints more quickly.

5. More efforts should be taken on marketing and publicity. BSNL needs to enhance its image
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in the eyes of the customers.
6. As most of the consumers are unaware of the value added services offered by BSNL,
aggressive advertisements and schemes should be launched to create awareness and promote

the use of these services.
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RECENT DEVELOPMENTS IN INDIAN FINANCIAL SERVICES
Dr. S. R. Nikam,

Head — Department of Economics,
KRT Arts & Commerce College, Vani.

Introduction

India has a diversified financial sector undergoing rapid expansion, both in terms of strong
growth of existing financial services firms and new entities entering the market. The sector
comprises commercial banks, insurance -companies, non-banking financial companies, co-operatives,
pension funds, mutual funds and other smaller financial entities. The banking regulator has allowed
new entities such as payments banks to be created recently thereby adding to the types of entities
operating in the sector. However, the financial sector in India is predominantly a banking sector with
commercial banks accounting for more than 64 per cent of the total assets held by the financial

system.

Market Size

Total outstanding credit by scheduléd commercial banks of India stood at Rs 72,606.11
billion (US$ 1.08 trillion)!. The-Association of Mutual Funds in India.(AMFI) data show that assets
of the mutual fund industry have reached a size of Rs14.21 trillion (US$ 210 billion)@.

During April 2015 to March 2016 period, the life insurance industry recorded a new
premium income of Rs 1.38 trillion (US$ 20.54 billion), indicating a growth:rate of 22.5 per cent
over the previous year. The general insurance industry recorded a 12 per.cent growth year-on-year in
Gross Direct Premium-underwritten in April 2016 at Rs105.25 billion (US$ 1.55billion).

India’s life insurance sector is the biggest in the world with about 360 million policies, which
are expected to increase at a Compounded Annual Growth Rate (CAGR) of 12-15 per cent over the
next five years. The insurance industry is planning to hike penetration levels to five per cent by
2020, and could top the US$ 1 trillion mark in the next seven years. The total market size of India's
insurance sector is projected to touch US$ 350-400 billion by 2020.

India is the fifteenth largest insurance market in the world in terms of premium volume, and
has the potential to grow exponentially in the coming years. Life insurance penetration in India is
just 3.9 per cent of GDP, more than doubled from 2000. A fast growing economy, rising income
levels and improving life expectancy rates are some of the many favourable factors that are likely to

boost growth in the sector in the coming years.
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Investments/Developments

¢ International Finance Corporation (IFC), the investment arm of World Bank, plans to invest
around US$ 40 million in Ujjivan Financial Services, which will help the company expand
its outreach and access to low income borrowers and strengthen its balance sheet.

e The first ever rupee-denominated bond in the world by an Indian company, termed as masala
bond, has been listed on the London stock exchange by the Housing Development Finance
Corporation Limited (HDFC Ltd). The issue raised US$ 450 million, with a maturity of three
years and an annual yield of 8.33 per cent.

e Indiabulls Housing Finance~has raised over Rs 1,300 crore (US$ 200 million) by selling
masala bonds to foreign investors, which would- be used partly for its affordable housing
segment.

o International Finance Corporation (IFC) plans to invest around Rs 135 crore (US$ 20.3
million) via non-convertible debentures (NCD) in GrameenKoota, a Bangalore-based
microfinance company

e Synchrony Financial, a US-based consumer financial services company, plans to expand its
operations in India by investing US$ 12 million to set up centres of excellence, which can
develop finance, analytics and information technology solutions.

e Thomas Cook India, an integrated travel and travel related financial services company, has
entered into a partnership with Western Union Business Solutions, with a view to assist
Small and Medium-sized Enterprises (SMEs) in India with their trade payments across
borders.

e Kotak Mahindra Bank ‘Limitedhas bought-19:9 per cent stake in, Airtel M Commerce
Services Limited (AMSL) for Rs 98.38 crore (US$ 14.43 million) to set up a payments bank.
AMSL provides semi-closed prepaid instrument and offers services under the ‘Airtel Money’
brand name.

e Tata Capital, the financial services arm of Tata Group, plans to raise Rs 2,000 crore (US$
293.4 million) for its real estate fund, from State General Reserve Fund (SGRF), the
sovereign wealth fund of Oman.

e Nippon Life Insurance, Japan’s second largest life insurance company, has signed definitive
agreements to invest Rs 2,265 crore (US$ 332.32 million) in order to increase its stake in
Reliance Life Insurance from 26 per cent to 49 per cent.

e The Reserve Bank of India (RBI) has granted in-principle licenses to 10 applicants to open
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small finance banks, which will help expanding access to financial services in rural and semi-

urban areas, thereby giving fillip to Prime Minister's financial inclusion initiative.

Government Initiatives

Several measures have been outlined in the Union Budget 2016-17 that aim at reviving and
accelerating investment which, inter alia, include fiscal consolidation with emphasis on expenditure
reforms and continuation of fiscal reforms with rationalization of tax structure.

The Union Budget 2016-17 has allowed.foreign investment in the insurance and pension
sectors in the automatic route up to."49 per cent subjectto the extant guidelines on Indian
management and control to be verified by the regulators.

Service tax on service of life insurance business provided by way of annuity under the
National Pension System regulated by Pension Fund Regulatory and Development Authority
(PFRDA) being exempted, with effect from April 01, 2016.

Capital gains tax exemptions have been extended to merger of different plans within a
mutual fund scheme, which is expected to benefit investors in case of merger of mutual fund
schemes.

The Government of India plans to revise and improve few of its flagship schemes such as the
Atal Pension Yojana (APY), aimed at providing pension coverage, and Pradhan Mantri Mudra
Yojana, which funds small entrepreneurs, in Union Budget 2016-171n order to increase the number
of beneficiaries covered by these schemes and overcome shorteomings in implementation.

The Government has also announced-several“schemes to improve.the extent of financial
inclusion. The Prime Minister-of India has launched the Micro Unit Development and Refinance
Agency (MUDRA) to _fund and promote Microfinance Institutions (MFIs), which would in turn
provide loans to small and vulnerable sections of the business community. Financial Services
Secretary Mr Hasmukh Adhia has announced that the ministry will launch a campaign for loans
under Pradhan Mantri Mudra Yojana (PMMY) in order to double loan disbursement to the small
business sector to over Rs 100,000 crore (US$ 14.67 billion).

Government of India’s ‘Jan Dhan’ initiative for financial inclusion is gaining momentum.
Under Pradhan Mantri Jan Dhan Yojna (PMJDY), 217 million accounts” have been opened and
174.6 million RuPay debit cards have been issued. Government of India aims to extend insurance,
pension and credit facilities to those excluded from these benefits under the Pradhan Mantri Jan
Dhan Yojana (PMJDY). The Union Cabinet Minister has also approved the Pradhan Mantri

Suraksha Bima Yojana which will provide affordable personal accident and life cover to a vast
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population.

The Union Cabinet has approved 100 per cent Foreign Direct Investment (FDI) under the
automatic route for non-bank entities that operate White Label Automated Teller Machine (WLA),
subject to certain conditions.

Minister of Finance Mr Arun Jaitley has formally declared the merger of Forward Markets
Commission (FMC) with Securities and Exchange Board of India (SEBI), which help convergence

of regulations in the commodities and equity derivatives markets.

Mutual fund AUMs (US$ billion)
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Road Ahead

India is today one of the most vibrant global economies, on the back of robust banking and
insurance sectors..The country is projected to become the fifth largest banking sector globally by
2020". The report also expeets bank credit to grow at a Compound Annual Growth Rate (CAGR) of
17 per cent'in the medium term leading to better credit penetration. Life Insurance Council, the
industry body of life insurers in the country also projects a CAGR of 12-15 per cent over the next

few years for the financial services segment.
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Executive summary

Indian economy is one of the largest economies in the world. Agro-based, dividend of
population, growing importance of service sector and ample availability of natural resources are
the features of Indian economy. Industry agriculture and service sector are considered as three
important sectors of economy. Development of service sector depends on development of
remaining two sectors. It is one of the dynamic sectors which has accounted for 66% of gross
value added growth. The compound gross annual value growth rate is 8.66% which is fastest in
the world. US China Japan Germany are other countries which are recording the good growth
rate in this sector. The contribution on account of employment generation trade services revenue
earnings are also at satisfactory level. There is contribution on account of Foreign Direct
Investment Telecommunication Computer services constructions and hospital services. Computer
and travel services are contributing more in form of export services. There is increasing scope in

post, travel, media entertainment and construction-or.real estate.under service sector.

Key words - Service-sector importance foreign direct Investment

1) Introduction.

The traditional tertiary sector which is popularly known as service sector. Various trade
commercial social services are covered in his sector. Trade, hotel restaurants, railways, road
transport, air transport, financial, administrative, military real estate and professional services are
included in this sector. Financial and non-financial services in this sector contribute in for higher
growth rate employment generation and public amenities and utilities. At present in India computers
software telecommunication transport and professional services are increasing and the ratio in
revenues in also increased. Service trade is also increased and the specific computer services

contributed more in this sector. After negotiations with World Trade Organization India has entered
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into extensive bilateral agreements with counties like Singapore South Korea Japan and Malaysia.
Tourism shipping port information technology business process management software engineering
and consultancy services has contributed significantly in Indian economy. The initiative of
Government of India in for of start up help to boost the services related to business. The government
expects that the country should become the hub for various trade and commercial services. Personal
service like financial, accounting tax, legal, healthcare and medical has increased significantly. The
importance is account of employment, GDP contribution service tax collection export of services

and utility satisfaction.

2) Concept

According the US Census Bureau service sector is a sector which provides intangible goods
to the economic system and includes services like warehousing transportation professional
consultancy professional technical health care and entertains

The service sector is an umbrella term that describes any job that produces intangible value
or goods. It includes transportation banking insurance education health care real estate financial and

technical services and other consultancy services.

3) Objectives of study
3.1)  To highlights the importance of service sector in India
3.2) To evaluate the contribution of service sector

3.3)  To analysis the contribution of EDI in India

4) Importance of service sector in Indian economy
The importance of FDI can be explained in following manner

41) Increased exports in services made it good earnings in a net foreign exchange earner which
help to stabilizes the currency.

4.2). Employs around 3.7 million people giving people purchasing power which help to increase in
demand of goods and services.

4.3). It is also a source of income for Central and State Govt which can be invested in social security
measures.

4.4) Service sector has provided support to other sectors like Bank services to agriculture.

4.5) India is a world leader in terms of IT services. This enhances India’s global clout.
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5) Some of the services which is necessary for economy are as follows

Social and Community Services

Agriculture and allied Services

Education art and culture

Crop Husbandry

Scientific services and Research

Soil and Water Conservation

Public Health, Family Welfare

Animal Husbandry

Water Supply and Sanitation

Dairy Development

Housing Urban Development

Food storage and warehousing

Labour and Employment

Rural Development

Relief on natural Calamities

Legal financial Commercial

6) CONTRIBUTION OF SERVICE SECTOR IN INDIAN ECONOMY

The contribution of service sector in economy is analyzed in form of service tax collection
and government expenditure in social services. The sector is not only important for services and
collection of revenue but it gives outlay to government spending on various social services. It is

benefited to large percentage 'of population.

6.1) Service tax collection as a source of revenue generation Table No 1.

S.N. Year Service Tax Fiscal service Fiscal General and

(In crs) economic Services
01 2005 14150 1345 58935
02 2006 23055 1689 19261
03 2007 37598 78 21215
04 2008 51302 87 33217
05 2009 60941 59 25255
06 2010 58422 113 29157
07 2011 71012 84 137679
08 2012 97509 129 33881
09 2013 132697 88 40327
10 2014 180141 88 65245
11 Total 726827 3681 446837
12 Ave. 72683 382 44683

The table shows that the average collection of service tax from 2005 is Rs 72 thousands
corers and more. It is god contribution for economy as the services are increasing and tax

collection is also increasing. The amount on fiscal and other services is also increased from 2005
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6.2) Expenditure on Social and agriculture services by government Table No 2

January 2017

% of % of 5 yrs Ave.S
Year T.Exp. S&C.S | A&AS S&C.S A&AS to &CS Ave. A &
to T.Exp. T.Exp.
2001 | 266396 23801 12764 8.93 4.80
2002 | 288884 25196 15051 8.72 5.21
2003 | 329347 26181 19443 7.94 5.90
2004 | 387333 30481 17467 7.87 4.51
2005 | 423927 37720 | 16639 8.90 3.93 8.47
2006 | 490775 46706 | 23947 9.51 4.88
2007 | 545153 | 219087 | 30593 40 5.61
2008 | 712671 | 304293 | 44157 43 6.20
2009 | 882106 | 383107 | 65828 43 7.46
2010 | 1024487 | 413852 | 62330 40 6.0 35.10
2011 | 1197327 | 525019 | 78869 43.85 6.58
2012 | 1304365 | 580897 | 70414 44.53 5.40
2013 | 1410367 | 619281 [~71840 43.90 5.0 44.71
2014 | 564125 | 728314 | 86982 46.58 5.56

7) Foreign Direct Investment and-performance in service sector

Foreign Direct Investment-is-investment beyond geographical area of the country. After new

economic world order it becomes important factor of development. As the underdeveloped and

developing countries are facing the problem of adequate capital, foreign exchange currency capital

investment and shortages in government and private local investment this factor becomes essential.

India starred inviting Foreign direct Investment through automatic route via permission of Reserve

bank of India and through Foreign Investment Promotion Board. (FIPB)

7.1) Importance of FDI in India

7.1.1) It will increase the level of Investment in country which will increase income and

employment in country.
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7.1.2) It will help the government to increase the tax revenue.

7.1.3) It will facilitate the transfer of technology.

7.1.4) It will encourage managerial skills and competency through professional management and
sharing of experience.

7.1.5) It will help to increase the export of the country .

8) Contribution of Foreign Direct Investment
Foreign Direct investment in service sector 1s needed in India economy. The reasons are as

follows

8.1) Large populated country- The population of the country is large. As per estimates of 2011
census it reaches to 125 corers. Various public utility services like transport communication
as well as other services like education, health, insurance and financial are required in large
number .The domestic investment is not possible in this are as per the requirement. The
government depends on the funds generated from outside India.

8.2) Shortage of services- present services and infrastructure facilities in service sector is
mismatch. There is huge need of increase in facilities as well as timely and quality services in
transportation like railway air and water transport. The télecommunication services are
increasing only through mobile-faculties .Till there is déemand for other services like postal
and transfer.of information technology.

8.3) Employment - The large portion of population is in nature of working population. FDI in
this sector can_ increase the employment opportunities in this sector. The ‘scope in area of
insurance, banking, information technology, health and legal are increasingin India.

8.4) Achievement of Growth- The socio economic objectives as well as growth in economy can
be achieved through foreign direct investment. The objective of Foreign Direct Investment of
India is to attract and promote foreign capital in order to increase capital in India along with
technology and skills.

8.5) Economic factor- Due to foreign investment the utilities can be fulfilled. Various economic
activities and commercial activities like insurance, packing, legal, financial, managerial and
health services will be available in economy. It is necessary fro coordination with production

and manufacturing of goods and services.
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9) Performance of FDI in India Table No 3

Year | RBI | Eq.Cor. Re- Other | Total % FDI by | Eq.Cap
Route | Bodies invest FDI growth FII
earnings
2001 | 2339 61 1350 279 4829 - 1847 2463
2002 | 3909 191 1645 390 6130 + 52 1505 4065
2003 | 2574 190 1833 438 5035 -18 377 2705
2004 | 2197 32 1466 633 4322 -14 10918 | 2188

2005 | 3250 528 1904 369 6051 +40 8688 3219

2006 | 5540 435 2760 226 8961 +48 9926 5540

2007 | 15585 896 5828 517 22826 +155 3225 12492
2008 | 24573 2291 7679 300 34843 +53 20328 | 24575
2009 | 31364 702 9030 T 41873 +20 -15017 | 31396
2010 | 25606 1540 8668 1931 37745 -10 29048 | 25834
2011 | 21376 874 11939 658 34847 -08 29422 | 21383
2012 | 34833 1022 8206 2495 46556 +34 16812 | 35122
2013 | 21825 1059 9880 1534 34298 -26 27582 | 22423
2014 | 24299 975 8978 1794 36046 +5 5009 24299
2015 | 30933 952 8983 4332 | 44291 +23 40923 | 30331
Source Data- FIPM

9.1) Five major contributors from 2000 to March 2015(Million US $)
Country FDI Amt. % .

Mauritius 89644 34.71
Singapore 35860 13.90
usS 22329 8.65
Japan 18811 7.29

Netherlands 15232 5.94

9.2) Five major FDI in services from 2000 to March 2015(Rs crs)

S.No Services Amount
1 Construction 113355
2 Computer 89481
3 Telecommunication 86608
4 Automobile 70905
5 Drug ,Pharma. 66651
Complied by author
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10) Findings
10.1) The service tax collection is increase from 2005. The average tax collection in last 10 years is
77000 corers.

10.2) Average spending on social service is increased to large extent. It was 8% previously which
is reached up 44%

10.3) The foreign direct investment through RBI route is increasing.

10.4) The fdi through equity is reduced after 2012-13

10.5) Foreign Direct Investment through foreignginstitutional investors is reduced in 2014 bit

increased in 2015.

11) Suggestions

11.1) It is necessary to increase the contribution of fdi in economy

11-2) The services are essential. It is observed that they are inadequate, so the contribution in
service sector must be increase.

11.3) Major thrust can be given to agriculture and rural marketing of agriculture product which
will be benefited to farmers.

11.4) The traditional services like health yoga must be banned for foreign direct investment

Conclusion-
The service sector contributes in form of public-services as well as revenue generation. But it

is necessary to invite more with sacrificing national.interest-
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